ISSN 2437-1181 ISSN 2437-1181
EISSN: 2710-8139 EISSN: 2710-8139

l‘
4d40)

ala__all e | MUNICATION

NATIO% /A\8

VI Yl dgall dlaall
(2017 ssamsd) g scatt 04l

-

®

49

l n 'iw A quarterly peer-reviewed academic scientific journal
J Issued by Laboratory of Media and Communication Studies

(1) Faculty of Humanities and Social Sciences
Um mv I University of Mostaganem-Algeria
[ 1] [ J
dcoMe Y1 g Adlad X ) Dbl yull pidns (e jlad

dclaadig dolad) aslall dds
P = Eilatiue (ol (o esdl s dasl

(2017 ppamsid) 04 sall 04 lodd

Volume N°.04 Issue N°. 04 ( December 2017)




S LY Jlaidll lgal) Alaal)
alldiae (ugdly o aall acdaalas

ISSN: 2437 — 1181
EISSN: 2710-8139

2017 jramo

el alaad)
4 sl

2017 _raema



dnalod) oy silanas @Souly 3.0 cilonall (2200 il
@7\.3;1\ PP C\"J‘ 3 Aol pda

27
| den
(Vs Brslr) Belos gy 9 jAl13 (ks dalr) Sl Blows g lodd) 3.

(ralr) sl dabld JUl 7l (e Aslr) 30 o B3 5
( ptmns daslr)y W Uwe gﬂu S

Al 3, L2 ol g

(Fiws daalr ) dagt G o 3. Bslaz Y pslal) CACINUIRNT S SRS
Al Spams gy dorw 0.0 (@B,L2)) anals) )l s 56 00

() ol £ 0 (ol Bl Loy sl dlsll e

(AL Aralx)  cpapdy Blg5s.) (S el ) Ol polily o
(B Bmalr) (g Olezy > (LY il dmsls ) b sles s
(o) Gl e din s (Flries daal) qujj\,\...cé\.b.;
(rar Ll Aaalry Aol e e 3.0 8 Baalr) JLoS g

(Pl Goow Baalry WDl 5.T (03)0) nalar) dmlyy e s

(0139 dmale) i) ys p 23 (Rdsmedl) 39ad) B ds s

(Foims  Baals ) deds 3B, 85 (Cibw Basls ) OlasgaalUls
(A dels)  drag Olsdy o0 (AY) drslsr sy Cable dest fl>- s
(B Bl ) Al s (Akiadiaals ) Aldinalss

(Flims dnalor) dogad Lis o L85 (Flatas dnel) & Ly domme L3
(s Blwa)l dgne)y @Y o 5> (il ansldly Al s s sl

((&3snUlil ) g,:u\:»sM @J\.\.:}J.\(RQJ}MJ\ m&mu)&}&dgy:



Aol (B ot by
Sl JLas¥lg oSleYl luls 3 haasis 182 Ay 2087 A2 &l Jlas asl) 2l
s sl o3 IS &3 & 2&14 slael 4 e gisn ciidl (3 dly s Juag A 3 jas dslaaY)
oo JLasVly Sleyl psle Olts (3 Ogl) Lapmsy ) AoVl Sl st A 0l 22 SISV e sas
ol Mg by JLasVl plas V) e Sy plaa¥l Lgns Aol Bl oLl Cilong plecall sl

sslaz V) ddksl) el OV (3 caball Oy L) Ao dl) ) WS e Jold dliwg V) sa Lo oda)

kYl s 1 g W)t Sl Y Al s

B Ul oSS 0 A ] et I Sl S Rde oly Bt dna Olaa AR e O

) Wed 2o 3 by Bl oS (B G e (082 ) UL

Badln g Bdally dpedall el L S0 ¢ g ALY AU by sl e e Of Bla) o gl Gedl e

L@S:@JjE\JJJ\
gl dmgilly Badell by 20l ) Ul s
otz 3l Se of Tadie Gl O0SG WT 5 i 68 aile &8 e Saee IV 0SG VT 8

G ez s Ll ally Joladd clls 3 L amds (2D) e Condl Olmio sas jens VT (2

oS o) e s Y Shlee¥ly e el Al dn Lrg pid Sl Slenus



pedall B3 Sl Bkae 1d SISy () Ogenze 3 4] HLEYI Yy EUl ol S aae (2

Syl W 14 L) > Traditional Arabic Lz Cseldt e apall all ©edl (ST 0f (2

14 L4 e -Times New Roman  Lx 5 231 ol

r2y o iy o s dl Wl sl el Ay e S 100 350> 3 ol sl 1S 2
ol Linl ao bl LIS
journalsocialcommunication@gmail.com : ! g;)j&i‘}[\ Ll b e OV s

= Flhses ol oy o)t deals ¢ Rslan VI pglal 2ST 0 elan V1 Jlasd A gl Al LW Olgeal) of
e

045421129 sl ) —flaes . o

ol ¢y e V) o ¥ ol B §puall YU


https://www.google.dz/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBsQFjAAahUKEwjFocHnze3IAhUBuhoKHbZ3DXw&url=https%3A%2F%2Fwww.microsoft.com%2Ftypography%2Ffonts%2Ffamily.aspx%3FFID%3D264&usg=AFQjCNFo4FFgJhzkWKvTywb6auO8IBX96w&sig2=UsCWuDQcMfSTuUnV8BbY5Q&bvm=bv.106379543,d.d24

Sdall V"'w
(WJlasVly oDyl i (3 o) o el Slalge] Jals slea¥) Jlaidd af ol donal] sud) sl

Ao Lud Al (dslan] (Adle] ol 8 lpadoms oas SIS

bl 315 g e a5 il Vg AN Adggdd G DoY) Bulys sl i R Y] mesll) e U
L7 Al ol dplanor V1 axgtome (3 A1 doeall Bggs Al (So 5 Emdy b sleim] (s
Lod) wall JCaT e ISa8 tslen V) oMl 2ol sleam W) OLa)l ©l3 weslll e Begazt saa)l Jgls
g2 JL 8LV e Dl e mrlind ol bl IS e el et U R3U dslods
LV Loy 5 Sl oK) okt a2 Lzl oy Sl s cp 3301 OF jlzed e pDeYU asidley 2L

Byl gl plisinlS JLasVly pdlel psle (3 aadl Eoudl A alall @Id OV degast Lyl sial) aaiy
gl Bodle] mdlen e LedoSS Wyl LELEIL 5 L3 W) Slpal slezsly 2yl Ballall anlys (3 Sl

sdail) Wil gl jelate aaad) aSeYl jegles gl B Aol Olladll 5 5l

AU Gy



o

2/1 PERcY

9/19 :\,‘.GW?Y\ :\JJ}M.J\ 9 3}3&?‘)’\ :\Jj}m.q.‘\ o ‘;A}'\.Q:ﬂ\

Media between ethical and social responsibility
3 il drala B i Jadd
19/ 30 g ) LB 8 saledl i B

The reality of the archive of Algerian filmography
1- 01,2 daslr o oy (s

The social representations of the ideal mother in Arab society
"A physiological analysis of an episode of the' Nawaem **program
COlgd Asgla (n As g s, dday W
38/52 G 9 Gl e Bl @YY BLGYI Lty B LI g
Netnography for Studying Online Structures:
Theoretical and Methodological overview

it daaly el pualdily B e O

53/62 SaY y Pl wblad) ;> Jlasy)

Tourist contact: activities, means and objectives

A dnaler. Jol B8 0
63/77 The role of social media in achieving environmental awareness
An ethnographic study on a sample of Face book users
& gl (s g0 s o BB 2o Aty ) (gl pi0 (B Waygng Asler Y1 AV il
s Bralr . s A bl 03

78/91 elaia¥) cudll pac & ddaiall du el
Journalism in the age of social web
'hb&y‘;gjd\ D3 Blaw s oy

Flhies Gl L Olle —BL aab sl S




Editor-in-chief word

The International Journal of Social Communication, issued by the laboratory of media and
communication studies , is concerned with theoretical and empirical research, and seeks to provide
new approaches to the phenomena of communication and media from innovative perspective ,
based on deep and consolidate critical thinking which aims to question the current concepts and
empirical trends, and which try through analytical methods and scientific inquiry to interpret and
understand the relationship between the indicators of the phenomena of new media and
communication and to dissect their manifestations, both in the Arab and Islamic world and in the

global context.

The journal gives special attention to research that focuses on social, civilizational and value-based
variables, and which intends to approach the psychological and social behavior of social agents and

their complex relationship to society in general.

The Ninth Issue comes to interpret the intellectual and philosophical trajectory of the journal and its
research orientation; hence it includes multiple epistemological and empirical studies that attempt
to highlight the relationship between the phenomenon of media and communication and the

emerging social and technical changes.

Conclusively, the journal seeks, through this issue, to achieve epistemological integration by
presenting the field research experiences and new theoretical frameworks in the field of media and
communication studies, without being indifferent to its renewed cultural and civilizational
trajectories, which take into account the local cultural dimension and benefits from the human

scientific experience.

D. LarbiBouamama



Conditions of Submission and Instructions for Authors

The International Journal of Social Communicationis aninternational quarterly academicjournal specialized in
media and communication studies and the field of social sciences, published in Algeria with the rate of one
volume peryear, distributed into 4issues. The Journal is concerned with original and innovative studies carried
out by researchers in the field of media and communication studies, as well as various related fields of

research, including the sociology of communication.

This scientific platform is an initiative that intends to provide opportunities for researchers in the different
branches of humanities and social sciences, in order to capitalize on their academic efforts for the common

benefit of all.

The publication process is subject to the following conditions and criteria:

- The journal publishes researches in the following languages: Arabic, French and English.

- The Journalissupervised by two boards: an editorial board and a scientific board. All the submitted papers
are subject to secret peer-reviewed scientific arbitration by qualified specialists in the field, who will

determine academic papers suitability for publication.

- The researchers who submit their papers must respect the following conditions: authenticity,

documentation,novelty, scientific value, knowledge, linguistic correctness, style and accuracy.
- The researchers must respect the required scientificand methodological conditions.

-The research should not be taken from a previous research that has been published, and also should not be

published or submitted to be published in another journal.

- The number of research pages should not exceed (25) pages, including tables and references. As for the
appendices and questionnaires forms, they should be placed after the list of references. Appendices and

guestionnaires forms will be reserved for the sake of evaluation and will not be published.

- The name of the researcher should not be mentioned nor indicated in the content of the research, for the

confidentiality of the peer review evaluation process.

- Papers in Arabic should be written with a computer in Traditional Arabic font, font size 14, and papers in

foreign languages should be written in Times New Roman font, font size 14.

- A research summary should be written (100 words or fewer), in addition to a translation of the summary in

one of the two languages: French or English, with the keywords placed below the summary.



- Papers should be sent to the following e-mail:

journalsocialcommunication@gmail.com

- Orthe following address:

International Journal of Social Communication, Faculty of Social Sciences, Abdel Hamid IbnBadis University of

Mostaganem — Algeria, Postbox Mostaganem- Algeria 27000

Phone number: +213 045421129

Honorary Director of the Journal: D. Mustapha Belhakem - The University Rector-
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