
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 ةيراجتلا مولعلا ةلمج

La Revue des Sciences 

Commerciales 

Business Sciences Review 

Revue publiée par l’Ecole des Hautes Etudes 
Commerciales d’Alger 

 
Dépôt légal : 579/2002 

EISSN : 2602-5396 

ISSN : 1112-3818 
 

Vol.20 
 

Special Issue / 2021 
 
 
 
 
 
 
 



Editorial board 
Hassiba DJEMA 
Ecole des Hautes Etudes Commerciales 
 
Abederrahmane  
ABEDOU 

Centre de Recherche 
en Economie 
Appliquée pour le 
développement, 
Algérie 

Khalifa   AHSINA Université Ibn Zohr, 
Agadir, Maroc 

Boualem   ALIOUAT Université   Nice 
Sophia Antipolis, 
France 

Athmane LAKHLEF Centre Universitaire 
de Tipaza, Algérie 

Lilia   BAHMED Université de Batna 2 - 
Mustapha Ben 
Boulaid, Algérie 

Aouni BELAID College of Business & 
Economics, Université 
Qatar 

Wahiba BALI Université de Tunis El 
Manar, Tunisie 

Marc-Arthur  DIAYE Ecole d'Economie de 
la Sorbonne, France 

Adel  ESCHEIKH Unité de Recherche 
Innovation, 
Systèmes  Et 
Technologie ISET 
Radés, Tunisie 

Camal GALLOUJ Université Paris 13, 
France 

Robert Le DUFF Université de Caen , 
CIDEGEF, France 

Mouloud  
MADOUN 

Indian Institute of 
management Trichy , 
Inde 

Issam  MALKI Université de 
Westminster, 
Angleterre 

Bachir  MAZOUZ École nationale 
d’administration 
publique (ENAP) , 
Canada 

Faouzi GHIDOUCHE Ecole des hautes 
études commerciales, 
Algérie 

Amar  OUKIL College of economics, 
University de Soltana 
Oman 



Yvon  PESQUEUX Conservatoire national 
des arts et métiers 
Paris, France 

Hichem Sofiane 
SALAOUATCHI 

Ecole des hautes 
études commerciales, 
Algérie 

Wassila TABET 
 

Université Aboubeker 
Belkaid de Tlemcen, 
Algérie 

Azeddine TOUNES INSEEC BUSINESS 
SCHOOL, France 

 
 
 
Mohand BELKACEMI  
Ecole des Hautes Etudes Commerciales 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Contents 
 
 
 
 
 

1.The impact of entrepreneurship on economic growth: 

empirical evidence from selected African countries. 

Abdelhadi BENGHALEM 

MECAS Laboratory, Faculty of Economics and 

Management, Tlemcen University, Algeria. 

Samir baha-eddine MALIKI 

MECAS Laboratory, Faculty of Economics and 

Management, Tlemcen University, Algeria. 

 

 

 

7-24 

2.Social networks: a potential market research field partner? 

The mena region case 

Mohamed BENGUERNA,  

CREAD, Algeria.                                                                                                                       

Siham MANSOURI,  

ENSM, Koléa, Algeria 

 

25-41 

 

 

3.Modeling specific to marketing structuring: a reflexion on 

its determinants 

Sadika CHEURFA 

Doctoral student, HEC Algiers 

Djamila BOUYOUCEF-BARR 
Pofessor, HEC Algiers, Algeria 

42-59 

 

 

4.The impact of company size, strategic alignement and 

employee training on technological infrastructure 

availability in Algerian firms: an empirical study.  

Naima BENKHIDER  

Doctorante, RMTQ, FSESGSC, Université de Bejaia, 

Algeria 

Mustapha MEZIANI 
MCA, RMTQ, FSESGSC, Université de Bejaia 

60-74 

5.Exploring the Existence of Governance in the Adoption 

of LMD System as a Reform in Higher Education in 

Algeria, case study: Economic, Business and Management 

Faculty of Saida University 

Yakoubi Khelifa,  

University of Saida, Algeria 

Refafa Abdelaziz,  

Center University of Relizane , Algeria 

75-89 

6. Activity Based-Costing System through three generation:  

ABC-TDABC- PFABC 

GHOUZI Mohamed Larbi 

University of M’sila, Algeria 

90-108 

 

7.The role of electronic management in improving public 109-126 

                                                           
 



service (a descriptive field study in the city hall of Tipaza) 

El-Mehdi BARҪA 
Centre universitaire Abdellah Morseli-Tipaza, Algeria 

Mohammed Amine LOUNISSA 

Centre universitaire Abdellah Morseli-Tipaza, Algeria 

 

 

 

 

 

8.The impact of social media on the e-reputation of algerian 

hotels. An analysis by sem structural equations 

Nesrine SARI, , LARHMO Laboratory , Tlemcen , 

Algeria 

Hind HADJ SLIMANE-KHEROUA, LARHMO 

Laboratory, UniversitéAboubekrBelkaid,Tlemcen, Algeria 

127-146 

9.Impact of Logistics Information Systems on Logistics 

Performance 

Ismahane BELKACEM BOUZIDA, 

Doctrante, LED, FSECSG, Université de Bejaia, Algeria ,  

Slimane MERZOUG 
Docteur, LED, FSECSG, Université de Bejaia, Algeria 

 

147-167 

10. The entrepreneurial support in Algeria: what realities?  

Amina BERREZIGA Epouse SENOUCI, 

Lecturer A, Business School, Koléa, Algeria 

Meriem ATOUSSI,  

Doctoral student, Business School, Koléa, Algeria,  

Fatima BAKDI,  

Lecturer A, University of Algiers 03, Algeria 

 

168-183 

11. The contribution of the audit committee in the 

improvement of the quality of internal audit 

Souad BOUTRIK, EHEC, PERMANAN Laboratory , 

Algeria   

Randa MEGHARI, EHEC, PERMANAN Laboratory, 

Algeria   

 Ibtisseme BRAHITI, EHEC, PERMANAN Laboratory, 

Algeria   

184-204 

12. The consumer behavior studies principles from an 

ethical perspective  

 

Abderrezak Bensalah, University Ali Lounici, Blida, 

Algeria 

Abdelkader Bouroumana, University Morsly Abdellah, 

Algeria  

 

205-232 

13. The extent of the auditors' compliance with international 

financial reporting standards (ifrs) and their impact on 

investor decisions – an applied study on a sample of 

egyptian banks – 

Walid Samir AbdAlazeim Algabali,  

Obour High Institute for Management & Informatics,Egypt 

233-243 

14. The greenwashing : when the green argument is nothing 

but a disguise 

case study : greenwashing of dairy products in asian and 

242-259 



african countries 

Wassila ZAIDA, University center MORSLI Abdellah. 

Tipaza, Algeria 

15. The importance of electronic management and its role in 

evaluating the activity of the effectiveness of human 

resources management. case study of algeria telecom 

(ooredoo) 

Mohamed BOUKLIA ,University of Algiers 3, Algeria 

Khedidja CHIKHI,University of  Boumerdes, Algeria  

Rabia BOUARIOUA,University of  Boumerdes, Algeria  

 

260-280 

 


