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Editor-in-chief word

The International Journal of Social Communication, issued by the laboratory of media and
communication studies , is concerned with theoretical and empirical research, and seeks to
provide new approaches to the phenomena of communication and media from innovative
perspective , based on deep and consolidate critical thinking which aims to question the current
concepts and empirical trends, and which try through analytical methods and scientific inquiry to
interpret and understand the relationship between the indicators of the phenomena of new media
and communication and to dissect their manifestations, both in the Arab and Islamic world and in
the global context.

The journal gives special attention to research that focuses on social, civilizational and value-based
variables, and which intends to approach the psychological and social behavior of social agents and
their complex relationship to society in general.

The Ninth Issue comes to interpret the intellectual and philosophical trajectory of the journal and
its research orientation; hence it includes multiple epistemological and empirical studies that
attempt to highlight the relationship between the phenomenon of media and communication and
the emerging social and technical changes.

Conclusively, the journal seeks, through this issue, to achieve epistemological integration by
presenting the field research experiences and new theoretical frameworks in the field of media
and communication studies, without being indifferent to its renewed cultural and civilizational
trajectories, which take into account the local cultural dimension and benefits from the human
scientific experience.

D. LarbiBouamama



Conditions of Submission and Instructions for Authors

The International Journal of Social Communication is an international quarterly academic journal
specialized in media and communication studies and the field of social sciences, published in
Algeria with the rate of one volume per year, distributed into 4 issues. The Journal is concerned
with original and innovative studies carried out by researchers in the field of media and
communication studies, as well as various related fields of research, including the sociology of
communication.

This scientific platform is an initiative that intends to provide opportunities for researchers in the
different branches of humanities and social sciences, in order to capitalize on their academic
efforts for the common benefit of all.

The publication process is subject to the following conditions and criteria:

- The journal publishes researches in the following languages: Arabic, French and English.

- The Journal is supervised by two boards: an editorial board and a scientific board. All the
submitted papers are subject to secret peer-reviewed scientific arbitration by qualified specialists
in the field, who will determine academic papers suitability for publication.

- The researchers who submit their papers must respect the following conditions: authenticity,
documentation,novelty, scientific value, knowledge, linguistic correctness, style and accuracy.

- The researchers must respect the required scientific and methodological conditions.

-The research should not be taken from a previous research that has been published, and also
should not be published or submitted to be published in another journal.

- The number of research pages should not exceed (25) pages, including tables and references. As
for the appendices and questionnaires forms, they should be placed after the list of references.
Appendices and questionnaires forms will be reserved for the sake of evaluation and will not be
published.

- The name of the researcher should not be mentioned nor indicated in the content of the
research, for the confidentiality of the peer review evaluation process.

- Papers in Arabic should be written with a computer in Traditional Arabic font, font size 14, and

papers in foreign languages should be written in Times New Roman font, font size 14.

- A research summary should be written (100 words or fewer), in addition to a translation of the
summary in one of the two languages: French or English, with the keywords placed below the
summary.

- Papers should be sent to the following e-mail:

journalsocialcommunication@gmail.com

- Orthe following address:

International Journal of Social Communication, Faculty of Social Sciences, Abdel Hamid IbnBadis
University of Mostaganem — Algeria, Postbox Mostaganem- Algeria 27000

Phone number: +213 045421129



Honorary Director of the Journal: D. Mustapha Belhakem - The University Rector-

Editor-in-chief

D. LarbiBouamama

Editorial Board

D. Eljilali Haj Smaha (University of Mostaganem)

Mostaganem)

D. Mohamed El Said Baali (University of Mostaganem)

Mostaganem)

DlarbiBouamama (University of

D.sallahchabrafellag (University of

D. AbdelkaderMalfi (University of Mostaganem)

Scientific Advisory Board of the Journal

o ©O O U O U O O O U O O O

. Ahmed Guidoum Dean of the faculty of social sciences

. AbderrahmenAzzi (University of Sharjah

. Abdelwahed Amin Reda (University of Bahrain)

. BelkacemBerouan (University of Algiers)

. Said Boumaiza (University of Algiers)

. AbdelouahabGhalem (University of Mostaganem)
. kamalHamidou (University of Qatar)

. Mohamed Rebabaa (University of Jordan)

. Abdullah Al Hamoud (Saudi Arabia)

. ElyaminBoudahen (Univeristy of Setif)

. Hatem Mohamed Athif (Al-Azhar University Egypt)
. BouabdellahBenajmia (University of Mostaganem)

.fetenbenlaga(manoubatunis)

D Djamelzarn

D
D
D
D
D
D
D.
D
D
D
D
D

. Mohamed Ben Jeddiah (University of Mostaganem)
. Yahya El Yahyaoui (Morocco)

. Badreddinezouaka (University of Batna)

. ImadJaber (University of Fujairah UAE)

. AbdelatifBensafia (Morocco)

. Hassan Ali Amhamed (University of El menia Egypt)

HnifiHlaili (University of SidiBel Abbes)

. Ahmed Bendriss (Univeristy of Oran)

. AminaKhaldi (Univeristy of Mostaganem)

. Redouanboujemaa (Univeristy of Algiers)

. Fatima Bendounia (University of Mostaganem)

. AissaMerrah (Univeristy of Bejaia)

(UniveristyQuater)







Abdelhamid Ibn Badis University of Mostaganem-Algeria
Faculty of Humanities and Social Sciences
Laboratory of Media and Communication Studies

International Journal of

Social Communication

A quarterly peer-reviewed academic scientific journal
Issued by Laboratory of Media and Communication Studies
Faculty of Humanities and Social Sciences
University of Mostaganem-Algeria

Volume (05)

Issue september /2018



