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Aims and Scope 
 
 

       The journal is interested by all the economic studies including the following subdisciplines : 
The Financial Economics, Econometrics, The Economics of Banking, The Economics of 
Development, International Finance, Public Finance and Taxation…etc. 
 
      The interest of the journal combines also the management subjects like: Management, 
Marketing, Strategic mangement, Human Resource Management, Systems of Information and 
Communication, Accounting, Auditing, Corporate Finance, Feasibility Studies, Operational 
Management, Models of Decision Making… 
 
      The focus of the journal widens to include the empirical methods in Economics and Finance 
like: Statistics, Probability, Data Analysis; and the economic and managerial topics related to 
Sociology, Psychology and Law issues. 
 

Conditions of Submissions 
 

1- The journal is interested only by the sound scientific researches including empirical studies 

(Econometrics, Mathematical Modelling, SEM….) and the researches including reviewing previous 

papers already published in highly indexed journals. 

2- All the submitted papers must respect the template design Word  available at: https://jege.univ-

adrar.dz/index.php?journal=jege&page=about&op=submissions 

3- References must to be according to APA method. 

4- The journal accepts only the submitted papers written in a sound and a correct English language  

5- JEGE is a peer reviewed journal and all the submitted papers pass by Plagiarism Software to 

check the accuracy of the paper. 

 

The submitted papers must be sent via ASJP platform : 

https://www.asjp.cerist.dz/en/submission/612  

Or E-mail: jgeesubmit@gmail.com 

 

Submission Fees  
 
 

There is no submission fee (Free)    
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