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ARTICLE INFO ABSTRACT

Article history: The concept of social responsibility of the business organization occupies an
Received:22/02/2019 outstanding position among thinkers and researchers, and the discussion of this issue has
Accepted: 28/09/2019 not reached a common consensus yet. Therefore, the protagonists of the corporate social
Online:15/12/2019 responsibility emphasize the role that the organizations should play in enhancing the
Keywords: societal paradigm in the organization practices. By this sense, the social responsibility is

of great importance to society, this fact is due to the interdependence between society and
organization on one hand, and that the success of the organizations is linked
fundamentally to the respect of the society scope on the other.

Corporate Social
Responsibility
Organization

Ethics

JEL Code : M14, D21,
E71, 121,

1. Introduction

The corporate social responsibility is an astounding and thrilling subject to deal with in the management of the
organizations. This position is gained by the fact that all the organization without exception are surrounded by an
environment comprising various and complicated variables and accordingly, the success or the failure of any
institution depends heavily on how far the environmental issues are taken into consideration. It is by then a new and
an effective conception towards the true respect of the environment at the first stage; and at the second it is basically
important to think about how to cope with the environmental issue in favor of the organization aspirations.

2. Corporate Social Responsibility

The concept of social responsibility appeared the first half of the 20th century which advocates that the enterprises
could play a pivotal role in protecting environment and respecting the societal conducts and not only looking for
profits. Since that period, the interests arouse around the effective contribution of the organization toward its holistic
environment in corollary with its basic economic objective.

In this context, Drucker (1977) defined social responsibility as “the commitment of the institution to the direction
of the society in which it operates.” This definition constitutes the cornerstone of subsequent studies that tackled the
interrelationship between organization and society through different angles. According to the International Labor
Office, the corporate social responsibility is a way in which the enterprises consider the impact of their operations in
society and confirm their principles and values in their internal processes and interactions with the other sectors. On
the other hand, the World Business Council for Sustainable Development defined social responsibility as “the
continued commitment of businesses to act ethically, to contribute to economic development and to improve the
quality of living conditions of the workforce and their families as well as the local community and society as a whole”
(Abagail McWilliams et al, 2000, p-p 603-609; Judith Hennigfeld et al, 2006, p-p 135-137)

In addition to this, the World Bank also depicted the concept of corporate social responsibility as “the respect of
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business owners to participate actively to sustainable development by sharing the common interests with their
employees, their families and the community in an attempt to advance people's living standards in such a way that
assists both trade and development”. The International Chamber of Commerce in its turn has defined the social
responsibility as “all kinds of efforts striving for the development of companies according to the ethical and social
concerns, and according to this, the social responsibility relies upon the good initiatives of businessmen without the
existence of legally binding procedures”. From this definition, the social responsibility is therefore realized through
persuaded and responsible conduct (Guler Aras et al, 2010, p-p. 67-69, Mostéfaoui Sofiane et al, 2017, p-p.5-6-7)

In this context, the social responsibility is illustrated through via its dimensions according to the following
assumptions: (David Crowther et al, 2008, p-p 235-236; Philip Kotler et al, 2005, p 174; Christina Keinert, 2008, p
265)

A. In relation to the advocates of economic theory, which believes that business enterprises have one responsibility to
maximize profit, social responsibility is to do business programs and activities that lead to the achievement of social
goals that integrate with economic objectives.

B. The refinement of the behavior linkage between economic agents and their businesses regarding their self-interest.
According to this paradigm, the social responsibility is a new way of the self-interest commitment towards the other
stakeholders of the business scope like: the employees, suppliers, distributors, competitors and customers.

C. According to the practice of the social responsibility, CSR is an organized package of intentional (social) or legal
obligations that are consistent with the rules and requirements of the environment and its stakeholders.

D. According to the to the management ethics framework, the social responsibility is the respect of the ethical
requirements to confirm that businesses fulfill the law, standards and social values.

In sum, the corporate social responsibility denotes that the organizational behavior is responsible and social toward
all the stakeholders. In this sense, the concept of responsibility as a key component of the CSR of the private sector is
also considered with the periodic reports of corporate social responsibility tool of these companies which are seeking
to reassure stakeholders' fidelity within the organization.

2.1. Social Responsibility Interests:
Reasons for interest in social responsibility are twofold: (John D. Martin et al, 2009)
A. Total facets: embodies the total variables, including the following

- Disasters and moral humiliations: as an example of this, the emanating harsh consequences of the global warming,
the disaster of the plants in Bhopal, India killing more than 6000 people, in addition to the scandalous bribery of
international companies and violations against humanity.

- Public, government and international pressure: It is highlighted through legislation calling for consumer protection,
environment, work, security and the positive role of organizations in the realization of human rights.

- Technological development: Technological development or revolution has generated many technical fields and
operational movements, this situation provided the suitable setting that cares for the quality of products and processes
and the advancement of the staff skills.

B - The partial facets: this set includes the micro-organizational variables like the following:

- Changing organizational objective: in this context, the organization is required to align its goals towards the favor of
the community and to strive for seeking the social needs.

- Changing the role of management: Management is no longer responsible for fulfilling the desires and interests of
only one category, owners and shareholders, but it is responsible for achieving the continuous balance between the
interests of many related groups such as clients, public opinion, unions and financiers.

3. Types of Corporate Social Responsibility

It can be noted that two opposing views formed two contradictory patterns in the managerial understanding of the
social responsibility: (Archie B. Carroll, 1991, p-p 39-48; Milton Friedman, 1970, p-p 122-126; Pinkston TS et al, 1996,
p-p199-206; Reidenbach RE et al, 1991, p-p 273-284; Sarre R et al, 2001, p-p 300-317)

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 1-7 (2019) 2



Mostéfaoui Sofiane, Yousfat Ali

A — The first type: Economic Responsibility

The core of this type is that the businesses must emphasize on the objective of increasing profit, regardless of any
social contribution, and that the social contributions are no more than intermediate drivers for maximizing profits. The
most noticeable proponent of this pattern is the American economist, Nobel laureate Milton Friedman, who points out
that managers are professionals and not owners of the businesses they manage, so they represent the interests of the
owners and on this basis their task is to do their jobs in the best possible way to achieve the greatest profits for the
owners. If they decide to spend money on social goals, they will weaken the dynamics of the market and therefore the
profits will be reduced as a result of this spending on the social aspects and this leads to the loss of owners. If the prices
were raised to compensate for what is spent on the social side, consumers will also lose and if they refrain from buying,
these products sales will decline and therefore the organization deteriorates.

B - The second type: Social Responsibility

This pattern is quite the opposite of the first type and attempts to represent the enterprises as social units to a large
extent, putting society and its requirements in view of all its decisions. Green Peace groups or other groups that
represent themselves as pure social parties may show this pattern and urge enterprises to adopt it. In contrast,
organizations find it difficult to balance the requirements of their economic performance and further commitments in
this social direction, both at the internal and external levels.

C - The third type: Socio-economic Responsibility

It is the most balanced pattern where it is believed that time has changed and that the management of enterprises
does not represent the interests of one side - the owners - but there are many other bodies such as the government and
the community with which certain commitments are made. One of the most important ideas supporting this trend is that
the expansion of privatizations has led businesses to assume their responsibility in delivering what governments have
done to societies and the environment.

If, for the developed world, it is a normal condition for the maturity and management of enterprises, the problem occurs
heavily in the developing world. The subject is represented by the fact that the first type represents private sector
enterprises that are only more profitable, even at the expense of the interest of the rest of the parties. Therefore, the
second type can be seen as a reaction by the government, which is the main controlling factor in the Third World,
where the organizations are represented as social units aimed at providing more services to the society, even at the
expense of their economic performance and efficiency.

In the light of this type, a convergence of views emerged through the third (balanced) type as a representative of a more
realistic case of performance at the economic and social levels.

4. Elements of Social Responsibility

The follow-up of the literature on social responsibility indicates that researchers have identified a large number of
elements that constitute the content of social responsibility, but they differ in the order of priorities of these elements
where differences have emerged according to the study of environment, and according to the time and nature of the
industry in question. In aggregate, the following are the elements that can be adopted as indicators of social
responsibility content: (Carroll AB, 1984, p-p 125-140; McMahon TF C.S.V, 1999, p-p 101-111; Morsing M, 2005, p-p
84-88; Drucker PF, 1984, p-p 53-63; Fisher J, 2004, p-p : 391-400; Harding R, 2005, p-p 71-73; Jones MT, 1999, p-p
163-179; Logsdon JM, 1997, p-p 1213-1226; McLachlan J et al, 2004, p-p 11-25)

A — Owners:

The owners tend to make the biggest possible profit, maximizing the value of the share and the establishment as a
whole, draw a respectable image of the organization in its environment and protecting the assets of the establishment
as well as increasing the sales volume.

B- Staff:

The organizational staff is much occupied by the following tasks: payable salaries and wages, Opportunities for
advancement and promotion, Continuous training and development, Functional justice, appropriate working conditions,
Health Care, Paid holidays, Housing and transportation of workers.

C- Customers: The intentions of the customers are the following

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 1-7 (2019) 3



The Symbiosis between Business Moral and Corporate Social Responsibility: How Far, How Fast?

Good quality products, Suitable prices, High quality and affordable access, sincere declaration about safe products
when used, Instructions on the use of the product and its disposal or residues after exploitation.

D- Competitors: The competitors’ issues revolve around Fair competition, Clear information and not to withdraw the
employees from the others by unfair means.

C- Suppliers:

The suppliers are interested by the continuity in processing, the fair and acceptable prices, the development of the use
of processed materials, the participation in dealing, the payment of financial obligations and honesty in different
transactions.

D- Community: the community serves in supporting the infrastructure, the employment of disabled persons, the
creating new jobs, supporting the social activities, the contribution to emergency and disaster situations, the respect
for customs and traditions, the honesty in dealing and providing the correct information.

E- Environment: The aspects of the environment impact are pinpointed through the reduction of pollution of water,
air and soil, the maintenance and the development of different resources, the optimal and the equitable use of
resources, especially non-renewable ones, the afforestation and the increase of green areas.

G- Government: The impacts of the government in enhancing the spirit of corporate social responsibility are
represented by the adherence to legislation, laws and the different issued directives, the respect for equal opportunities
in employment, the payment of tax liabilities and other fees and non-evasion, the contribution to exchange on research
and development, the contribution in solving the social problems such as the decrease of the unemployment rate, the
assistance in rehabilitation and training.

H- Social pressure groups: The social groups contributes in establishing a fair ground for corporate social
responsibility through the good dealing with consumer protection associations, the respect of the activities undertaken
by the environmental protection groups, the respect for the role of high unions and good dealing with them.

Figure 1: The Interactions of the Corporate Social Responsibility Stakeholders

Customers

Owners

Organizational ]: :( Economic
Stakeholders J L Stakeholders Competitors

Corporate
Social
Responsibility

[ Legal ¢ J  soci ]

Stakeholders J‘ 'L Stakeholders

[ Community ] [ Environment ] Government [ Social Pressure Groups ]

Source: Adapted by the researchers

5. The Managerial Aspects of Corporate Social Responsibility

How the organization responds to CSR is usually defined as the social response of the institution or project. In fact,
this response varies from one organization to another depending on a number of factors, but we can predict that
response between low and high responsibilities is portrayed in four main entrances: (Sridhar BS, 1993, p-p 727-739;
Van Marrewijk M, 2003; Wulfson M, 2001, p-p 95-105; Eyring A et al, 1998, p-p 245-251; Graafland JJ et al, 2003, p-
p 45-60)

A. The Pure Business Management: such a management does not reject the commitment of the organization to the
responsibility towards society and according to this; the rejection of the unethical acts is not a priority. It focuses only
on collection of returns at all costs, and the adoption of the prohibited goods is a blatant example of that approach.
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B. The Discretionary Management: Such a management makes the organization complies with the rules imposed
by the laws and no more. It considers the business organization to have revenue and profits and nothing else.

C. The Sympathetic Management: Such a management shall carry out the organization to comply with the
requirements of the laws.

D. The Effective Management: Such a management stands with the organization on the high positive social response
to all requirements of social responsibility, and all parties concerned with the organization to contribute through its
organization in the service and the development of the society. It views the organization as a good citizen of its
society.

6. The Sources of Ethical Values in Organization

Standards of ethical conduct are embodied within the users as well as within the organization itself. In addition,
external stakeholders can influence the standards for what is ethical. Thus, there is a strong set of administrative
ethics. Daft sets out a set of elements that shape administrative ethics: (Agocs C, 1997, p-p 917-931; Angelidis J et al,
2004, p-p 119-128; Bowen SA, 2004, p-p 311-321, Mostéfaoui Sofiane et al, 2016, p-p 170-171-172)

A. The Personal Ethics: Everyone brings a set of personal beliefs and values to work. Personal values and ethical
conclusions turn these values into behavior in important areas of decision-making in the organization. The family
background and spiritual values of managers provide the principles through which the work is carried out.

B. The Culture of the Organization: ethical and immoral business practices can contribute fully to individual
personal ethics because business practices reflect values, attitudes, and behavior patterns of the organization's culture.
To promote ethical behavior in the workplace, the organization must make ethics an integral part of the organization's
culture. The organization's culture generally begins with a founder or leader who demonstrates and fulfills certain
ideas and values. The leader or director of the organization is responsible for creating and supporting a culture that
emphasizes the importance of ethical behavior and social responsibility in the organization.

C. The Ethical Systems: it means the official systems of the Organization. The organization's infrastructure includes:
ethical values integrated into policies and laws, and the code of implicit ethics which is available to workers.

D. The External stakeholders: Management ethics are also affected by a number of external stakeholders and the
groups outside the organization that influence their performance. When making ethical decisions, the organization
recognizes that it is part of a large society and takes into account the impact of its decisions and actions on all
stakeholders. And that the most important stakeholders are government agencies, customers, and special interest
groups who have an interest in the natural environment and global market forces.

7. The Ethical Aspects in the Business World

Capitalism is not necessarily immoral. The issue of its profit stereotype, privatization, and market law necessarily
involves moral transgressions or do not take ethics into account require strategic review. There are many practices and
situations to seek profit at all costs and free economic action (Boyd C, 1996, p-p 167-182; Broadhurst Al, 2000, p-p
86-98; Campbell L et al, 1999,p-p 375-383)

In a system of community work, the legislation and public opinion development as well as the ethical rules can be an
investment in itself that increases confidence in the products, goods and services provided by companies.

Laws and legislations no matter how they are judged, they do not protect societies and rights and do not provide
security and trust alone, but when they work in an ethical environment, they achieve high efficiency in development
and reform. Ethics often has more realistic and intellectual powers than physical one.

The interests that govern the relations of production and protection may also establish an ethical system of work,
belonging, solidarity, care and balance between rights and duties. For the sake of success and achievement of our near
and far-reaching interests, we must organize legal, political and moral contexts. To cancel one of these other contexts,
each system has its own domain, and have a self-interaction and spontaneous and organized to pay attention to.

Peter Eigen, president and founder of Transparency International Organization, noted after a long working experience
at the World Bank that combating corruption by working to establish and promote a system of economic action that
regulates itself on the basis of integrity and combating corruption without interference and governmental and
international monitoring is the most success and effectiveness.

Today, a view is made that the world community needs the private sector after it has been proven that governments
are unable to deal with corruption. Therefore, the major economic institutions in particular need programs of action
stemming from social responsibility.

One of the principles and ideas proposed by institutions working in the fight against corruption is that each economic
institution in its regulations and codes should establish an obligation to prevent direct or indirect corruption and
introduce and implement anti-corruption programs. This means that morality is not a marginal issue but the economy,
is an essential component of markets, organizations and trade as well as economic relations.
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8. The Social Responsibility and the Management Ethics

There is no doubt that there is a strong relationship between social responsibility and management ethics; and this
relationship more often leads to the linkage and overlap between the two as talking about one of them is linked
explicitly or implicitly to the other. Modern management literature also includes a typical chapter with a common
theme: social responsibility and management ethics. How can we define the relationship between them? Is it a
matching relationship (that is, all that falls within the social responsibility of the company is the ethics of management
and vice versa) or is the relationship of integration or otherwise? (Coffey BS et al, 1998, p-p 1595-1603; Crane A,
1999, p-p 237-248; Desai AB et al, 1997, p-p 791-800; Gauthier C, 2005, p-p 199-206)

At the outset, it must be focused that ethics were the first approach of individuals in dealing with societal criteria. This
ethical tendency was the pillar of the corporate social paradigm and it still constitutes the essence of this conduct.
(Hill RP et al, 2003, p-p 339-364)

Although social responsibility holds a moral dimension, covering a wide array of considerations and practices than
it was in the 1960s. From the analysis, it is possible to come to the important conclusion that the concept of social
responsibility is the outcome of progressive self-interest and not a direct product of an ethos-social vision in the
original. It is the result of an economic model based on efficiency, i.e. maximizing profit.

It is emerged that the one facet (efficiency only) with its negative results on the other parties and society would be
more sacrificing for the company than the economic-social paradigm relied upon the multidimensional and balanced
vision between economic and social considerations. It is therefore possible to say that the appearance and the expansion
of the concept of social responsibility is linked to the economic model per se; which is no longer able in its old forms to
be arranged with the development of new concepts and practices and turned into a pattern of enlightened and more
balanced self-interest.

9. Conclusion

In sum, we can say the corporate social responsibility is basic requirements for the organizations to survive and
being in a rational harmony with the societal considerations. It is by then a refinement of agents’ rationality paradigm
on one hand; and a wisely organizational behavior with clairvoyant economic agents on the other. In this context,
many dimensions are embodied to establish the practical dimensions of the social responsibility. The ethics for
instance is an iconic consideration allowing the economic agents to behave according to the societal needs and the
environmental customs.
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1. Introduction:

The current financial crisis is one of the worst crises in the global economy since the Great Depression and it is also
considered the most dangerous in the history of financial crises, especially after the global economic system. The latter
is proved unable to contain and to mitigate its effects quickly and effectively. The burst of the crisis proved that the
structure of the capitalist system is restructured by the abandonment of the most important principles and the huge
amounts that have been attributed. In addition to the approval of the American financial rescue plan estimated at 787
billion dollars, the Federal Reserve attempted to rescue the institutions and financial markets with large amounts
estimated at 1.3 trillion dollars by buying a variety of high risk assets, and granting loans to companies in difficulty.
Indeed, the rescue plan includes by guaranteeing mortgage derivatives, in supposedly providing $ 900 billion to other
large corporations and buying a large amount of long-term treasury bills. In the United States alone, the total is $ 3
trillion dollars, not counting the many loans granted by the US government to businesses in 2007. The gravity of this
crisis is that it comes from the United States whose economy is the largest in the world, with a GDP of about trillion
dollars, which represents more than 17% of global GDP. Its imports account for 14.35% of total imports and its exports
account for 8.4% of world exports. This paper tends to explain the causes behind the financial crisis and the resolutions
for saving the economies of the world.

2. The Causes of the International Financial Crisis:

The immediate causes of the mortgage crisis are controversial, including the following (traditional) reasons,
followed by a brief presentation of the other main reasons:

2.1. Surplus Mortgages

The decline in the cost of loans in the debut of the financial crisis to the expansion of lending to those who cannot
fulfill their obligations resulted in a large number of defaults, and these cases are limited to the obligations of second-
class mortgages (Mortgages -First), which is estimated to be between US $ 1 trillion and US $ 1.5 trillion. In addition to
this, these mortgagees have started to show cases of default of traditional mortgagor debtors, which are estimated at
between $ 9.5 and $ 10 trillion, note that mortgage bonds represent only about 20% of the total US debt market
(Standing G, 2009; Lin JY. 2008, Yousfat Ali et al, 2015, p-p289-290-291)
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2.2. Securitization Mortgages

The process of bundling bonds (collecting these bonds in groups after each bond gives a particular credit rating to
rating agencies, then dividing each group into several segments based on their credit rating) and increasing their
internationalization and their circulation has increased their concentration of risk and the loss of a large part of their
value during the liquidation of the sale. This liquidation or rescheduling is estimated by twenty thousand bonds to fifty
thousand dollars per bond by a large group of investors which is much easier than the sale. In addition to this, the
liquidation or rescheduling process of a $ 1 billion bond package by an investor, especially at the time of the crisis, like
the size of the market and the segment of bond traders before the bunds, while the bond transaction after the package
remains limited to financial institutions and hedge fun sovereign funds as well as a small number of large investors
(Kasser T, 2002)

2.3. Real Estate Expropriation

The increase in the number of defaults on mortgage payments has increased the interest of debtors on these
obligations in accordance with the terms of the contract, thereby increasing their premiums. This increase in premiums
again led to an increase in defaults, which led to an increase in the number of real estate expropriations of debtors in
favor of creditors and the sale of encumbered assets. The increase in real estate supply has led to lower prices, as well
as the deliberate abandonment of some of their owners (because their debts have become more important than the value
of their property) and sometimes because they cannot afford it. This has resulted in significant losses for many financial
institutions, insurance companies and investors in these bonds.

2.4. Lack of Transparency and Control when Issuing, Rating and Negotiating Mortgage - Backed Securities:

Considering the series in which some mortgages and derivatives were marketed in foreign and in large quantities,
without fear of the inability of borrowers to pay, and thus granting them high credit ratings they did not deserve in
cooperation with famous rating companies through international insurance companies, then collected in the form of
packages and sold on the world markets. It is clear that all those who contributed to this process lacked transparency,
control and accounting, and each trying to maximize profits after the risk burden of the other party; and it was quite
clear that the interest of the individual did not serve the interests of society, according to the logic of the market
economy and the premise of the invisible hand (Kasser T, 2002; Copestake J, 2008)

2.5. Difficulty in Understanding Financial Instruments (Complexity):

The Complexity and the difficulty in understanding is one of the most important barriers to financial instruments
that have been created and negotiated. Under this heading, the following barriers are combined:

A- The inability of investors to give an accurate assessment of the effectiveness of their financial instruments.
B- The organizers of supervision institutions and their inability to control these tools.
C- Ambiguity of the risks associated with these tools.

2.6. The Release of Financial Institutions Trading Mortgages from Censorship:

Credit operations are generally subject to government control by the Federal Reserve Bank through preventing
them from financing long-term loans with short-term borrowings or by imposing an upper limit on the volume of
loans limited to the size of bank deposits. This issue is also due to the controlling of the mandatory reserve,
commercial banks (credit banks), investment banks and the mortgage credit agency which are immune from this
control. In addition, some companies have transferred their legal entities to so-called fiscal paradises, which remain in
the same country and work as a foreign investor in order to benefit from the tax exemption provided by this obligation
and the secrecy of all activities, whether legitimate or illegal.

2.7. Relevance of the legal and legislative framework:

In the United States, legislators have enacted numerous laws and regulations that encourage financial institutions to
enter into risky contracts and agreements because they believe in the ability of unlimited markets to regulate. As an
example of these enactments:
A- Modernization of Commodity Futures (CFMA)
B- Gramm-Leach-Bliley Act (GLBA)

The latter law states that “There is nothing in our history that confirms the validity of the common market idea that
the more we regulate, the less error will be, and no one can prove it. It is also promulgated a law guaranteeing these
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lenders compensation for some of the losses they may suffer as a result of the Community Reinvestment Act. The
federal government-backed credit facilitation agencies have also suffered significant financial losses as a result of the
adoption of this expansionary policy”.

2.8. Encourage the US Government's Policy of Lax Lending Terms:

The US government has urged financial institutions to provide loans to low-income people in order to:

- Increase the volume of activity of the real estate sector, which occupies a large part of the economy of the
United States of America.

- An expansionary monetary policy that stimulates the economy and increases the rate of growth without causing
inflation

- Motivate borrowers to work harder to meet their debts and increase their productivity.

- Pursue the dream of every American citizen to have a decent home.

- Stimulate various financial institutions and seek to increase their activity.

- Increase the volume of general economic activity through expansionary monetary policy.

2.9. Financial Innovation:

Many financial instruments (modern derivatives) have been developed with high profitability, attractive
appearance and rapid acquisition of much of the structure of the financial system, but have largely contributed to the
collapse of the state mortgage system in many countries of the world, for example:

- Credit default swaps (CDS).

- Set of mortgage-backed securities.

- Package of pool bonds.

- The fragmentation of the control (Krugman P, 2008).

The US supervisory system relies on several rating agencies, each of which is used to predicting the risk of a
financial instrument and rating it. However, despite the great benefits of this specialization, no rating agency or other
entity monitors the overall condition of all risks and provides a comprehensive assessment of the credit system and
associated derivatives with the exception of the Federal Reserve Bank, for everyone's belief in economic freedom and
the mechanism of the market; even the Federal Reserve does not have sufficient control over investment banks or
hedge funds, or many derivatives dealers of various types.

2.10. Low degree of high risk associated with mortgage-backed securities:

The risk assessment of mortgage-backed securities was linked to the models developed by the guarantors, which did
not take into account the high rates of non-payment generally caused by higher interest rates on bonds as the Federal
Reserve raised interest rates on loans (under the mortgage loan agreement). The unrealistic forecast of all that US
property prices will remain high, and that this increase will offset (or exceed) the possible rise in mortgage interest rates,
and also contributed to the downside assumption. Real estate prices and the inability of the owners of the payment and
the collapse of the prices of these bonds, is a similar assumption to the imagination, especially since there are not many
examples similar in the history of financial crises.

2.11. Low degree of high risk associated with mortgage-backed securities:

Financial and non-financial institutions in various forms seek to increase their profits by developing the process of
borrowing and re-borrowing borrowed funds. For example, it is possible to re-borrow what they borrow to take
advantage of interest rate differentials and the ratio of their debt to their own assets. The term "leverage™ is one of the
terms created by the institutional spirit to conceal unpopular or negative things and give them a beautiful appearance.
Instead of talking about debt or indebtedness, a term that suggests risk and weakness, the term "leverage" suggests trust
and power.

If the company has earned the borrower 10% and the amount of the loan for that company was 20 times its paid-up
capital and the interest rate on the loan was 5%, the net profit distributable to the shareholders was 110% of his paid up
capital. . If the result of his business loss is 5%, the amount of the loss of the company amounts to 205% of his capital;
it is a fully paid-up capital which resulted in a debt of 105% of its capital. If we look at the major financial institutions
around the world, especially investment banks, we find that most of them have increased leverage, which has led these
institutions to bear significant credit risk. .

2.12. Failure of the risk management system:
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Some financial institutions have separated the analysis between credit risk management, liquidity risk management
and market risk management. This idea is not true if it applies only to complex products such as derivatives of various
types, particularly those associated with mortgage-backed securities.

2.13. The spread of financial derivatives outside the limits of control:

The wide spread outside the control limits many of the above derivatives has resulted in a lack of information on the
extent of risk for all financial market participants, whether regulators or traders on payment. Ignoring the precarious
credit status of most debtors and lack of verification of data on mathematical models often misleads brokers (for
example, Type A mortgages experienced a rapid growth on the financial markets and have been encouraged by
creditors: Guarantors are inexpensive for debtors and provide high income for creditors and guarantors, although these
obligations do not require the debtor to provide proof of income or income' assets, and are now known as fake loans.

2.14. Excessive securitization and sale of debt:

Financial institutions have been working on debt programming, directly or indirectly, through securitization by
converting these debts into securities that are again used as a liquidity instrument. The significant increase in the
volume of loans and debts has helped to increase the volume of securitization transactions, due to a number of factors
such as:

- The development of financial markets, especially bond markets since the seventies of the last century.
- The external debt crisis of most developing countries in the 1980s and their inability to repay their debts on time,
thus increasing the size of these debts due to compound interest and late penalties.
- Easy circulation of funds between banks and financial markets around the world.
- Change the exchange rates.
- Excessive cash and high inflation.
- High interest rates and the resulting high lending service.
2.15. Excessive securitization and sale of debt:

Some mortgage bonds have received very high ratings, some of which have reached AAA, which is consistent
with the US Treasury bill classification, and considered one of the safest financial assets in the world. This
classification resulted from several factors:

A- The use of mathematical models in the calculation of the above-mentioned risks, and these models were based on
incorrect assumptions that did not reflect the seriousness of the situation of the holders of guaranteed debt securities,
each asserted that it was in good condition, whether by conviction, optimism or fraud.

B- The general sentiment of investors and rating companies that some of the financial institutions that are established
and that guarantee mortgages and derivatives are directly subsidized by the US government and are therefore not
threatened by a collapse. This situation is justified by the fact that some are already government agencies such as
FNMA (Finance Federal). The National Mortgage Association and others were considered too important to collapse,
like many banks and large insurance companies, because this collapse could lead to the collapse of the financial
system as a whole and it would is what the US government needs to protect it like it did with Bear Stearns.

C- The granting of some credit rating companies to mortgage bonds high credit levels, however the fees are huge,
similar to the financial kickbacks.

D- Insurance of these bonds by the leading insurance companies in the world.
The high credit rating of mortgage-backed securities has led to a number of negative results, including:

- To invest in these bonds and their derivatives by financing them with short-term borrowings, which increases the
degree of credit risk of the financial institutions that process them.

- increase the volume of investment in these bonds to obtain higher interest rates compared to the safest financial
assets such as US Treasury bonds having the same rating (AAA), notably because that the interest rate on mortgage-
backed securities was higher than the interest rate on similar financial assets in the credit rating. Interest rates on most
bonds were also changing, as Federal Reserve interest rates, which were much lower as they spread, increased the
likelihood of higher yields on bonds when interest rates were higher than the interest rates set by the Federal Reserve
increased.

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 8-13 (2019) 11



The International Financial Crises between Causes and Remedies: An Analytical View

- Exploitation of this high credit rating of bonds to overvalue much more than they deserve: Derivatives of the related
financial instruments and the shares of the companies that issue them, as well as the shares of the guarantors that they
are guaranteed by bad debts. Of course, this does not only mean a decline in asset prices of institutions and erosion of
profits, but also means that they face very tight liquidity, which sometimes results in bankruptcy.

2.16. Payment of Premium as Percentage of Income regardless of the risk (Standing G, 2009, Mostéfaoui
Sofiane et al, 2016):

Current compensation systems encourage employees to enter into high-risk contracts without taking into account the
negative consequences that investors and shareholders may have: employees whose job is to facilitate transactions in
derivatives or to grant credit receive a large part of their income in the form of variable bonuses. As a result, the larger
the transactions the employee does on behalf of the financial institution (regardless of the size of the position), the
greater the reward. If the transactions are managed successfully, the financial reward will be great. The employee will
be promoted and qualified as a second-class employee who receives orders from managers and innovators for
executives, consultants or board members. If these transactions fail because of major credit problems or an unexpected
decline in the value of their assets, they will lose the bonus or, at worst, will be disqualified after being compensated
and inclined to prolong work at the expense of increased risk.

This compensation policy has led to an overestimation of corporate compensation and employee compensation:
according to a survey conducted by Watson Wyatt, 90% of investors believe that executives earn much more than
they deserve.

For example, Lehman Brothers Chief Executive Richard Fuld (CEO of Lehman Brothers) sued for $ 500,000 between
1993 and 2007 at $ 17,000 per hour. The 377 employees of the London-based insurance and financial products firm
AIG also collected nearly $ 3.65 billion in salaries and bonuses over the past seven years, in return for marketing by
CDS with 116,000 employees. The problem is not to overestimate the income of employees of US financial firms,
because it is not too much of a burden on their profits, but of the composition of that income. Incentives and rewards
are an important part of this income. They are paid for operations in which employees earn short-term earnings. Take
into account the long-term risk to companies of these operations, which kill the sense of responsibility of these
employees. The annual salary of a senior Merrill Lynch employee was $ 350,000, while his salary was 10 times
higher ($ 3,500,000) in 2006, his profits reaching $ 7.5 billion through the commercialization of high risk assets.
These premiums were not canceled in 2008, while losses were twice as large as revenues.

3. The Remedies of the International Financial Crises:

There may be other solutions to the mortgage crisis advocated by some economists, in addition to an expansionary
fiscal policy of increasing subsidies and government subsidies to financial institutions, productive enterprises and
individuals to reduce taxes and to pursue an expansive monetary policy consisting in increasing the money supply and
increasing the granting of credit, unprecedented, these solutions include: (Copestake J, 2008).

3.1. Prevent the circulation of the mortgage securities:

Preventing the circulation of mortgage-backed securities will limit the scope of any future crisis between the lender
and the borrower, so that investment banks will have to finance these bonds out of their own resources and will not be
able to finance new mortgage-backed securities. The low debt ratio of these institutions on their assets therefore
reduces the credit risk (Standing G, 2009; Krugman P, 2008).

3.2. The nationalization or abandonment of financial institutions faces their fate:

This solution recommends nationalizing all financial institutions and companies in difficulty, or simply leaving the
option of bankruptcy as a result of default of their obligations. Nationalized banks must create money by lending as
before. Credit risk is estimated by the human factor and traditional accounting data rather than mathematical models.
Proponents of this solution want banks to have greater flexibility to hold other companies that owe them part or all of
their loans, which would help them finding life instead of going bankrupt. It is also less tax deductible than the
injection of funds into the banks. However, this solution has many reservations, including a strong resistance to the
option of nationalization for the defense of the free capitalist system and the inability to guarantee the capacity of the
state to manage such institutions. Leaving companies to bankruptcy can have negative effects on the economy, the
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severity of which cannot be predicted. The strong interdependence of financial institutions and the size of many of
them can have catastrophic consequences as a result of bankruptcy (Boas C et al, 2009; IDS, 2009).
3.3. Current Share Capital Program Appreciation Mortgage Loans:

Create a current financing participation program by the lender's financial institutions after the revaluation of the
mortgage bonds, in consideration for future rights on the encumbered houses after the payment of the total value of
the obligations owed and the transfer of ownership of these houses to the present. This program can achieve two
objectives: the first is to reassess the encumbered bonds so as to reduce the costs of repayment and to create a
secondary market for the negotiation of these bonds, the second to reduce the number of houses put on the market for
sale, which will reduce their prices. Low real estate prices lead to an increase in defaults and, as a result, an increase in
mortgage foreclosures and lower real estate prices. However, governments have preferred to stay with financial
institutions.

3.4. Stop the mortgage bookings:

The increase in foreclosures in 2007 being one of the main causes of the crisis, the solution recommends giving
borrowers a longer period to repay their mortgage payments by suspending reservations for at least six months,
renewable (Lin JY, 2008; Copestake J, 2008; Kasser T, 2002). The previous solutions to exit the mortgage crisis seem
to be logical solutions and should be solved, but this treatment will not be a radical precautionary treatment, but
emergency treatment does not guarantee that such a crisis will not happen again. . The basic solution of the global
financial and monetary system is, whatever its precision, purpose and logic, because of a major flaw of its
fundamental pillars, and the only radical solution to the reform is to replace these pillars with others, more powerful,
and stable, and to strengthen or simply change them; this issue will remain subject to crises of various natures with all
its consequences, in addition to all its inequalities and its weak stability.

4. Conclusion:

This brief synopsis presents evidently the causes behind the outburst of the financial crises and proposes solutions to
overcome the greedy behavior of the capitalist economic agents. The capitalist orthodoxy led the economic agents
strive voraciously toward the achievement of some pure business objectives without taking into account the
prerequisites of the surrounding environment. This fact led to many difficulties and tumultuous doubts about the
efficiency and the reliability of capitalism as an economic system to resolve the human being social and economic
problems.
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1. Introduction

Foreign Direct Investment becomes nowadays a strong pillar of the international economy. | is by then a strategy to
achieve the pure-economic purposes (economic development, growth, prosperity) and managerial ones (know-how and
high organizational talents and abilities). This investment is a two edged-sword according to the perception of the host
economy toward this kind of transferring technology and capitals. For the proponents of FDI, this investment is pivotal
for achieving the economic targets of the country. However the antagonists suppose that FDI is no more than a
economic strategy to exploit the resources of other countries in favor of the mother ones (the origin countries of FDI).
This paper highlights the state of the art of FDI in Algeria during the period 2000-2015 and to portray the susceptibility
of Algeria to benefit from this kind of investment.

2. Foreign Direct Investment

In this section we endeavor to analyze the flows of foreign direct investment in Algeria and performance of this
country to be an attractive destination for this kind of investment. This issue is as significant as it lays out a clear-cut
image about capacity of Algeria to absorb and benefit more from FDI. At first, the investigation of the FDI flows in
Algeria is presented. This is followed by an evaluation of the country capacity to attract and take benefits from this kind
of investment through the examination of some indices used in this field.

2.1. Flows of Foreign Direct Investment in Algeria:

The study of foreign direct investment refers fundamentally to the track the evolution of its amounts over time and
to make comparison between these flows and some key indices. This approach paves the way for getting a good picture
of well this kind of investment is positioned inside the economy. The following picture is a representation of the
inflows and outflows of the foreign direct investment based on the data displayed by the World Bank during the period
2000-2015.
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Figure 1: Net Inflows and Net Outflows of Foreign Direct Investment in Algeria during 2000-2015

Net Inflows and Net Outflows of
Foreign Direct Investment in Algeria
during 2000-2015 (Million US S)

5000

Source: The researcher based on data provided by the World Bank

The exhibit above shows obviously that the value of the FDI inflows is much bigger than that of outflows. This
confirms the assumption that Algeria records a weak participation in terms of foreign direct investment and the
absence of a good strategy to make benefits from this kind of investment is also maintained. The issue is also affirmed
by the share of the foreign projects relatively with the national ones as the former represents only 1 % of the total
project recorded. This suggests the inefficacy of the business environment in Algeria to attract foreign investment as a
contributing factor to expand the productive capacity. The following table shows the share of foreign investment
among the total projects registered as well as the their distribution between the different economic sectors

Table 2: Share and distribution of Foreign Direct Investment between economic sectors for the period 2002-2015

Investment Projects Number of % Value % Jobs created %
Projects (Million
DZD)
Domestic Investment 59563 98.88% 9100521 78.64% 904762 87.50%
Foreign Investment 676 1.12% 2471691 21.36% 129254 12.50%
Distribution of Foreign Number of % Value % Jobs created %
Investment by Sector Projects (Million
DZD)
Agriculture 10 1.48% 3117 0.13% 528 0.41%
Construction and Public 121 17.90% 98996 4.01% 21533 16.66%
Works
Industry 386 57.10% 1681400 68.03% 71936 55.65%
Health 6 0.89% 13573 0.55% 2196 1.70%
Transport 21 3.11% 13172 0.53% 1723 1.33%
Tourism 11 1.63% 420657 17.02% 13128 10.16%
Services 120 17.75% 151335 6.12% 16710 12.93%
Telecommunication 1 0.15% 89441 3.62% 1500 1.16%

Source: The National Agency for Investment Development

The table above is a clear recapitulation of the foreign direct investment position in Algeria during the period
2002-2015. It represents the derisory share of this kind of investment and as a consequence, its contribution to create
jobs is obviously inadequate to decrease the unemployment rate. According to data of FDI distribution among sectors,
it is revealed that the major share is held by industry by a percentage of 68.03%. This value is followed by the
investment in tourism sector in which the foreign participation represents 17.02%. The lowest value of the foreign
investment refers to the agricultural sector in which the value of the funds invested represent a stake of 0.13%. In
terms of the number of projects realized, the major part refers to the industrial sector by a percent of 57.10%. This
share is followed by the sector of construction and public works which holds the value of 17.90% as a percentage of
total number of the investments recorded. The smallest part is for the telecommunication sector by a percentage of
0.15%. The reason behind the high shares occupied by the industrial sector is that it combines the oil and hydrocarbon
segments. The latter is the interest mainstay of the foreigners' involvement in doing business in Algeria. However, the
contribution of the foreign direct investment in the gross domestic investment is meager; this fact proves undeniably
that the good strategy to benefit from the foreign investment is absent and its management lacks efficiency and
performance. The picture below is an indication of how the foreign investment is positioned within the Algerian
business framework and the table reveals the contribution of FDI to improve the level of GDP.
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Figure 2: Share of foreign direct investment (2002-2015) and its contribution to GDP in Algeria during the period 2000-2015

Share of Foreign Direct
Investment from the Total...

Domestic Investment

H Foreign Investment

Source: The researcher based on data provided by the National Agency for Investment Development

This picture indicates clearly that the portion of the foreign direct investment is weak. The causes behind this refer to
the way of how this investment is perceived and treated in Algeria. In fact, the data displayed by the World Bank
proves the situation that FDI has not a significant impact in increasing FDI both at its inward and outward levels:

Figure 3: The contribution of FDI to GDP in Algeria during the period 2000-2015
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Source: The researcher based on the data provided by the World Bank

At first glance, it is obviously indicated by the above diagram that the contribution of FDI in improving the level
of GDP during the period investigated is so marginal. In fact, the highest value stands at 2.03% in 2001. This value
recorded a drop at 0.94% in 2003 followed a general increasing trend till 2009. After that the share of inwards FDI in
the total GDP revealed a decreasing trend taking the lowest value of -0.24% in 2015. These values are a clear-cut
picture of the meager and the scanty growth influence of FDI in Algeria. This issue refers principally to the business
environment in Algeria and the capacity to absorb the advantages and spillovers of this kind of investment. In this
context, the examination of the business environment and its capability to attract foreign direct investment is relied
upon the analysis of doing business indices. These indices are arranged into classes known by the indices of easiness
to do business, indices of performance and potential and indices of global competitiveness. These classes have the
power to explain to a large extent the reasons behind the reasons behind the FDI flows as well as the absorption
capacity of the country to benefit more from this kind of investment.

3. Doing Business in Algeria:

According to the Doing Business Report 2004, this index had been set since 2004 in order to investigate the
business climate through the analysis of procedures and laws that conduct the economic activity. The aim of
establishing this kind of indicators as an assessment of the economic activity is to present a clear image of the
business environment and to set a useful benchmark for designing the needed reforms. The Doing Business Index
includes a package of indicators covering the following topics: the business entry, employment regulation, contract
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enforcement, creditor rights, credit information sharing and bankruptcy. The number of indicators included in this
index is of number ten and each one of the indicator mentioned combines a set of sub indicators. These indicators are:
Starting a business, Dealing with construction permits, Getting electricity, Registering property, Getting credits,
Protecting minority investors, Paying taxes, Trading across borders, Enforcing contracts and, Resolving insolvency.
These indicators are relied heavily upon the law and regulation and they are set and presented through the launching
of reports and by respected a predetermined methodology as it is shown by the figure below:

Figure 4: Methodology of constructing the doing business index

Questionnaire

Development Data Collection and Analysis

Analysis of
Questionnaires
through Laws

Updating
Questionnaires
and Consulting

Publication of

Data Verification the Report

Experts and
Regulations Data Analysis
and Writing
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Source: Doing Business 2017: Equal Opportunities for all, p. 19

3.1. Indices of Potential and Performance:

The indices of Inward FDI Performance and Inward FDI Potential are released by UNTACD in an attempt to take
the size of the country and its institutional and infrastructural factor into account in evaluating the capacity of the
country to attract FDI. These indices are perceived as benchmarks to see how far the economy is performing well with
regard to its potential in order to attract FDI. The former index which is known by the Inward Performance Index
represents the share of the country in global FDI flows to its share of global GDP. This ratio is an implicit
representation of the other factors conducting the behavior of the foreign investors, such as: macroeconomic, political,
industrial, natural and human factors. The reason behind this assumption is that these factors affect largely the
realization of GDP and thus, the ability of the country to create a favorable climate for foreign investments. The
relative consideration of FDI to GDP gives rise to three scenarios:

The Performance FDI Index equals to one (01) means that an absolute compatibility is existed between the size of
the economy and its capacity to attract FDI. The performance FDI Index greater than one (01) means that the
economy has a capacity to attract FDI more than expected with regard to its size. This situation refers to the
combination of many factors as: the efficiency of the business climate, good regulatory frameworks and a good
business macroeconomic. The last scenario occurs when the performance index is below one (01). This fact has the
meaning of inability of the country to attract FDI as a consequence of the disturbance in setting up a favorable
environment for doing business. At the other side, the Inward FDI Potential Index tends to combine the factors
affecting the behavior of FDI flows and it sheds light on the issue under investigation for a three year-periods and not
for only one single year. The data covered to construct the Inward FDI Potential Index are the following: The rate of
growth of GDP; Per Capita GDP; Share of exports in GDP; Telephone lines per 1000 inhabitants; Commercial energy
use per capita; Share of R&D expenditures in gross national income; Share of tertiary students in the population; and
country risk. The following is a table representing the two indices (Inward FDI Potential and Inward FDI Potential)
for Algeria during the period (1990-2010). It should be noted that the reason behind the restriction of the analysis
period up to 2010 was due to lack of data.
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Table 2: Inward FDI Performance and Inward FDI Potential for Algeria during the period 1990-2010

Year 1990 1995 2000 2005 2006 2007 2008 2009 2010
Inward FDI
Performance 98 - 119 118 117 128 115 82 102
Index
Inward FDI 51 96 86 66 67 69 71 7 -
Potential Index

Source: FDI Index UNCTAD Database

From this table, the indices of performance and potential for Algeria show degrading values. This picture is an
evident demonstration of the business environment in Algeria towards attracting foreign direct investment. A deep
glance at the numbers of the table indicates that the values of Inward FDI Potential Index are lower than those of the
Performance Index. This fact forwards the idea that Algeria enjoys a good potential to attract the foreign investment
but it is badly exploited and managed. This is proved by the position of Algeria among the Arabian countries in both
performance and potential indices for the periods 1988-1990; 1993-1995 and 2003-2005. The position is derived from
the correlation matrix of the two indices mentioned:

Table 3: Position of Algeria in terms of Performance and Potential indices among the Arab countries according to the correlation matrix

1988-1990 1993-1995 2003-2005
High Low Performance High Low Performance High Low Performance
Performance Performance Performance
High Bahrain Algeria Bahrain Jordan Emirates Algeria
Potential Oman Kuwait Qatar Kuwait Bahrain Kuwait
Libya Libya Jordan Libya
Saudi-Arabia Saudi-Arabia Qatar Saudi-Arabia
Emirates Oman Oman
Qatar Emirates Tunisia
Low Above capacity Jordan Above capacity Syria Above capacity Syria
Potential Egypt Lebanon Egypt Sudan Egypt Yemen
Syria Morocco Morocco Algeria Lebanon
Tunisia Sudan Tunisia Lebanon Morocco
Yemen Yemen Sudan

Source: Mouna Bsissou in The Impact of the Promotion Policies on the Foreign Investment Attraction in Arab Countries, p. 19 (Trans)

This table confirms the result concluded by the analysis of the performance and potential indices of Algeria. In
fact, the business environment of Algeria is positioned among the countries with low performance throughout the
period of investigation. In terms of potential index, Algeria is classified among the economies with high potential with
a change in position during the period 1993-1995 in which it is within the low potential block. The consequence of
this classification is that Algeria holds a good capacity to be a favorable business environment to attract foreign direct
investment but it is irrationally exploited.

3.2. Global Competitiveness Index:

In parallel with the above indices, the Global Competitiveness Index comes out to assess and monitor the
microeconomic and the macroeconomic of the economic competitiveness. By this sense, the Global Competitiveness
Report determines the meaning of the competitiveness as the set of institutions, policies, and factors that determine the
level of productivity of a country. It is then a notion reflecting the true image of the economy because it embodies the
factors that affect the economic growth. Under the terminology of the Competitiveness Report, these factors are
known by the constructing competitiveness pillars and they are of number twelve as it is represented by the following
figure:
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Figure 5: Methodology of constructing the doing business index
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Source: World Economic Forum, The Global Competitiveness Report 2016-2017, p.5

As the figure above shows, the Global Competitiveness Index is a multidimensional picture of the economic
situation via the analysis of its different aspects. Therefore, it could be used as a strong proxy for evaluating the
capacity of an economy to maintain growth progress and attract foreign investments. The following is a table
representing the Global Competitiveness Index for Algeria during the period 2010-2017. (Table at the next page)

The rank represents the position of the economy among the countries under investigation. As an example, for the
period 2014-2015, the rank is established on scale of 144 economies, the classification rank for the period 2016-2017
is set on scale of 138 economies. The score is the outcome of the edition and the aggregation of the responses package
of the survey questions used in the competitiveness survey. It is arranged via a scale spanning over 1-7 interval in
which the number 1 describes the worst situation or extremely weak as a feature of the issue under examination. At
the other side, the number 7 denotes the best situation or extremely strong. For details about the computation
technique of the score, see the Global Competitiveness Report 2014-2015, p. 94

According to the data displayed by the above table, it is clear that the Algerian economy rank is not at suitable and
good levels to be attractive destination foreign investments. This picture is confirmed by both the efficiency enhancers
and the innovation and sophistication scores. The basic requirement score at the other side shows an improved scale
more than the other scores but they remain under the required level to create a favorable business environment able to
attract foreign investment and to boost the real economic growth
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Table 3: Global Competitiveness Index for Algeria during 2008-2017

Years

2008-2009

2009-2010

2010-2011

2011-2012

2012-2013

2013-2014

2014-2015

2015-2016

2016-2017

Evaluation Criteria | Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score
GClI 99 3.7 83 3.9 86 4.0 87 4.0 110 3.7 100 3.8 79 4.1 87 4.0 87 4.0
Basic Requirements | 61 45 61 44 80 43 75 44 89 42 92 43 65 4.6 82 44 88 43
Efficiency 113 3.3 117 3.3 107 35 122 34 136 3.1 133 3.2 125 3.3 117 3.4 110 3.6
Enhancers
Innovation and
Sophistication
Factors 126 2.8 122 2.9 108 3.0 136 2.7 144 2.3 143 2.6 133 2.9 124 3.0 119 3.1

Source: Global Competitiveness Reports during the period 2000-2017
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4, Conclusion:

According the analysis presented above, it is clearly to argue that both the level and the scope of foreign direct
investment in Algeria are still weak. This image is persistent despite the diversity of the opportunities and the sectors
that could be considered as backbones for fruitful investments. The reason behind this failure in attracting more
foreign investment refers to the obstacles that face the investors as well as the high level of corruption and the quality
of the institutions that inhibit harshly the development initiatives. This picture is demonstrated much more by the
positions occupied by Algeria in terms of Global Competitiveness. As a result of this, for the economy to enjoy a high
capacity of attraction, it must fulfill two conditions: a clear economic ideology and good infrastructure and
institutions. The former condition means that the host country should demonstrate an acceptance to the international
investment as a way to boost the economic growth. This is got only by how far the ideology adopted in the economy
is compatible with the specifities of this kind of investment. The second condition is related to the institutions as good
or bad incubators for the foreign investment. In this sense, improving the quality of these institutions to attract the
investment becomes more than a duty.
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This research paper aims to identify the concepts related to the concept of ensuring the
quality of higher education, which would be applied in Algerian higher education
institutions to allow the push towards adopting a culture of quality excellence in
university practices, and since the application of the philosophy of quality assurance
requires the involvement of many actors, whether managing the university institution or a
body Teaching, students, and more than that. The National Quality Assurance Authority
stressed the importance of engaging the social and economic milieu when preparing
formation offers and in drawing up scientific research policies, This research paper
concluded that the delay in the application of the quality assurance system in Algerian
higher education institutions until the year 2004 was linked to the adoption of the LMD
system. Despite this, the application of university self-evaluation since 2016 is a good
start to the application of university practices that allow the application of the quality
assurance system, The study recommended the need to maintain continuity in the
application of quality assurance standards to achieve excellence in various university
practices.

Glatlatiallg

tsalaal) 1 Mal) adal) Cilsaiga B Bagall (laca

1 .
st (sysaio

sayah.2013@yahoo.fr «ilsall « jlof 4 seaf desla o_siliall 4 L5¥yliall yphaiy 4uilall Luaiil] Sl yusio !

Sl cilo glea oailall
2020/03/01 : iy g )5 s Al aileil] 59 ga Glaws p sgiar dhasi pall pliad] o i peil] Liinall 45 4l) 0d8 Jslas

2020/10/02: 58l g1 )5 A adll 50 AlE 7 gnd wdlly rasw o Dy il ) (Aed) pileil] Gl po S lpdukad L e

2020/12/20: il g )G 5 ) o) Cplelil ane &) i) bl 53 el Glacs ddwli (Gubi o Cus g edumalad) Gl jlaal/

Lalidall cilalsl e 3T sagadl Glaal i ol pa galls 138 e ISV Dby pu pil] Lt 5 dpeelad] dusss pal)

e ailes Condll Clalses any de g GusSil g e dae) die slaiVly elais) boddl &) daaf

FEPN Al el Ciless po 5 59 sad] Glasis pllai ki JAL f A Diisall 45 gl 0d8 Cilia 57 ¢ aled)

Al adeilf 53 55 lans dio Cilealall I3 apdil] Gk 138 (po a g 3 a0 ) pUii ik Lasi )] 2004 divs le A Ly ) iad)

Limalad) Sl jlaall Cuna gl g 63350 Glawin plhii Guhis raws A duealad) Sl jlaal] Guuhil spa 4Ll _uies 2016

JEL Code: 131, 123 cilise A jaill Gudnil 59 padl Sles les Gubi 8 4 ) i) o dbdlaal) 5 ) g pudas Ll Al
*Corresponding Author: Mansouri Houari (cc) TSR



Mansouri Houari

1dadia—1
Adliall s s dperdlly Aality) cladaiall & Jaad) #ladl Ayl SIS aaf 5258l o seie sl

et an gl dald Aadiill £ ) & alell lalinay 2sally cchload ) € Ll calaiiall (g Alialiall sl
peiladsh aa (31 oAl JSAlls el Gl Glala el o DA (e 508 S5 (ailady Gl
clld s e deadlly daliy) cladaid) Ciadie) asedall 138 dnt Jal (as cagadl salendly Lyl Gaéais
el o Uil asall 5))) chaal dg ¢ asadl 550 sl allell 8 ldais e gl WSt Jal cdian 4yl
c b Sl el 8hae daw lglen Lae ¢ alall Canll S)hay ilralally JleeY) Labsl b

daalall adina d)iy dleld <l ql;,glj S @lyas Glaay sadieall Jalad) sl 335all 3 T M
el ad) Y caags 50U Ak sasall 3lalé cclallailly JLSU Aliaal) gailly sl Sllee G opuly
e GV IS cDals IS5 and S LelilSy Lgapdat Jediy (Raalall) dswgell dpudlall 8506l A3 sl
Caaal&Y )y 4y Glgid)

leie Apmalad) Clusssall apen Lgalss (A 3508]) Qhaaall e 220 alatll Bosa (18 el dpiall o
(compétence qualité) iesl) 3oLl o 5505 sasal) Bla) amlia il lgie paell ady A1 Y
e dsanll Gaay Loy 4 (lalall 3o 1S o) cuila () agalse skl AU Chleally aang3is dla il
i) e Dlle 30Uy Llaal) iV laall 8 3 o blill aglags Al Lwlall) Cojladd) gl cpapa
Go ) Ciliagi 2 Ciliialsall oda Gaiaily i) o sl SlaBY) ol b daslisally allally sl
Glawe 20l AlelSie cullily @l Jd0 e ol z3sail) & sasad) 3y of laolie dag ) el
Jia Ll e asall ) HhE Lpalall dugal) Ja0 saan B Gl Aanye @l Bia e Jlad) aidadl
JsY) 4da

Oo Lkt Leladinlg Gy adinall A ymal) 0l andaes 8 il Hoa Jadl adeil) Claie gt WS
¢(Ahprall Bkl aaimall deady ¢ (Adprall Zll) ale iy (Aprall H) (i (e Ledillg djles Pla
o @y cad Lo laty) bl ety o B Jagall gyl Jlall Gull dlae) 8 ccilumsall o2 = las & Y)
Al delaa¥) OVl g B caldid) dill e adiaadl Glala cilise gl alalb g
Leiadai 3 = laill ofs dald ¢ Jlall abeil) 5a5n Glara Aualy alaia¥! 85 puin Lgie allay Al Zalad)
Bagall Byl e kil Al Al J<a) A lass Losgia

plail) Slissie & Jal) adleill 335n (e adyl) Cangy Alalall culyolaill syplue 0 2 Y S el b
QAL sty el adeil) 8 5asaldl (laca alas Gadail dpding 8y5 i <ol Basall o s e il Jlal)
e 2008 diw b Juail Sligsivn sas Jlal) adaill 385 ) Caagr 25l oLl (b dsd) 335y s
Claseaall pd oliise ay iay ol el 8 aledll o Bl S calaill el ol jeaa D
r e leill ¢ Ul 8 5a5adl B (8 dgpadly Dpalladl il (e iy a5 (A s2al)

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 69



Quality Assurance System for Higher Education Institutions:Principles and Requirements

dladl) antail) Sagay Adlatal) A8 L) bl

" eil) drals b addaill Baga laua @l Addan Ay "lsie Cani ¢ 2004 L 5)0 gl dan] gy Al
DI aaliad Jalsll il ) a8 J3aeS el adetl) Baga lasa Gadl Cpad Al e Caagdl oK i
5. (123 daia 2008 ¢pld) (waill drala 3 el adaill 335a laa @l Hlas) A (e (Alelil) 5352l
YV et daala ofs ¢ dall adaill 325m laca Gaiad e S5 Y Llal) 51 cillas o cAudyall gl ciai<
LAl sl Basa Gaial el Ll

Ly alaieYl: (75 dada 2010 cadadl)) Glsie cad ¢ 2010 A qubidl) 71ay5 qubadl) saaf La)
& 5l auay sl Gh}qﬂ ekt ga Auhall sda e Caagdl OIS Mg Apjall Glaaladl G Baa)
Jaal G cililliia aa Leilayia oD Ledlal cpunt (8 s IS8 ¢ pad) Ghagll (b el adadl] il
Sl ticeally ALLa) daill Jalad calalials

oLzl 3sall 5yl (ki adly (08 dsia 2010 olis) Olsie <and ¢ 2010 L s Al A
adaill 8 ALelal) sasal) Gudat Cligray bl yaal Aol i 285 Aihall Jal) sl il
sasall 5yla) alail Llall 581 anliy ac 8y5 it cllliiall aal (e GBlay L Auhall i CiiSy xalall
Ll cladiall (ayging oY) 28K peiall iy aidaill alalall aan 4S50 calAY) 53 sall A& Gy
G A Agelanil) A3 Apadadll Cluwgall 8 5l Lpelanl) A8 ADle axe ilgaalh Gliged) oo
Soaatil) AAEDN Al seiee Jo Gy saeall 5y)a) (Bulai cilbllaiag

la place des : (POULIQUEN, 2010, p. 09) ylsic <3 2010 4au Isabelle pouliquen Ay
aals Al cbaadl ?"j sl «X, :démarches qualités dans I’enseignement supérieur
g o laall dalse ) 5)LaY) e Lo sasal) 5yla) alas e Amgiay Cappailly  Jall  Jall aleil) Cilisuse
Glaal Loay Baiarl dalally Mad) adaill Jysais Jladl agledll e e laiaV) callall sl o dudyall el
Lali aaail ail) dlee o Auhall iy LS ¢ bl aeill it 4alss ) lbaaill aal e 3x3 daliadl
Sle s Gt G Auhal) i€ 38 =il Jalse ge Wl asall )] pUa Gl Galad a5 Canal) Tliss 33l)
el il (85353 5))3) pUai Gkt Lo Jalse aal e 33 psil) 32L8 Cula ) A8l Slsal opsSg
LAl

Gk £yt (08 daia 2012 ¢S ) lsie ni ¢ 2012 A Gl Gy Ghg el Cn) Ao
Bpaal by G bl i a4 B A8 pihal)l 8 kel agledl)l Gilisge b sasall Gl sl
iyl (e 523000 e hals Alall 4Smball e 5yl glacly yihally bl addaill Clissiar 335l (Jlaa
Slo S e ailily w13 Aihal)l el adedll Gluwse & sagadl Gl Gl el aedl) 3155
cedle Cualall (g 060 (g gine A1 el el sagall A8lE Cle ol bl cuald s Culd )

Gl any dagliey ilasbeall sl aa Agdledy Jolaill (o €45 ) dpaglatilly Lpalall Lol Jilg aae

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 70



Mansouri Houari

JuaiVL ALV 5yg e cduball gl LS, 4iplad Cligea aal (e 223 3agall Glaa sl (Gudail 40500
o ounil) Laglie san (pe gl Aalid JalgxS 45 LaAy Jladll
Ayl gt

b aeln Al ) aal aalS gl daals sl Lale o Capill sa Aol o3 (e Caagll Gaus Laa
3gall mllian Copmy Lo zad Aglee PR (e Ayl Jladl alaill Slisge A Jladl aid2dl) 3350 Glasa
oalal) o) e (650 Alally lall aaleslly
dagali-2

sl slia) sad olai¥ly Ll aljial (em AsbaBY) duasals 5eY) t5al 8 Basall Jli¥) els
sasall o Al Glagliu) s DA (e syiee @bt (AS0aY15 AnLll) Lalall cluwgall cus)y
Ol & (management) Jlel) slyf ale 5 Llaia) apalsall aal aaf 385 5,81 s30 ciaaly ALl
all adail Lgias Lpasand) Zaddll dasial) Clusmssall U 525a) (5alie alatind Fiah = laill 13g] bais aY)
oo Adsadis 38y e ) Gailiadll e de sana Ll Lpalaill Basall Capet LS (12 dada 2012 «lS5)
CalaaY) Bdad ) gam s clasdies clleey <A e sasall Aleal Aaidd) sl Liacaie Ayl
dwsal) leagiii polaill Byaine dgply) dndilinls o el aidail) 335a 08 AT imars . adinall 335804l
O s el o Ul ay il Lelane s Jal (e @iy ctsalaal) (0 desana o Badine dyaledl)
2y gl meaay ol Ul o liay] Zay g (s T Laia¥ )y Aadilly Aliall saill Culgn 43S (0 3250
(166 3aia 2003 cxaal) zaall 138 (e Badinnal) painall Beal A8 o Lialy Jarll (Bom (b 4235

& Ll saall muen e Jai¥ls (8 Il Saall dadipe sagal) aseie of paldid 13 JS Gy
Solally a8 Luluf AFidials 4ie 3small CalaaY) DA e Jad) adeil) 5350 asgie Jslind addaill Jlaal
Cun e slpme Lyl Ay iadl Cilagalall pe A o LA ae Dl By e (oAl e
Glasall ald (A Gluwsall pe Jdl el Clisse ADle 8 g geaoalal S il Akl
e Lals ey Aaiiye Gl adetl 3350 Al Y Aol AN Gandl ldlaia ol Al
Ayl Jslail) oty llaasS asall o Jail) oSa Ml Apadadl) Gilunsal) o jdle e 8l il
Maly ) (e desena o Jaidi sadall 3 Y Gagall ied ale Gl asede waad ey 4dle
SN iy Ml cdnal dpabail e Laia) AdlE dutlie daaglpn) Jalsa sibially ddiaad) CilaYly
aseiall Ayt DA e
pagal) Glada aggda—1-2
Baasie Cilelya) AASL 5,21 oda A o any el aslaill Cilisie lgadi ) hlandd) L 30sal) (3ia s
Gpall Jsall 3 sealil) Slatdl Glagiall aalS lgilaay alaa¥ls sasall aseie jeds 2y Bagad) Gladay o
sagall sulee B 0 4 aala dgay e daalill Awgdlh o omldl gl (e clidudly Gilinsead) DA
.(MORDJAOUI, 2010, p. 11)

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 71



Quality Assurance System for Higher Education Institutions:Principles and Requirements

el 285 Al Apadlall Cpal) NS Bye U5V Caeadial Ll Laadly asall asehe sk ASual fdl o)
kel Gl e LN Ly aas il Ailae e o lgiY) 2ay gl (IS e i) Gl 8 Leaseda
@) sans LS DA (e G sasal) ol o ) Slas)) sasall Glaa ol Cije (lE) ol el
s Sl Ales mas - Blond) (8 Ane Cilaine oels Ll o gl (he daall el il 138 of e
1SO allaiy Cayey L edad hyskas JiSTs s pea 53gall (lasal dsiall Jimal) ranal ¢ oaalal) () (ge iligepnd)

) Al el Aabiie el 25 1987 Gl s Juand) 4y Jany e Y Jseasll Caags <9000

Del el sda ey Al Gpd (4 Caeadiad 335l Glaa alail jpleal) (e desens pung il
Olan uleal Aalail ED Cjis 1994 ale a calaill 1aa el dey Led 3 8y Gasal) Glaal uladl)
Do) Gaallell jplaall dadiie cjaal 2000 diw 35 1ISO 9003 ¢ 1ISO 9002« : I1SO 9001 & 5352l
i) clabiiall e 2ae <Y Al Sl 13 AU 85 1ISO 9001 & o AN Aakail) Jae Ja laas
e gmal 2003 ale diey caSall Vlae (o paaill Jlas adinl Cua s3sal) laa salgd e Jpanll
Codalad g Aplead dali) il glsw CalieY) e Jsanll 4 e ) clabiid) e g5l
(DETRIE, 2001, p. 20) ki Al juleall a3 e Jeally lgolllie 3l caye

Adle aagiud Al ey Aadlall Aleall e iy ale mllias Jadl aladll Glas 8 335l Glaag
05neS Cpntll Algpane e 3855 A8 A1 sagall Gles days ¢ lall alaill lnige allai 5358 (Jlasay
Lol

fspal) ey e aSUI i Aol (alal dadiie dglee” e adaill s Glas Ll Cadeys
el Baga e Auegall o Cumy (Y e eligly i) Gpaatll o W38 (e ¢ plaally duadail
(315 dnia 2010 s )als) alall seanlly Louisl

fspall als Jla) gand 74l Galal o el Glacs Alad) aledl) 512 Glads Ll cidle
G5 Cam e Gaalally clgblaal aiail Albadl il Lulie Cua e Lngiall Gl LYY Leadl g
pailly cAysllaall alall cilehally iyl Gaad Cua e gililly cdakiall Gl ae el duled
Vebully anlls @yally bl S leandt DA e (Gruailly adailly disiall b8 Cua (e daaliall
b DA e wy ) Ganliall ) Aeli) Gl g alail 335a Glaca pllaas ol Jl) S 138 US e
(20 daia 2012 08 5) Welsn Hsaady Al Lyl Aagag Leaal p Basa g Al 8292 Aayo
Basall Glada allas aggda—2-2

f OIS Lgdamy 7y Caplail) (e Ao gana 3352l Glana plad o geta analy
33sa Olawal Ay Aafy <) Ldle agle 38 Gagad) unlidd aage alle alad g 3agall laca ol

o)

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 72



Mansouri Houari

lelayl ae @il el o 43 ot Lo o e @aaall aghy o3 Sl Y el e lead ey
dada 2010 gyl Glaslall 53l Jasay dlaieY) ccadadll) laalaiely L€ cad 3 clubudly
(36

WS 3 dsall 3y Lgida 3dadV)y bl (e degand” il e sasall Glam Hla ile Jadl A4yl
DS e elldy cagilaigis A3 Glala Al Cogn Slileall 230 (o Gl Giagr bl gen s aludY)
Cangrs ¢lgiandy laludiy LeasSyig Wlials Lediidiy Lgasioatiy Cilatial) mana lgly 2y ) ddphal) o il
(30 aimn 2012 ¢S 5) dswsall cladiia 4G g3 ) 3agad) Al

ralie 335a" (CELLIER, 2012, p. 39) & jsaaii Jall adeill 3392 Glaza sl (8 addeilly 3laty Lasds
Lala S5 maby e L Lay cdpaaladll Balall 339 ¢l A guae () (e A33Sall dpaglail) djlenl)
O Al Gleldly Glipdlly pulall Shey plaally laslall G aladll GlSe 3252y Gaptil) Ghhasg
b W asEl saga baaly Gaseds dased dilugs adat JSba e o3 ey Ayl Clinliy b
Vdeadl (3 g calaliial

) Rigy Al Jabsall (g ALEey AS e Alen (B spean (Say ailail) Baga (lea sl o) Joil) oS
L G beasae bl e uli ) adedll sagadls Saall ey ¢ sl dladl

Lyl aal gd Ml adeil]) A Bagadl cildlaia—3

(AU jeabial) (adys cadatll Aaddl) sasa aund Jalse 50 e ang Athal) Saga—1-3

& Alal Glujlad) gas) el adeilly BB aglgdl ddlall ol ddee Jicn: Adhl) gl 1-1-3
sl o Cum celiml JAY) e (o B lgidla a0 ) LISl clealall ol (Ol clealal
(122-121 clsaall 2010 cglin) aalal) adeill 535a & V) 55ladll Jiay aglsids Llhal

A goand Al dae Ao lieY) cpen 2AY) adedl) deadll saga jalae G et Agtial) dae duws 2-1-3
ae oS LS Aalatl) leal) Ayllad 3t e A Aspally Algdie Laill oda (368 G an 3 il
raial ALY ISEY) oy AL ST diasd Aalils cGuall Ragm ady (& Juadl @lld IS SLE Al
)i sle dyanl) (8 L)l GLESILY) £ ULY] Ciag A8jeall agaras alaill apolaxinls dallal) dxdls 525 age
(16 daia 2011 « jpaic) iloglas

aleall o)) 3 Wi agun o) Y1 alel aliali Gyl Bia gac Bagay dadyy fow i) Als Saga-2-3
il lganyy Al Ay sl Adulall (88 dpalail)

Aaleil) bl iy Logad cpalail dleall s L aieal Cun e JSY) SN Gyl i pme Jiay
13 Lgie B pall 325l (335 Y Lgild Bagad) e bl o2 iy Lagaey Apardilly A0l leaald) b 3k (e
o 3pally dpudilly Laddl) Glewdl (e dles lgie Gupall L sme g Clawdl e 220 JilG g Al
doalall Laas Ahal Al A <Al Cllgall dsati e Jaally alell geially 5N Y A8l JLY)
t) asedall 138 5 Gupll A gne leal gl JUIL 5 laslly acinal) Lasd o 50l Leal) i

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 73



Quality Assurance System for Higher Education Institutions:Principles and Requirements

A0k olatl lgal e

e Jamy ) dnall olal Slsdl

o sl aiaall olasl Slsal

i oladl lgal e
Oo cgaliadl dac) 8 bpabedly ALY G A3)lsd) 5 :(Québec, 2012, p. 08) galiall 5153-3-3
W sl Dalaall e exall 138 dasiyy cipadaill deadl) 3agas Aaiiall dalgad) e Casul¥ls (sginall Cua
sasa Aslsl O 3 cleday CDISEA pant e Ul 5538 daati o Jaxd O ) aliall o384 polaind
A0 Clghadd) DA e @b 2y (18 daiia 2011 ¢ jsaie) maliall Cpuat o diud dpadeill iloaal)
Opedle iy Jal b Lgale Aadlaal) Cargiay ilulpd HUa) aumgy lldg s atadll Lagfiind yaa3 1-3-3
tlad alail) il ind st vie Ginald Ble e iy dAasall el Legansis
el HUall 8 Al el e ALlS Aludes alaly Gllds tpladl) G clBall o ) G
e aalgy Al )y JSS cadeall aUill cp Adliaal) A5hsie (g 83 53 5all
G SlEal Gl Gag Lagdadl) dleall cuiln aead Sld (5Sy Cumn taaadll e 380 ceag
allll ) & liay
ablugy Gupll Gyl Auhall o2 Gaa® Cus tdagasall Lailiud) sgda B Al adlgll dups 2-3-3
Agalal) Y ) ABLEYL 4aps 36 Sy il cullul;
dabe e sasma Cilal ) Jpeasll G (e degane A5 ol ddee oo Ble tlpbidll 3-3-3
Jewit L @y o Canglly Aaliall Zyginally Apptilly Aokl GLISEYL liniine Zime dia) 358 Pl dina
(20 daia 2011 ¢ )saic) Apaaill dolaall & yaaily Jyoailly 2wl Alec
1A )l Baldl) 3aga—4-3
Gl AEY) (s b Lady aldll 5allal s asgie slhe Clslae ac cldy S} :3aLAN Ciypl 1-4-3
o seiall 13g] oyl cilla
clal Copaill (s hiy o3 Saall Gul)ll sa (aVL o dediall 3 IS sa IV Ja o lElG
dclaall ety delead) Colaal) £l o sacluall S 4 agty @lolu 32Lals c(apusipe f) amad) il
Dl (S 130y cadylse s ddelaall dlula e Blially e lacY) G e laa¥) Jelll Gauaty clasas
(18 dnia 2002 «(gn)) Ak dlenS Liagf 52030
Ll QeI eldl dal e 0aaY) il Gllasiad oo le 1l e clagee cpall Jlaa giSall Ledpay WS
AL 40 Nsss ogn Aoy of (S dn I 4338 158 A (et of ) cadl g A8 ulesy ago
(97 Ania 2010 ehalaas) opitdlaia Gpila e jue A0y 8alisl) asgda olat il

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 74



Mansouri Houari

(oY) adaiil) Jay Al ALl 5,6y Jadiyy 53y cAgylay) salall gadill Jiaall Jids lly z A0 Aayall
Y5 clgtiolas Wi cpall) e oy (s Adaludl Jalsl Jlaal Gau ey (o)l oy IS sa (o))
celalls deUally a1 s a3 Aplay) saldll jualind coliall |punyas
O b ) Aplady) Gl 5,88 e sy sdlly (Agylay) salall sl el Jaar il 40N s jal)
o osleladl el e anyd b Sl dalu a0t (WS b Lol aghias ul aidanill gliacfy )
Aadaiall 48 inial) Calaa Y1 gl dal e anlgll Guall =5 ot s cagins sVl Bl canlatill ¢liac]

sed el 4l Osias cAigmy (AY) Jeay S Copm 3 sa (@Y1 B G 3 ) palds L
Y] (i A Gy calial) Cangy (o)
Aalud) (ge o35t My Y il CDIA e NI gyaY) Gy e opla¥) S e Gl jeday s (hag
Al el (ppaaars S Al delaall L) (e 035 adion Wil cdansl) dualud)
L) ABIAY) claally Gl JS 8 Gaplay) 82l sty o Camy rgply) BEY clia 2-4-3
Oud Aad ) (gsnn Al Call L aguns sy aeanli] TDIAT 5538 (B Cuny Ay Capll) (AilaY s AallS
Gl IS gl b ecapdlls Al e lhaall (ggiwall 138 o Sy ol 1Y) Al ey 45l Cllea ellay
S e caay WS oY) glay) Sl 3 clall dal) Gkl soail) Apeal 8 Gld Yy A 5908 ()5S
il ¢(Relatlly daily Ay Aaxd (AY) 4ad) lled ) dagyl) Blabiio VU Wide o5 of (oY)
Lo uls 35 Ll 35y sa¥) 33h 0 sl (golay) S ey 3MAY)s dulaally (plly 2edl) Callass
YV il gl el sllaall Laald (56 (fs eomsipall (st & @AY Jilad Gy of aodiiey Cuay (v
Lo 136 (JIaiadl ALE e s dadle Aty dage b cdalall Sl Glua o Zialal) 26l Loy ol
gy el Lia )53 g A3l (e (DAY 238 CauiS|
Aluayls Al Clead) (e desene gl Lmalall 5alal) (e bl dmalad) SaLAN clikie 3-4-3
Gadie Jlel) o3 0S5 O ma Cumy Apailly Al LanlSY) aaglealy AL (e 1eKal S AShaY)s
G Al Al 8 dala Al lead) st 8 il eaid Al dpenll Al 5 Y Y cdaalyy
Lagliall JWaT eh) Gine Jid ) o s bl Mas) g dlaluall BlaY) olad) Alle Ayulusy s
8asn ANI adde sy ) @ B3 o K55 gylaY) sasad L (125 dada 2010 (plis) Aabial)
WS e senall CadSy (A pald lly LS Ssay liile (e el dagliay oadilin) Tadadsl
Basall
aatis Al ) €00 san alie 5 L&Y uledd) & DY) salall sapa (il Gl ) diL)
S 3L Al g JSLaal) Y are (mliasl b Al el uleal) GlIS ¢ alall Gnl Ad g,
30 A ggas ¢ il yeaicy AglaY) Gllla)l c¥aee mliasl b Al 5aY) e Lady e oY)
Sabagll Jlaal) 8 Jsaall Al slae) 6 Lege hsd canli o o ¢3d) Apaglail) Lusnspalld 4,13Y) O alaall

Aol el A i (S Aalall By (DAY Bl any o aganiy aghie iy speang gakind Cua

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 75



Quality Assurance System for Higher Education Institutions:Principles and Requirements

laalpal T Slaalall agd slae] iy Goud) @llly dalsal) jeme 5 GadaYls Dlgpesall slas) k)
day Al Ligall GLDIAT aa By o camy 53 . Hansl) Cailadly ¢ dymall lall zouilall 3 ALLal) 535l
ALali saga ) s el dla 05S Ol (S @len —obma) LD lghsa b apall 1 Ll o
dhansl cailadl A 8 alailly caaletl) daplaie b

S et a8 1Y Y] L f D33 ol Ll 068 o daats S U daals Al oS D
sl G50 8D ey elsladl (50 B)lealls Apmall ey caleill G50 pupsill e 8y calaeY) A
i e Vslls LY Ay lalud) 3 Lalual) e S 5 e 15558 of aelad) adedll 3300 e cany 1)
bl Chae (8 sy Calpdig Jaad laglay ¥ Aaalis Gys i A 1910 o) amg - pedlda ol B 5008 1S
willy ol aVls all (pe abnay Ak Of pddeny pgillaly sl o diels 3l cadala g sy auals
pell (sl
P(Apalal) cllSayl) Jasallly BASY) Baga—5-3
Bale alaill sl ity 43U Jagaill sy ¢ oatlad ol (gl DA (0 BpaaY) il Dae adadl) i Jiag
O i cleda Jedl (e lias cadIie i 48l Adla) a)sall 4l cils 1Y) Ll cdanlad) daalea ool e
owd ey ol elae e dlae IS (B el Jagail) a1 Lyl Dyaie Jiad o genll dng e ailaill 3350
sy Ol Ay (lgd Taladall Apagdaill malydl 25 8 0l o5 Al Dyl asledll Jygiy olisll AaUI JIsaY)
Ll zlas dlly adedll s3sa Ao Win 5 @3 5aY) el alyys Jalad s ) s Jlsa¥) alasiiud
8yed) capailly Ghlinaly sl ey claasd) Siley ¢ Sy osSall Jygatll (10 0)3ban cails Jysad )
(90 isia 2015
chidally Olyeailly (SBY) gl pen Jalin Cun el adedll Gluse 8 dald) clplSey) 23y
:(43 daia 2015 (gilaall) Cluisdl (e degene yuiall 18 ey il
Pl danay 4 B giall CUSLY )y all 45 0

Sy chaaaddll joladdl e DA e K 40 e dallally Ayl gl eliac solitu) sae
Aaslall Jgeasl agliguiiy agadats A (e L) Jlee 52535 cumdyng CDlaay S (e dparadil

(12 dnia 2012 (85 Il slaie¥) anam
b B claadlly JLY) G Alad) anlail) 39504
tllad) aadatl) B Bagad) Abudd gadas aigi-1-4

Gluawsall syt A JLY) g5l g huall (sae i€y dlapal dlaje (o ol andail) jolai Hlusal wiiall )
L cealaas V) el iy o Ao glaal) 355 Adlad) calyslail) iy Gl 30Ty Alla (ha Ll dpaetl
peil lae e geies SIS Letiiis L 3891 g s 63sally anny
)liae il 3y adiliin¥) Tkl 8 L ySE JS sy Cumg Glell Z))3Y) saldl) 38 g

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 76



Mansouri Houari

Goailly adeilly el Cpaailly aaadlly okl PlA e dpelatl) disisiall dresy dygn o dAbadlali-
Agralad) L) Gl priall ae sl

Ly ol Canliall gl 3 Ale sapn culd hladd it DA e Dpagletll Linsgall Audliall 5850 4y
Oandlial) e il oDlaall 485

Jeall 358 sl A5 DA e Lali g o 1Y) Cpaty Lmalall A8 L) s

oralal) GLISH U8 (e agd dadiall addedl) dedd Baga (gsiuay ot Baly)y Ol L) Caat—

aaie US55 Jee Ly DA (e agilal 50 pyshaty (i layls Ll Ai olimel Ly et

Jardl Glasssas QAN (o dslhaall ailail) Cilajie o agdlabial 4l DA G dead) Gsa @il Giaas—
esina)

Lol Lparil) 8 dealually claallally dadd) cilaalall G oaslil) iS5e Gty daslall g0 adaai—
Azalally sl adinall jskig dyydalls daeLaia¥ls

Alaalall Gls pe Je llall 3ab) (b adbon Lo Gilealall e Gpapall 3 Gpuat—

LS ALl pren b haialy Gl Lgdan ¢ el abeill ilisge 8 ALalal 53 pall 48l oy <im

Otlaladl el A gunally Hsndlly Araladl oVl (uliaY) by CVLA) Cpuaady celaall deadl Shl-
(33 4ain 2000 cdics) dnalal) docusally

Jsasll e 323 Jile sae  Jall aleil) s39n Gauent Als aalgi 1 Madl adailly Bagad) (Gudsd class-2-4
s sty el aderl) g Uiy dalds 335al) sl hiad ) Jgeasll Gapdal) iy ayall Calaadl) Y
AU jealiall DA e lie bl Gl ) Agdal) claadl) sty g pall e Jalal)

o oS5 ol Basall paie of @by il 8 bl ol jled aimiall s dlall aglailly Sasad) 4BE Gl
Slo A chsinall 0S8 dualal) Lpall Adlads delad (uld jige oK Al 6Ly chaalall duls 3 Ul
Ol bl Al Mael a5 s 3asall Y (159 daia 2013 (gie) AU sai dghse duspall 30 1S
2013 diald) GelaaV¥) fpaill (Ot dedall 4 bl dhuy A0l J58 meal Cim aalal
[(35-34 cilaial

td osnat Ally cealall UYL Aalall bl dlee Conia

Op ki B0 L Wl A8l oyl ge sle Apihall cladall 8 caill Jal e dalid) cllalial-
MWin) dae) & Vs sl Jal e Laselall Jedl) GLaSYs 2pull any Lo culuhall  (glaill (o<l
S i) el Ul Glaall ol 4l s Giany G35 cligay s Gupal) Aigad Jihall 3 aalal)
38 Jon lys o clyoal dgmg N ¢ aally Sl GaI Gle 8 (ol Culally Al Lug 3 (il o) 53
Glulal (4 & 6 e MYl 4L Y dgihall dealal)l 4 Wl 4 Jseradl adanll Gl g nsall
agally a8lal) J& i)

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 77



Quality Assurance System for Higher Education Institutions:Principles and Requirements

asall Cjlaall g S5 ) 2ga8 ) Jaall o ililliiay lall aileil) il e G daggal) Cinaiam
DA O G (A Al clllaiall oy diandally Sy Aldasll il Gy Gacadiiall Jaalilly
cdadl Gom Lealing ¥ Cliaadd (& Clajde g 4kaadl Lo (S dpralad) Glajaal 8
Ldle 35ase 5 LS e liSIL Al Guly bl sl e gy sl
T EC

Gulgall S Guar 53l asedall Gaee pllias 335all mlhias o) g 4aph & L IS DA o
Yl 8 (8 Saailly (B rn add K o (o Al 3asal) agelay cdypatilly Labai@))y due LainY)
Adad) &)l o3 ciliag Cua bl o lAU Bauilly elou ADA e sailly Adde Jiual) sy Unad o343
Al il
gl o Y Al Cun e elsu 4cll) Apadadll Gluwsall e riy asede i alaill d sagall-
cale dangl iy Al ) Ayl
s VT el Canglls Bad) Gaanl Jaladdl o uleall (e Ao senay a1 oty ALoLE) 3a5all day §5Li-

Lyl ) yaia
G O Apadedl) Gluwiall Gilade g @50 ¢ Jladl adeilly s0sall Caldass jallaes Calaal aal cpam
cJanll

Apaleil) Cilusugall #lad Gl (o A 200 8 Saalls sagall Aghainl o dludladl-
Ll adinall adlia Gaiail Lillliia s 5agally Al (e AV ¢ U (gl 8 dpam (g Sl
saabally jalaal) daild

CELLIER, H. (2012). Démocratie D’apprentissage : Invariants De La Qualité. colloque internationale sur
la Démarche Qualité dans L enseignement Supérieur : Notions, Processus, Mise En CEuvre (p.
39). Skikda: Université De Skikda.

DETRIE, P. (2001). Conduire une Démarche Qualité (VoI. 4 éme édition). Paris, France: éditions
d'organisation.

MORDJAOUI, M. B. (2010). Méthodes Mathématiques D’analyse De La Qualit¢ Dans L’enseignement
Supérieur : Essai A Base De Cas. Colloque Infernational sur la démarche qualité dans
L enseignement Supérieur : Notions, Processus, Mise En (E, (p. 11). skikda.

POULIQUEN, I. (2010). La Place Des Démarches Qualités Dans L’enseignement Supérieur. Collogue
Internationale Sur Les Enjeux De L assurance Qualité Dans L enseignement Supérieur (p. 09).
Skikda: Université De Skikda.

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 78



Mansouri Houari

Queébec, C. s. (2012). L assurance Qualité A L’enseignement Universitaire : Une Conception A
Promouvoir Et A Mettre En CEuvre. Québec: (8.

iy e Ldal Lol ¢ligll ol : e AyyaiSuN) . dustally duasleil 5)0Y/ 8 ALeliilf 50520 .(2003) . 2ea] asaly) daal

S ale Y1 can) () Axadall aladll) Lysedl Clealad) 6 50sad) Lsiag slaic Y/ (2010) <cashall 15y ccladl) deal
WCaal)

S alle 10 ea)) (V) Anadall aladll) Lysedl Colealad) 4 5sadl sy olaie Y/ (2010) - casbadll #13) ccaladl) deal
LCaal)

A araiil] uiilly oY) Joa Asall ilal . Jad) el sasall Gainil Al £ HIEN s £ a1 (2011) - jseaia sylec)
Ol ok Al hlie (16 dada) duad Sluwgel/

L) Jlad lola) dlae Adsall Qb Lola@y) lugall )5 pua€ st Callaill (2005) . oY) 2ens 3)e
(2)2
.35-34 clasiall ((2)5 cduiludys dee Laia ¥ lashall 4uanlSY/ daall .o a0 d saall Gladladl

(90 dsin) el sl alell Gl Joa gl ilel) . apall 5 ol G alad) Cind) 598 L (2015) e A
cee iyl e lsia¥l e ol Ao Laa¥) chlinayly Eisad) S tdaall

() S5¥ odpe Lain ) Cganlly colushyal] Alae . 385 a35l) cmalall 36 05365 .(2013,12 01) - gie Olade oDbas JYo
159 dasa

A 5sadl Glas <lilsy s J5Y) el ilal] gl Jad) aileil) Cilasssay 3352l 8101 ki adls .(2010) - oliyse Ganaly
1955 @il 20 Anals 132880 (08 daiia) el auledl

ki gy siie deals LIS il Luilase 4l deoladl Liaudeil) Laril) 535a S e pSaill 5.(2010) . olis &) (33,
LG 5ie Axala 1BISS

(98) 32 < yailsl] duais Al . ysuill ¢l 3 (3)5Y) Jamall Ayatliia 2lay) 50 .(2010) cCagsy Qlise e

LB s el 8 el sl g 8 835ad) Glaa allas Bl g e 2(2012) 0S5 sy e gy ol ()
Al Gaalall syl (08 dnia) el aleilf 50pa lasial GG Joall sl jaizall

(Jliall de deas dns dana ¢ el deas o ld) daay) L JolSie Jine Ladifiind) 50Y).(2001) - s Cuylag Jals
el Jla s bl (sl

sl 5l 5 luhall Lpalall dugall ane sl ey (400 dadal) Alsall) 50Y/ 5 L86lul) (2002) ol B

O (IsY) el aladll) Lolsicaa/ Lunsdliil] Sisally (5)5Y) Laimall dnsilyins) .(2012) Lo lidl dpena S iy el Glasd ele
~aoslls pdall aalal)

dnals L dliad) Ala" dalsell S 6 dolaiy) Cileliiall 55 S ailyid! Cillaill (2009) .ol gysaic c2eal (Dle
< opiil) agle s dplaally dpalaiy) aglal) 4408 300

sl plaa )y a1 colae (Y1 Angdall aladll)  Jadf bl Cilassio 4 55ad) Glas .(2010) - spals ol sl slee
-osils

A(3)8 edualell £y drala Aae . cadlill 55l Bian 3 (3)5Y) Jamall Aaudd 50 .(2010) sl gaseas N5

el s ol (G Jdiasadl Loy £ Lucall Gy 2 sl Allelly siliad] 8 Jlel] audeil] 4o/ .(2000) Adic 5 dene

Sl 5ol A L Dpadl il o pSil pe alil] g Laill pe A5/l e dul .(2008) 2ena (575,83 (N 2ana
AW )50 dysally

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 79



Quality Assurance System for Higher Education Institutions:Principles and Requirements

castal) Sl Ball ¢ ) L Lalell 0¥/ ale fglsa 5 pand 2plaY) pskedl N Jial) ((2010) dalas 3gene

I A il B e limed (e L 1 ks dgay (e ALl 5350l 5)la) Gaudad il L(2015) L gyleall deal Al
S tdagall (43 Aaiis) sl el 6 alel) Condll eill]  Asall ilal) el Aralag ADlsay el o lally
s la) elga¥l 385 il dge Laal) iy ¢isad)

Ao AT Gmsy aall Atk gl) sl Allad Alase Al Ayiliad) Apobai®¥) duspal) & HISEN) @8l .(2012) .« ele 4S50k
(4) 12 iilaiy) asledl

c sy il elia st colae (V) Al dladl) Lt lah —addedl/ 3 525ad) .(2008) 5yl sl deal oy

Journal of Management, Organizations and Strategy Vol. 1, No. 1, 68-80 (2019) 80



	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 01.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 02.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 03.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 04.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 05.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 06.pdf‏
	‏D:\NUMBERS_JEGE\مجلة إدارة الاعمال\V1N1\JMOS_Template ARTICLE 07.pdf‏

