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Résumé : 
 

la transition du Web0,1  au Web 0,2 n'a pas pris que peu de 
temps, mais les changements majeurs  qui l’ont accompagné ont fait 
de cette transition une réalité soit  au niveau de l'expression , la densité 
des applications ou  la diversité des usages , cependant, les tentatives 
de donner une définition précise du terme n’ont pas aboutit à un 
accord complet entre les chercheurs, le terme Web 0.2, qui n’ a 
émergé que depuis 2003,et  même si bien établi dans le cyberespace 
mais il est  toujours remis en question entre est ce  qu’il un  terme de 
marketing ou est-ce un fait technologique ? 
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Résumé : 
         I've managed to new digital era changed our relationship with 
news and information, and has become the traditional journalistic 
skills are inadequate in the present era with the rapid development of 
e-network and other new media platforms, and content produced by 
the users, and citizen journalism, blogging and other new media 
techniques. 

        So what is our situation today from the media and what we 
need him? And how to use it in the dissemination of ideas and efforts 
of our values? And Can we turn this new media to inform meaningful? 
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Résumé : 

  La recherche sur les nouveaux médias parcourt ses 
premiers pas. Malgré le fait que la perception de ce phénomène 
est bel et bien "célébrant",  elle manque, selon certains chercheurs 
des raisons de célébrer. Cela est dû à l'instabilité méthodologique 
dans le processus de démontrer son impact sur la vie des 
personnes et des communautés, même si le premier constat 
suggère l'existence de changements extrêmes. À cet égard, un 
rapport publié par l'Institut américain pour la paix en 2010 
indique que les cadres théoriques et méthodologiques 
actuellement disponibles ne semblent pas suffisants pour 
expliquer l'impact des nouveaux médias dans nos vies, même si il 
semble clair. 
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Summary: 

Journalism profession has known significant changes as a 

result of technological developments which touched the field of IT 

and its applications -alanturnat - creating new practices in light of 

what is known as new media. Where we will try through this article 

stand at the specifics of the media legislation in the field of Internet 

and its applications while providing reading of the reality of rationing 

Media New Media in the Arab and Western countries and in Algeria. 

  Finally, the challenges faced by the legislature to regulate flows of 

information across different Internet applications. 
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Abstract: 

The objective of this study was to determine the motivation of Jordanian  

universities students in using the social communication and its  satisfactions specially in 

the University of yarmuk and Petra University. In order to achieve this aim, the 

researcher used the descriptive analytical method, and he designed a questioner to 

measure the motivations of the students and its  satisfactions in the Jordanian 

universities in using the social communication webs. The sample of the study contained 

of (412). The results of the study were the following:According to the following study, 

the researcher has recommended the following: 

1-the important role of the Universities in using the social communication webs in order to achieve 

the psychological, social and knowledge needs to the students through making them follow up with 

knowledge that is not related to their majors and through directing them towards the 

social activities which benefit them and their society. 



122014 

 

  120  
  

 

    


         


 
  

         
         
   

 


         
  
       

         



      Uses 
Gratification   

         
       


 



 
 

  121  
  

     









     

)1( 
 

          
)2(

 


     


 
 

 
  

 
 

1          
 



122014 

 

  122  
  

2           
    

3        
 

 

 
       

 
     

    
         

 
  

 

        : 

 : 

1           
           
     . 

2         
     

 



 
 

  123  
  

3          
     

         
 

 : 

         


  
         

   
 

       
 

 

 3 
    

 


       
         

        
)4( 

 



122014 

 

  124  
  

 

 
          –

Node 
  


)5( 

       
 

 


 

       23 2014–23
2014 

       
 

 

  
 



 

  



 
 

  125  
  

 

 2011 

     


    


         
 

   2011       

 


        




       
        


 
 2010   

    
 

  
        

 



122014 

 

  126  
  

   
 

 2011
         


80020

       9    
        

        6  
    80

        12
8   

50 
100014
          

 
     2011   

         


    
         

      


     
 



 
 

  127  
  

    (2010 "  "   
       219)(  

          
      " "   

          
            
           

. 

    Meshel, 2010     
        
    1600     

           
         
           

     . 
   2009      




        


 
     ( 2009 )   

          
            



122014 

 

  128  
  

          
  

    ( 2008 )       
           

    77     
          

           
            

           
 

 

         
       : 

  . 

   . 

    . 

     . 

  . 

         
  Mult Media   

            
  .      

           



 
 

  129  
  

           
)5( 


)6( 

12
3  4    

567
 

 


         

        
         

     
 

 

         
        


)7 (. 

        
           





122014 

 

  130  
  

           
 





    
          

8 


2.535
. 

 

 

 

 

 

 

 

 

 
          

1502013 

 



 
 

  131  
  

          
  ICU    3   

 

 

 

 

 

 

 

 

       

           

80


.  

  

  

  

  

  

  



122014 

 

  132  
  

 

 

 

  

  

  

  

 

 
        Mobile

Connections
           

          
 

 
       

    
       

 
 
 
 

 



 
 

  133  
  

 

        
      

1352013. 

 

 

 

 

 
 

 

  
         

       
   56    44

24. 

  

  

  

  

 

 



122014 

 

  134  
  

 

 

 

 

  

 

 

  
 

           
 1184   

   WhatsApp      
 Google      

400 

 

 

 

 

  

 

 

 

 



 
 

  135  
  


         

         
 

          
       

      
Wechat

 
 

  عدد مستخدمي الانترنت في الدولة العربیة في قارة افریقیا  

 مصر 

 المغرب  

 الجزائر 

 السودان

 تونس 

 لیبیا 

  



122014 

 

  136  
  

 

 عدد مستخدمي الانترنت     آسیا الدول العربیة في قارة

 9.800.000  السعودیة 

 3.935.000  سوریة

 3.777.900  الامارات

 1.741.900  الاردن

 1.236.000  عمان  

 1.100.000  الكویت

 1.000.000  لبنان

 649.300  البحرین 

 325.000  العراق 

    

  

  

  



 
 

  137  
  

 

9 
         

    
10 

 
 twitter: 

 you tube: 
 my space: 
 friend ester: 

 

 


 

 

         
40000     7465

11 
 

        




122014 

 

  138  
  

425412
96 

 

 

     
        

   87.6     Face 
Book5.8


44.9
30.6 Laptop12.9

11.7
I pad 

1        
 


89.174
 87.038
79.80

78.59
 74.51      73.93   

     73.39   
73.15

72.86



 
 

  139  
  

     72.71     
   69.80     

 67.71   
65.53

 )61.31(% 

2     
 

86.21  
81.06


80.72

 80.48         
77.81 


           

74.70


73.39


 70.19         
 

 69.75        
          

    67.81   
         



122014 

 

  140  
  

67.57      
       

 
3          

 

 
         

        
          

         
        

       


 
         

    
          

        
         

        
             

 


        



 
 

  141  
  


          



       

 
4    

 

          
        


 

         



         

        
 


         


          

   
          

        



122014 

 

  142  
  


 

5

 

     
        

          
        

        
       31   

     
        

2125 
         

        
20

     


2125



2125 






 
 

  143  
  

    21 25
         

        
 20


       

20 
6         

 





 

         


        
        

 
 

        
     

 
         

      
         



122014 

 

  144  
  

        
 

        








        
      

 
 

  

1         


         
 

2          


 

3         

        





 
 

  145  
  

   
 

1          
        

 

2       
     

 

 
 
 
 
 
 
 
 
 
 
 
 
 



122014 

 

  146  
  

  

)1( 
2008 

)2( 
     6

2011 
(3) Le Coadic, 2001, Yves-François,(2001), use and users of information, ABS 

Paris. p65 

)4( 


200661 

)5( 2013 
)6(      

         
2013 

)7(         
2011 

)8(        
          

2012 
)9( 2011 



 
 

  147  
  

)10(   2011     
 

  

1  2011   


6 

2 2006
         

 
3 2008 
4  2011   

 –  
 

5 2010
 

6          
      79

2009128 
7        

         
1517 

8   2011    
مجلة الاتصال والتنمیة  , ن العربي 



122014 

 

  148  
  

9 2012
 

10   2011      
 

11   2011     
 

12 2013 
13   ( 2003 )         

  15      
14   2013    

 
15  2012        


 

16     2011      
 

17     2011      


24526 
18   ( 2008 )        

     :       

19 2009
    



 
 

  149  
  

         79
200918 

20 2009
     

       792009
269272 

21 2008
 

22       2010   
2 

23 2004 
24 2007

 

(25) Aren, Karbiniski.(2010) Facebook and the technology revolution, N,Y 

Spectrum Publications.

(26) Katz, et al.,” Utilization of Mass Media by Individuals”. In Blumler and Katz 

(ed.),(1974) The uses of Mass Communication. London, Faber2 Faber

(27) Le Coadic, Yves-François,(2001), use and users of information, ABS Paris.

(28) Meshel,Vansoon,.(2010) Facebook and the invasion of technological 

communities , N.Y, New York. 

(29) Muise, Amy, Christofides, Emily & Desmarais, Serge. (2009). More 

Information than you Ever Wanted: Does Facebook Bring out the Green–Eyed 



122014 

 

  150  
  

Monster of Jealousy.?, Cybersychology & Behavior. Vol. 12, No. 4, 2009, pp. 

441-444.  



  
 

  151  
  

 

 

 

 




          


       



  



.  

Abstract: 

This research aims to follow and analyzing types of Omani children 
interaction with media content , through new media over cyber space, and its 
relationship with The socialization process as result of their exposure to new media 
while being in social interactions within social networks. Based on this aims, our 
research approach classified interactivity into four categories as such: Negative type, 
Cooperative type, Critical type, Creative type. To achieve the research goals, our 
study used the descriptive analytic methodology, especially social by using sample 
survey. The results of our study showed the low level of Omani child interaction 
with media content through the internet, either via computer or smart phones in 
general. However the low level of interaction in general, the study sub analysis 
concluded the high level of critical and cooperative interaction, and the low level of 
creative one. The results showed the variation of interaction types based on Sex, 
housing zone, and educational stage. 
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 Post Hoc Tests


   
 

    



           

 
            

 
 

    
 F- test

One Way ANOVA.  
  الفروق بین الحلقات التعلیمیة) 6(جدول رقم 

  مجموع المربعات  التباین  نمط التفاعل
درجة 
  الحریة

متوسط 
  المربعات

  قیمة ف
الدلالة 

الإح
  صائیة

  السلبي

 

Between 
Groups 

10371.9 2 5185.9 

409.0 
دالة عند 
0.01 

Within 
Groups 

99360. 8 7837 12.7 

Total 109732.7 7839   
دالة عند  Between 20565.7 2 10282. 9 518.0  التعاوني
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  Groups 0.01 
Within 
Groups 

155461.8 7837 19.8 

Total 176027.5 7839   

  النقدي

 

Between 
Groups 

8608.0 2 4304.0 

427.3 
دالة عند 
0.01 

Within 
Groups 

78944.2 7837 10.1 

Total 87552.2 7839  

  المبدع

Between 
Groups 

14443.5 2 7221.8 

439.1 
دالة عند 
0.01 

Within 
Groups 

128888.4 7837 16.4 

Total 143331. 9 7839   

  المجموع

Between 
Groups 

209814.7 2 104907.3 

568.0 
دالة عند 
0.01 

Within 
Groups 

1447435.4 7837 184. 7 

Total 1657250.2 7839  

        
   0.01      
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 F- test

One Way ANOVA 
  الفروق بین أنماط المدارس) 7(جدول رقم 


 

 

 


 


 


 


 

  السلبي

 

Between 
Groups 

9132.6 2 4566.3 

 Within 0.01دالة عند  355.7
Groups 

100600.0 7837 12.8 

Total 109732.6 7839  

  التعاوني

  

Between 
Groups 

16297.5 2 8148.7 

 Within 0.01دالة عند  399.8
Groups 

159730.0 7837 20.3 

Total 176027.5 7839  

  نقديال

 

Between 
Groups 

6103.5 2 3051.7 

 Within 0.01دالة عند  293.6
Groups 

81448.6 7837 10.3 

Total 87552.2 7839  

  المبدع

Between 
Groups 

13913.9 2 6956.9 

 Within 0.01دالة عند  421.2
Groups 

129417.9 7837 16.5 

Total 143331.8 7839  
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  المجموع

Between 
Groups 

173121.5 2 86560.7 

 Within 0.01دالة عند  457.0
Groups 

1484128.6 7837 189.3 

Total 1657250.1 7839 4566.3 

        
0.01

   
         

    
    Post Hoc Tests    
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Abstract: 

The volunteer work hard on serving individuals and help businesses known 
to mankind since the dawn of history, so that human society is not free of problems 
that manifest themselves in the form of difficulties or obstacles facing individuals 
and groups, and this requires cooperation among them in the face and Prevention 
(CDC), ), has differed concept and means of this work and methods of exercise 
depending on the culture of communities and way of life and uses of communication 
technology and modern, and the importance of the study by identifying the role 
played by the Saudi youth in volunteer work in the community service by using the 
technical tools of modern communications, which helped solve a lot of social 
problems in risk times of crisis and avoid a lot of them in coordination with the 
government and official authorities and in support of its role in the individual and 
the community in the Kingdom of Saudi Arabia Service and beyond.. 
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  :نتائج الدراسة التطبيقية  -
وفق طلاب وطالبات الجامعات السعودية توزيع عينة الدراسة منيوضح) 1(جدول رقم 

  :متغير النوع

  

         
          



          

       
     

   250      
     

 


   0.05     
    

0.1350.935
 


       

 الدلالة ت الإنحراف المتوسط النسبة العدد فئات التحليل
 0.135 2.233 0.887 3.06 50 250 ذكور
 0.135 2.233 0.887 3.06 50 250 إناث

 0.935 2.625 0.590 2.98 100 500  لمجموعا
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18–22
       45.40  

23243525
3017 

   31–35 
 2.60      

 المئوية  النسبة العدد فئات التحليل
 45.40 227   22/  18من عمر 
 35 175 23/24من عمر 

 17 85 30/ 25ر من عم
 2.60 13 35/ 31من عمر 

 %100 500  المجموع
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2006           

 
        


   


          

      
 

3 

 

  

         


 المئوية  النسبة العدد فئات التحليل
 11.60 58 المستوى الأول 
 30.80 154 المستوى الثانى

 39.80 199 وى الثالث المست
 8.20 41 المستوى الرابع 

 9.60 48 طلاب ماجستير 
 - -  طلاب دكتوراه 

 %100 500  المجموع
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38.80

30.80    11.60   
9.208.20

          
      1822 

        



 
4

 

درجة  النسبة العدد فئات التحليل
 الحرية

 الدلالة ف

 –التربية  –الآداب ( كليات نظرية 
 -الاقتصاد  –الحاسبات والمعلومات 

العلوم الإدارية،  –العلوم الاجتماعية 
تمع  ،   ...ا

127 25.40 499 7.771 0.000 

الدعوة  –أصول الدين ( كليات شرعية 
الشريعة،  –اللغة العربية  –والإعلام 
 ...الدعوة ، 

244 48.80 499 3.128 0.000 

صيدلة  –الطب ( كليات متخصصة 
بيئة  –علوم أمنية  –علوم  –هندسة  –

 ...ومجتمع ، 

129 25.80 499 6.809 0.000 

 -- -- -- 100 500  المجموع
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   48.80    

  25.80  
25.40

          
    

            
          

. 
     

0.05
0.0000.000

   0.05    





 
5 

 

 الترتيب النسبة العدد فئات التحليل
  1 17.00 85 الفيسبوك

 2 16.40 82 تويتر
 3 14.80 74 اليوتيوب 

 5 10.40 52 فليكر 
 6 9.00 45 بيبو 
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 17.00     16.40    
14.80    13.00   10.40 

9.00  8.406.00 
5.00 

         
        

        
2000 2003 2011   

      

          

          
 

 

 

 

 8 6.00 30  جومو
 7 8.40 42  لينكدان

 4 13.00 65  الإلكترونيالبريد
 9 5.00 25  .... -منتديات –مدونات 

 -  100  500  المجموع
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        40.00 

    35.00     
22.402.60


         

 


  2012   


   
 

 

 

 الترتيب النسبة العدد فئات التحليل
 4 2.60 13 من خلال الحاسوب المنزلى

 3 22.40 112 من خلال جهاز اللاب توب 
 –البلاك بيرى  –آى فون (الجوال من خلال الهاتف 

 ..)، جلاكسى
200 40.00 1 

 2 35.00  175  ..الآيباد ، التابلتو من جهاز 
  100  500  المجموع
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58.2015.20

11.80
8.806.00

         



 

 

 

 

 

 الترتيب النسبة العدد فئات التحليل
 5 6.00 30 أثق بدرجة كبيرة جدا

 2 15.20 76 أثق بدرجة كبيرة 
  1 58.20 291 أثق بدرجة متوسطة 

ا    3 11.80 59 لا أثق 
ا بدرجة كبيرة جدا  4 8.80 44 لا أثق 

 100 100  500  المجموع
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     3.263.02   
        


 3.175    

  فئات التحليل
 دوافع الاستخدام

المتوسط  الإنحرافالمعيارى
 الحسابى

المتوسط 
 الموزون

 60.4 3.02 1.352 قضاء وقت الفراغ 
 64.4 3.21 1.265 ت مصدر مهم من مصادر المعلوما

 62.6 3.13 1.339 منتدى للحوار والنقاش والدردشة
 64.4 3.22 1.299 بلحظة  –متابعة الأحداث لحظة 

 63.8 3.19 1.228 تكوين أصدقاء جدد
 62.6 3.13 1.368  التسلية والترفية

 64.2 3.21 1.381  إشباع غريزة حب الاطلاع 
م وسيلة تفاعلية بين الشباب على مختلف  63.4 3.17 1.335  اتجاها

تمع  63.8 3.19 1.244  الحث على القيم الايجابية فى ا
ا   63.0 3.15 1.226  حشد الرأى العام لقضايا بذا

 64.2 3.21 1.284  المشاركة فى العمل الخيرى والتطوعى
 63.6 3.18 1.23  البحث عن المشاركة فى عمل مفيد

 65.2 3.26 1.324   وسيلة تفاعلية للتواصل مع الغير
  63.4  3.17  0.801  الدرجة الكلية
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9  
 

  %  العدد  ممارسة الشباب للتطوع  
مؤسسات الخيرية العاملة في مجال مساعدة شاركت في تقديم العون لل  1

  الفقراء
108  7.52  

  13.79  211  شاركت في زيارة المرضى وتقديم العون لهم  2
ال الثقافي  3   7.90  121  ساهمت في تقديم العون للمؤسسات العامة في ا
ال الرياضي   4   6.40  98  )الأندية(شاركت في تقديم العون للمؤسسات العاملة في ا
  6.54  100  عاون مع المؤسسات العاملة في مجال الإغاثة الإنسانيةأت  5
  5.69  87  ساهمت في البرامج التطوعية للحفاظ على البيئة  6
ذوي الاحتياجات (أتعاون مع المؤسسات العاملة في رعاية المعوقين   7

  )الخاصة
250  16.33  

  4.97  76  أتعاون مع المؤسسات العاملة في مجال الدفاع المدني  8
  3.67  56  أساهم في تقديم العون للمؤسسات العاملة في مجال مكافحة التدخين  9

  10.06  154  ساهمت في تقديم العون للمؤسسات العاملة في مجال مكافحة المخدرات  10
  9.55  146  شاركت في الجهود التطوعية في مجال رعاية الموهوبين  11
  5.22  80  لطفولةشاركت في البرامج التطوعية في مجال رعاية ا  12
 2.82  43  شاركت في تقديم العون للمؤسسات العاملة في مجال محو الأمية  13
 100  1530  المجموع  




16.33
       13.79  

     10.06  
     9.55   
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  35.80

 فئات التحليل
 مدى الفهم 

  الإجمالي إناث ذكور
 النسبة العدد

 35.80 179 57 122 مساعدة الفقراء 
 18.60 93 29 64 مساعدة الأيتام 

 29.20 146 109 37 جات الخاصة مساعدة ذوى الاحتيا
 7.80 39 27 12 مساعدة كبار السن 

 7 35 20 15 مساعدة أسر شهداء الواجب 
 1.60 8 8 -  ..الكوارث الأزمات الطارئة(أخرى 

 %100 500 250 250  المجموع
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        95.40 

4.60



   
         




2008
   


 

 
 
 

 فئات التحليل
 مدى المشاركة

 الإجمالي إناث ذكور
 النسبة العدد

 95.40 477 242 235 نعم 
 - - - - لا 

 4.60 23 23 15 أحياناً 
 100 500 250 250  المجموع
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   33.20  

23.8020.20
            

17.60  
   

 
       5.20  


          



 

  فئات التحليل
 رؤيةال

  الإجمالي إناث ذكور
 النسبة العدد

 5.20 26 26 - ضياع للجهد والوقت
 20.20 101 56 45 ددةلا توجد فوائد مح

 23.80 119 46 73 كيفية تنظيم الوقت 
 33.20 166 84 82  معايشة حياة جديدة 

 17.60 88 38 50  لم أتعلم أىشىء
 100 500 250 250  المجموع
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تعود علي طلاب الجامعات السعودية عند القيام  التيالفائدة يوضح) 13(جدول رقم 
  يةتطوعالل اعمالأب

  

      
       

44.00        
 39.00 

     
 6.80       

    4.40     
          

4.00. 

     1.80     





 فئات التحليل
 نوع المكافأة

  الإجمالي إناث ذكور
 النسبة العدد

 1.80 9 9 - مكافأة مادية 
 6.80 34 22 12 ة معنوية مكافأ

 4.40 22 17 5 شهادة تقدير 
 4 20 20 - وسام تقدير 

تمع   44 220 98 122 محبة الناس وخدمة ا
 39 195 84 111  لم أحصل على شىء

 100 500 250 250  المجموع
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 مواقعلجامعات السعودية لاستخدام طلاب اكثافة مدى  يوضح) 14(جدول رقم 
  زاء العمل التطوعىالتواصلإ

  

        
       

          
          

51.40
 30.80     17.80    


    
        

 
 
 
 

  فئات التحليل
 معدل الاستخدام

  الإجمالي سلبى محايد ايجابي
 النسبة العدد

 51.40 257 5 20 232 مرتفع 
 30.80 154 1 145 8 متوسط 

 17.80 89 11 33 45 منخفض 
 100 500 17 198 285  المجموع
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 )15(
 

  فئات التحليل
  نوع الموقع الإلكتروني    

المتوسط 
  الحسابى

الانحراف 
  المعيارى

  إجمالى
  درجات المقياس

  736  1.006  2.45  وك وتويترفيسب: مواقع التشابك الاجتماعى مثل
  684  0.930  2.28  يوتيوب وفليكر: مواقع تبادل الملفات مثل
  293  0.905  0.98  منتديات النقاش والحوار

  264  0.849  0.88  ......،.مدونات والبريد الالكتروني 




    2.45 
2.28


        

       0.98
0.88          
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  فئات التحليل
  والدوافعسباب الأ

المتوسط 
  الحسابى

الانحراف 
  المعيارى

درجات 
  المقياس

  348  0.718  1.16  تعرض رؤى ووجهات نظر مختلفة  1
تقدم معلومات غير موجودة فى وسائل الإعلام عن   2

  العمل التطوعى
1.29  0.763  388  

  400  0.764  1.33  الحصول على المعلومات من خلالها أسهل وأسرع  3
تجد فيها الأخبار والموضوعات فى مجال التطوع التى   4

  تبحث عنها
1.11  0.719  332  

مع مصادر مختلفة  تستطيع أن تتواصل من خلالها  5
  على الإنترنت

1.45  0.601  434  

تتلقى من خلالها الأخبار مباشرة مكتوبة ومسموعة   6
  ومرئية

1.30  0.753  391  

 –تقليدية ( تصل من خلالها لوسائل الإعلام   7
  )الكترونية 

0.85  0.785  255  

  372  0.773  1.24  الحرص على معرفة من يحتاجون المساعدة والعون   8
  422  0.695  1.41  ة الأنشطة التطوعية فى العالم الإفتراضىالرقمىمعرف  9

  294  0.73.4  0.95  شهرة بعض هذه المواقع مثل الفيسبوكوتويتر  10
نقل بعض وسائل الإعلام عن هذه المواقع فى   11

  برامجها 
0.94  0.813  281  

إمكانية التفاعل مع ما تنشره سواء بالتعليق أو   12
  النشر للمشاركة

1.60  0.654  480  

 

         






122014 

 

  248  
  

1.60
1.45

1.41
   1.30     


    

         
 1.33  
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)17(  
 

المتوسط   مساهمة الشبكات فى التطوع الإلكتروني
  الحسابى

الانحراف 
  المعيارى

  0.971  4.58  ساهمت الشبكات فى معرفتي بالعمل التطوعي
  1.157  2.30  فىمعرفتى بتجارب العمل التطوعىفى بلدان عديدة 

  1.065  4.36  فى تزايد حجم اهتمامى بالأعمال التطوعية والخيرية 
  1.043  2.33  ساهمت فىتأييدى لكل عمل تطوعىإنسانى

  1.388  3.43  بجانب التطوع الميدانى الإلكترونيساهمت فى نجاح التطوع 
  0.832  2.34  ساهمت فى ازدياد حالات التطوع على الإنترنت 

  0.817  2.05  ساهمت فى تعريف المتطوعين بالحالات الأولى بالرعاية فى المملكة 
  0.822  2.33  يج لشخصيات وعائلات تنفق فى العمل التطوعىساهمت فى الترو 

  1.270  3.65  ساهمت فى المساعدة العاجلة أثناء الأزمات والكوارث 
 

        
   

         
         


   4.58   

   
 4.36      

3.65
3.43
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18 

 

المتوسط   طبيعة المشاركة
  الحسابى

الانحراف 
  المعيارى

درجات 
  المقياس

  672  1.098  2.24  الدخول إلى رابط 
  631  1.253  2.10  مشاركة لنص أو صورة أو فيديو مع الأصدقاء

  609  1.247  2.03  التعليق على حالة إنسانية كتبها أحد الأصدقاء 
  569  1.229  1.90  كتابة حالة مرتبطة بحدث خاص بالعمل التطوعي

  521  1.322  1.74  عمل رابط بمعلومة أو خبر
  430  1.210  1.43  طرح موضوع للنقاش مطلوب على وجه السرعة

  360  1.264  1.20  عمل تصويت حول سؤال معين
 


          
        

  2.24         
  2.10        
2.03

 1.90        1.74 
    1.43      

  1.20       
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19  
    


      46.00  

33.00
    

 
 
 
 
 
 

 

 فئات التحليل
 العلاقة

  الإجمالي سلبى محايد ايجابى
 النسبة العدد

 46 230 12 35 183 مرتفع 
 33 165 3 152 10 متوسط 

 21 105 66 7 32 منخفض 
 100 500 81 194 225  المجموع

  0.77معامل بيرسون /  0.74فق معامل التوا/  0.000مستوى المعنوية /  4عند درجة حرية =  2كا
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20 

  

 

 
           


          

   
 

 

 
 
 

 
 

  الاتجاه
 علاقةال

  الإجمالي سلبى محايد ايجابى
 النسبة العدد

 51.40 257 9 121 127 مرتفع 
 37.40 187 5 47 135 متوسط 

 11.20 56 3 30 23 منخفض 
 100 500 17 198 285  المجموع

  0.132مستوى المعنوية /  7المحسوبة  2أقل من كا 4الجدولية عند درجة حرية  2كا
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21  

     

  

  
  4 0.05     

    



 

 

 
 
 

 
 

  الاتجاه
 العلاقة

  الإجمالي سلبى محايد ايجابى
 النسبة العدد

 12.80 64 6 16 42 مرتفع 
 47.20 236 25 114 97 متوسط 

 40 200 30 62 108 منخفض 
 100 500 61 192 247  المجموع

معامل التوافق /0.005ية مستوى المعنو /  4عند درجة حرية /  14.6المحسوبة  2الجدولية أكبر من كا 2كا
0.15  
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22  

  





    

   
 

 
 
 
 
 
 

  الاتجاه
 العلاقة

  الإجمالي سلبى محايد ايجابى
 النسبة العدد

 7.60 38 12 6 20 مرتفع 
 46 230 29 119 82 متوسط 

 46.40 232 37 52 143 منخفض 
 100 500 78 177 245  المجموع

معامل التوافق / 0.002مستوى المعنوية /  4حرية عند درجة /  16.7المحسوبة  2الجدولية أكبر من كا 2كا
0.16  
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23

    

     
0.23

0.21

 

      
 

24 

 

  الاتجاه
 العلاقة

  الإجمالي سلبى محايد ايجابى
 النسبة العدد

 50 250 17 56 177 ذكور
 50 250 28 64 158 إناث

 100 500 45 120 335  المجموع
معامل بيرسون /  0.23معامل التوافق / 0.000مستوى المعنوية /  4عند درجة حرية /  2.35المحسوبة  2أكبر من كا الجدولية 2كا

0.21  

  فئات التحليل
 العبارات

 لا رأى غير موافق موافق
 % العدد % العدد % العدد

هود القائم على مهارة أو التطوع يع -1 نى ا
خبرة معينة والذي يدل عن رغبة واختيار 
بغرض أداء واجب اجتماعي بدون توقع جزاء 

 .مالي بالضرورة 

267 57.92 159 34.49 35 7.59 
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التطوع يعنى الجهد الذي يقوم به فرد أو  -2
مجموعة من الأفراد بدافع الرغبة دون الحصول 

 .ول عليه على مقابل أو توقع الحص

268 58.13 138 29.93 55 11.93 

التطوع يعنى ذلك الجهد الذي يفعله  -3
تمعه بدافع منه ودون انتظار مقابل  الإنسان 

 .له

276 59.87 129 27.98 54 11.71 

التطوع يعنى جهود يبذلها المتطوعون  -4
المتخصصون أو شبه المتخصصين الذين 

 .يملكون خبرة أو مهارة معينة  

277 60.09 138 29.93 45 9.76 

التطوع يعنى الدعوة إلى تنمية مفهوم  -5
الشراكة بين مؤسسات الدولة الرسمية وبين 

 الجمعيات والهيئات الأهلية

230 49.89 197 42.73 33 7.16 

التطوع يعنى القيام بدور مكمل لدور  -6
الدول في معالجة بعض المشكلات الرئيسية 

  .....لبطالة وبخاصة مشكلات الفقر وا

228 49.46 190 41.21 43 9.33 

التطوع يعنى دعم الكثير من الأنشطة  -7
العلمية والثقافية والتطويرية التي تكمل دور 

الات   الدول في تلك ا

240 52.06 186 40.35 34 7.38 

التطوع يعنى الجهد المبذول بطريقة  -8
تمع فى أزماته   اختيارية لمساعدة ا

262 56.83 152 32.97 47 10.20 

التطوع يعنى التبرع بالجهد أو الوقت أو  -9
الاثنين معاً ، للقيام بعمل أو أنشطة لخدمة 

تمع ليس مطالباً به الفرد أو مسؤولاً عنه    .ا

203 44.03 175 37.96 81 17.57 

التطوع يعنى  مجموعة من الفعاليات  -10
ا الأفراد بصفة اختياريه ، نتيج ة التي يقوم 
  .لتطور النشاط المؤسسي الخيرى في مجتمع ما 

215  46.03  154  33.41  92 19.96 
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60.0957.92
     34.4927.98     

  9.767.59    
  56.8344.03    42.7332.97

19.967.16 
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  بة النس  العدد   في العمل التطوعىالمعوقات التى تحول دون مشاركة الشباب   
  7.19  200  ضعف الوعى بأهمية التكنولوجيا الحديثة فى العمل التطوعى  1
عدم توافر مراكز للتعريف ببرامج التطوع ومجالاته في الجامعات   2

  السعودية
256  9.19  

  10.34  288  تزايد اهتمام الشباب بالتطوع الإفتراضى على حساب التطوع الميدانى  3
  6.31  176  نظمات العمل التطوعيعدم معرفة الشباب بجمعيات وم  4
  7  195  عدم توافر برامج تدريبية للشباب في مجالات العمل التطوعي  5
  7.57  211  قلة المؤسسات الداعمة لبرامج العمل التطوعي  6
  4.82  134  عدم تشجيع الأسر لأبنائها للمشاركة في العمل التطوعي  7
تي يمكن أن يلتحق نقص المعلومات عن مجالات الأعمال التطوعية ال  8

  ا الشباب
187  6.72  

  3.74  104  وجود بعض الصور الاجتماعية السلبية عن المتطوعين  9
  7.14  199  ضعف الوعي بفوائد المشاركة في العمل التطوعي  10
  5.89  164  عدم توفر الوقت للمشاركة في برامج التطوع  11
ال التطوعي  12   4.45  124  ضعف الحوافز المعنوية للعاملين في ا
  7.51  209  عدم توافر التشريعات القانونية المنظمة للعمل التطوعي  13
عدم الإعلان عن برامج العمل التطوعي في الوسائل الإعلامية   14

  بالصورة الكافية
179  6.42  

قلة التعريف بالبرامج التطوعية التي تنظمها المؤسسات الحكومية   15
  والأهلية

159  5.71  

  100  2785  المجموع  
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   10.34      
  9.19      
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      7.19 

7.14
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    6.42    
   6.31   5.89  
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4.45. 

        
3.74        

       

      

        


20082002 
 
 
 



122014 

 

  260  
  

26 
 

  النسبة    العدد  ل وآليات مشاركة الشباب فى التطوع وسائ  
  9.58  193  زرع المبادئ والقيم الإسلامية التي تحث على العمل التطوعي   1
  10.02  202  زرع حب العمل التطوعي في المراحل العمرية المبكرة  2
تمع بماهية العمل   3 تفعيل دور الإعلام الجديد في تثقيف أفراد ا

  التطوعي
198  9.83  

  8.08  163  دعم المؤسسات والهيئات التي تعمل في مجال العمل التطوعي  4
تمع  5   4.97  100  مشاركة الدعاة وأئمة المساجد في التوعية بأهمية التطوع للفرد وا
  10.43  210  تدريب وتأهيل الشباب الراغب في العمل التطوعي الإلكتروني  6
على تشجيع العمل توظيف وسائل الاتصال كشبكات التواصل   7

  التطوعي 
270  13.39  

تبرز نشاطات ) الكترونية  –مطبوعة (إصدار نشرات دورية   8
  المتطوعين

100  4.97  

تضمين البرامج التطوعية مفاهيم العمل التطوعي ودور الإعلام فى   9
  نشر ثقافة التطوع

183  9.08  

  9.33  188  التطوعيةالقيام بالأبحاث والدراسات الميدانية في مجالات الأعمال   10
  5.40  109  إنشاء مواقع متخصصة للتعريف بالعمل التطوعي على الإنترنت  11
  4.92  99  تكثيف المحاضرات والندوات بأهمية العمل التطوعي الإلكتروني  12
  100  2015  المجموع  

         
       

    13.39   
9.08

8.08
 5.40        

   4.97  
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Abstract : 

The virtual space has managed to combine individuals belonging to 

different identities in groups, and individuals communicate and converge and share 

their knowledge and friendship and gathering common interests occurs, including 

interactions of what is happens in the real world, but not closely, but through the 

communication mechanism called virtual communities. 

During this presentation, we discuss the concept of virtual space or socially 

Cyber space and we try to highlight the issues around it and how it affects social 

relations, and conclude with a futuristic vision of relations social in the virtual 

world. 
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Rethinking the Public Sphere: A 

Contribution to the Critique of ActuallyExistingDemocracy
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Abstract: 

The current research aims to identify the ordinal of the level of 

degree of national belonging, and examined the effect of some 

Aldeogerafah variables. And to identify the rate and number of hours, 

and places the use of social networking. A sample consisted of 137 

teachers. Was prepared Scale, Inventory The most important results: 

the total score of the national belonging level was the average level. 

And that there was no effect of the variables Aldeogerafah in the 

national belonging. And network Face book was the most widely used 

networks, and are used at home. 
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AAbbssttrraacctt  

We will try through scientific papers provide an in-depth field 

study reveal the ways in which the practice of university youth 

Algerian citizenship through some groups through the analysis of its 

implications and the various issues raised on the one hand and on the 

other hand to monitor their opinions about digital citizenship in 

general and merits associated .. Perhaps the main question that will say 

it is the study:  

 How young is practiced digital citizenship, and to what extent 

can we rely on Facebook in the activation of digital citizenship and 

continues to achieve a social conscious? 

 



122014 

 

  366  
  

 

         
             

  .           
           
          
             

        .      
          
 

           
            

     .)1( 
          


          




 
  

 
       . 

 
 



……………. 
 

  367  
  










)2( 
      

          
            

         
           

          
  

         


 
      

          
 

 

  
  

  



122014 

 

  368  
  

  

 

 

         
 

     
      


 

      


 

 
 

   

 
 

4 

          


 
 



……………. 
 

  369  
  

4 -1 


         200





         

  


)3( 



   
         




)4( 
2.4 

         


    
)5(. 

      ) (   
       



122014 

 

  370  
  


   

   2004  
 

        
          

      

3.4Digital Citizenship  

         
        


.  

        
.)6( 

    
    
         

 
1.3.4 

   


   )GOV,EDU,ORG(     




……………. 
 

  371  
  


 

  
4 -3-2 

       
      (SOCIAL 

NETWORKING FACEBOOK,TWITTER,MY SPACE) 
 

      
)7(. 

5 

         


         
 




)8 (
          

)9(. 
     


        



122014 

 

  372  
  

           
)10(. 

          



)11 (. 

 
         

 
      

 
 

 
 

         
 

          
        

           
)12( 

6 

1.6 


 



……………. 
 

  373  
  

    
     


)13(. 

 


)14( 
2.6 


   

   
 )15( 

         
     


        

         


)16( 
3.6 

  
         





122014 

 

  374  
  

       
 

         


        


    


        
)17(

    
 

4.6 

1.4.6 

      


 )18 (
 

 
2.4.6  


          






……………. 
 

  375  
  

         
          

)19( 


         


          
   


 )20(        

          
       

70 
7. 

 

        65.71    
34.28          

 



           


 



122014 

 

  376  
  

     2023  47.14
242744.2808.57

 28
 

 
 81.42

65.71 

            
     , 
         
         

         
          

          
    




 
       

           
     

       LINKEDIN






……………. 
 

  377  
  

         






)21( 

   87.14
 


   

  
         


 

            
)22( 

      41.13   
          


        

 


 

        )23( 
         



122014 

 

  378  
  



        


          
 

 

  
 52.85       

88.57
          

       


          
          100

       
 

          
94.28

74.28
78.57

 

          






……………. 
 

  379  
  





         


24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



122014 

 

  380  
  

 

         
         

        
           




 
         

         
          

  (Like)    
            

       .  
          

     "   "  
         
           
          . 

    "       
           
  "" " 25 

         
          



……………. 
 

  381  
  

          
           
    . 

         
      .26 

         


         
 

  
          


           


     

     
 

     
       

         

         

           
.27 



122014 

 

  382  
  

          


          
             
           

        



 


 




      
 




28 
     
   

           
 






……………. 
 

  383  
  

          
 

  

1        « 
 http://www.iasj.net/iasj?func=fulltext&aId=65911 

2 
 

http://www.google.dz/url?url=http://mdlab2013.files.wordpress.com/2013/0

8

3  

//www.yanabeea.com/vb/archivee/index/php?t-19156.htm
05112012pm 12:38  

4 21012011 

thawratalweb.com/web/20 
5 

2012114 
6 

 

http://digital.ahram.org.eg/articles.aspx?Serial=770003&eid=95111
2009 

7 
2012157 



122014 

 

  384  
  

8 
1993266 

(9)  Armand et Michèle mattelart :histoires des théories de la 

communication, la découverte, paris,1997,p87 

10 4
2004140 

11 
2005240 

12 1
2005240 

13  
 1998 108 

14
 2007 95. 

15 2 
2005 30 

16 

www.google.dz/url?url=http://www.fralmadani.com/wp-

content/uploads/2010/11

17
1993138. 

181983282 



……………. 
 

  385  
  

19282 

20  
2008298،299 

21
1

20085530
 http://www.aleqt.com/2008/12/01/article_169885.html

22
62014229 

23 
162012 

revues.univ-setif2.dz/index.php?id=732

24232 

25    :    

    

http://mdlab2013.files.wordpress.com/2013/07/

26  :  
2010 

27
alhayat.com/Articles/131224327082014 



122014 

 

  386  
  

28
182012 

www.iasj.net/iasj?func=fulltext&aId=68848  

 



……………. 
 

  387  
  

  

 

 

– 

 




    
 

 

Abstract: 

That new media can play a pivotal role in the process of political 
reform through the promotion of political participation, which is based 
on communication with the public to discuss political issues and the 
formation of networks capable of transmitting the demands of the 
masses of the authority, as well as the multiplicity and diversity of the 
platforms of political expression for all political trends. 
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Résumé :   

  Les réseaux sociaux sont un espace électronique ouvert à tous, 

quelles que soient les différences culturelles ou sociales, Mais 

l'efficacité interactive pour ces plates-formes par défaut nécessite 

aujourd'hui  un véritable examen actuel des relations des jeunes avec 

ces formes d'images qui peuvent aujourd'hui se déplacer lentement à 

la tolérance et à l'acceptation du grand volume des effets et des scènes 

de pornographie et de la violence multidimensionnelle dangereux.  
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Résumé : 

La réputation est le véritable capitale qu’un grand nombre 
d’entreprise ou institutions qui cherche à atteindre une bonne 
réputation et la maintenir à l'heure actuelle, sans sa réputation 
l’entreprise perdra une place importante sur le marché et elle ne sera 
pas en mesure d'obtenir un avantage concurrentiel, vue la forte 
croissance et l'expansion continue des nouveaux médias et qui sont 
devenu comme un vaste marché pour les grandes entreprises et 
l'énorme pouvoir pour faire son rendement grâce à un processus 
appelé gestion des institutions électroniques est impliqué sur une 
importante partie où la gestion du réputation électronique reste 
efficace et important pour construire une image positive sur les 
entreprise . 

 
ce que cette  intervention essaye a mieux approfondir la  recherche 
scientifique, Comme nous allons essayer de fournir des expériences 
internationales pour certaines institutions et entreprises qui opèrent sur 
la gestion de la réputation électronique. 
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Résumé : 
 

Nous tentons à travers ce papier d’éclairer le 
marketing à travers les sites web d’interaction sociale en 
tant que moyen de marketing électronique, nous tentons de 
définir la manière d’utiliser ces sites par les entreprises dans 
le cadre du marketing en éclairant les avantages de cette 
méthode, les obstacles qu’elle rencontre et la manière de 
l’appuyer dans la réalité.      
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Résumé : 
 

la relation de technologies modernes de l’information et de la communication 
indique plusieurs questions ne peuvent pas être réduit à des dimensions techniques (nouvelles 
formes de traitements et de technologie de l’information développées dans le domaine des 
médias électroniques), où elle a eu la première occasion pour couvrir les nouvelles sur 
l’impact des explosions « Oklahoma » en avril 1995, comme le premier rapport a été publier 
par « associated press » sur internet a été en sa faveur. l’importance de la technologie de 
communication à l’avènement de la mondialisation économique , qui a produit un langage de 
l’économie qui à statué les frontières et créer des espaces économique joint entre les pays au 
niveau régional et même continental , engendre en parallèle tout ce qu’il ferait la nature de ce 
processus plus libre et dynamique , en fournissant des structures de communication 
appropriées, à une époque où l’économie est la puissance douce ,qui est contrôlé par les pays 
développés et ceux en voie de progresser ,les caractéristiques générales des nouveaux médias 
et des médias électroniques en particulier donnera un nouvel horizon pour l’ensemble des 
activités économiques et de services , et qui seront reflétées directement sur la performance 
des organisations de presse et économique. 
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Résumé:  
               La pensée de l'enseignement à distance ainsi que l'auto-apprentissage est l'une des 
plus anciennes idées avec d'autres leaders d'opinion, et reflété dans le lancement du monde a 
vu depuis les temps anciens dans ce domaine, comme le processus est coûteux jouent un rôle 
important dans la communauté, donc en fait une option complémentaire au système 
d'éducation publique, avant que bénéficie du soutien des milieux politiques, l'enseignement à 
distance est un processus d'intérêt pour le secteur de l'enseignement privé, ou tout simplement 
l'œuvre d'un secteur marginal de l'éducation publique, telles que celles en direction de la 
dispersion de la population ou des enfants sont incapables de poursuivre leurs études dans la 
classe, mais aujourd'hui, il est devenu un système existe en soi, il est désormais en 
concurrence avec l'école, qui est devenu connu comme la lumière de ce qui a été réalisé dans 
lequel le nom de l'éducation traditionnelle, comme tous les pays sont devenus sceptiques 
quant à l'efficacité de l'enseignement en salle de classe par rapport aux sommes d'argent 
consacrées exorbitant pour lui. 
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AAbbssttrraacctt  ::                                                                                                                                                                                                                                       
            The recent developments in information technology brought about changes 
continuously and steadily in all fields as it has become a process of transmission of 
information across networks and computers, one of the signs of the digital age 
characteristic that can not be dispensed with so as to advantage in facilitating the 
requirements of modern life by reducing the size of the business and the 
development of methods of production, storage and distribution of information, this 
in turn led to increased problems and risks of information that threatens the security 
of information organization and affect them, which requires the need for vigilance to 
provide the necessary security for their information, particularly as they live in the 
information economy whose motto who owns the information owns control, and of 
course this means the possession of information and protection of the remaining 
benefit from continuous, I came to this study focuses attention on the need for the 
institution the subject of information security, which is being threatened because of 
developments in the field of information and communication technology.                                                               
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Résumé :  

À une époque où le monde parlait du village planétaire continue 
d'augmenter en raison d'un grand nombre de personnes par soi-il «autoroute de 
l'information" international d'information en ligne, il est devenu aujourd'hui pour 
parler des îles électroniques , qui a été formé à partir de l'un des aspects les plus 
importants de la mondialisation, qui ont contribué au développement technologique 
dans la propagation de c'est le phénomène du blog, ces derniers sont plus de moyens 
liberté  d'expression et la plus grande facilité et le succès dans la manipulation des 
idées ainsi que pour la diffusion des idéologies et des sources d'idées d'espionnage 
sur les individus en même temps. pourraient utiliser les blogs se nourrissent la 
couverture médiatique d'une part et la diffusion de la culture terroriste d'autre part en 
raison de la grande influence que nous avons mis en avant des forme et de procédure 
peut y répondre par la question suivante: Comment pouvons-nous concilier la 
nécessité de capitaliser sur le du blog scientifiquement et culturellement, 
politiquement, et entre les investissements qui se chevauchent et lectures promoteur 
du terrorisme intellectuel? 
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The political communication of the Algerian parties 

through the new media. 
Chaouki ZEGAR , University of  Algeria 

Abstract: 

 In Algeria, political parties have also begun to use new media 
services (e.g., Facebook pages or groups) for the purpose of entering 
into direct dialogs with citizens and encouraging more political 
discussions. Our research particularly addresses the following facts: 
the new media, their influence on political communication of the 
Algerian parties, in what extent they use new media, the 
characteristics of the content of communication, and the impact of this 
type of political communication on the Algerian society. 
. 
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Introduction : 

New invisible roads are being built at tremendous speed and 

yet we hardly notice. These roads are for information and 

communication.Contemporary literature abounds with expressions 

such as ‘we live in a connected world’, ‘a connected age’, a ‘human 

web’ and a ‘web society’. 

New media technologies and new linkages and alliances across 

older media are generating profound changes in our political, social, 

and aesthetic experience. But the media systems of our own era are 

unique neither in their instability nor in their complex,ongoing 

transformations. 

New Media has rapidly grown in importance as a forum for 

political communication in its different forms. New media platforms, 

such as Twitter Facebook and YouTube provide new ways to 

stimulate citizen engagement in political life, where elections and 

electoral campaigns have a central role. 

Political  campaigns  have  always  seized  upon  new  modes  

of  communication  to  reach voters.  This  was  especially  the  case  

in  the Algerian presidential  elections  with  the  candidates 

embracing Internet technologies to market their campaigns.today’s 

new media  is  arguably very different  from  those of  earlier periods 

because of  the  scope  and  speed with which communicated.  
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Using this new media for political purposes is a tool to reach 

voters, especially the youth who are not typically turning out to vote. 

However, as new media specialist,  

Jessica Vitak  states, “little  is known about  the  impact  that  sites  

such as Facebook have on  the  political behavior of young people.”  

In reality, little is known about the impact this new media has on the 

political behavior of the Algerian voters in general. Many experts in 

politics have suggested that social media will play a major role in all 

future campaigns. This paper will explore the impact of new media on 

the electoral process in Algeria and it addresses several types of new 

media and it has very recent information. 

I.New Media: definitions and characteristics 

The new media are defined by three characteristics 

simultaneously: they are media which are both integrated and 

interactive and also use digital code at the turn of the 20th and 21st 

centuries. It follows that their most common alternative names are 

multimedia, interactive media and digital media . 

Integration: the most important structural new media characteristic is 

the integration of telecommunications, data communications and mass 

communications in a single medium. It is the process of convergence. 

For this reason, new media are often called multimedia. Integration 

can take place at one of the following levels: 
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1- infrastructure – for example combining the different transmission 

links and equipment for telephone and computer (data) 

communications; 

2-transportation – for example Internet telephony and web TV riding 

on cable and satellite television; 

3-management – for example a cable company that exploits telephone 

lines and a telephone company that exploits cable television; 

4-services – for example the combination of information and 

communication services on the Internet; 

5-types of data – putting together sounds, data, text and images. 

Figure 1 shows the process of integration. 

The process of integration is enabled by two revolutionary 

techniques(1). 

 1-full digitalization of all media (the general use of digital code); 

2- broadband transmission through all connections by cables, optical 

fibers, and by air. 

Interactive media: The second structural new media characteristic of 

the current communications revolution is the rise of interactive media. 

In a very general definition, interactivity is a sequence of action and 

reaction. 
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Figure 1: The integration of transmission in communications. 

The most elementary level of interactivity is the possibility of 

establishing two-sided or multilateral communication. This is what we 

call it the space dimension. The second level of interactivity is the 

degree of synchronicity. This is what’s called the time dimension. The 

uninterrupted sequence of action and reaction usually improves the 

quality of interaction. 

When multilateral and synchronous communication are 

available, a higher level of control by the interacting parties is 

possible. So, the third level of inter-activity is the extent of control 

exercised by the interacting parties. This behavioural dimension is 

defined as the ability of the sender and the receiver to switch roles at 

any moment. At this level, the user is able to intervene into the 

program or representation itself and to make a difference. 
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The fourth and highest level of interactivity is acting and reacting with 
an understanding of meanings and contexts by all interactors involved. 
This mental dimension is a necessary condition for full interactivity 
(2). 

Digital code: is a technical media characteristic only defining the 
form of new media operations. Digital code means that in using 
computer technology, every item of information and communication 
can be transformed and transmitted in the form of strings of ones and 
zeros called bytes, with every single 1 or 0 being a bit(3). 

Comparison between Mass society and network society 

The comparison between mass society and network society is shown 

in the following table: 
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Table 1: comparison betweenmass society and the network society(4)  

Due  to  the  ease  of  access,  interactive  quality,  large  number  of  

users,  and  speed,  new media has the potential to be used as a 

political tool and therefore can impact the electoral process. “New 

Media” for the purpose of this paper is defined as Internet 

technologies such as campaign websites, blogging, Internet 

fundraising tools, and social networking sites like Facebook, Twitter, 

and YouTube (5). 

A  social  network  is  a  set  of  people,  organizations,  or  

other social entities connected by a set of socially meaningful 

relationships. When a computer network connects people, it is a social 

network. Online social networking allows users to contribute and 

control content as well as to initiate contact with other users.(6) In 

general; young adults dominate social media usage. Online advertising 

through social networks and other new media channels is appealing  to  

political  campaigns  because  it  is  low-cost  and  targeted  to  their  

candidate. (7) 

Additionally, it is a tool campaigns can use to reach these 

young voters. The most prevalent social networking site is Facebook 

and there are a number of ways in which it can and has been used for 

political ends. Founded in 2004, Facebook is a social utility  that  

connects  people  with  others  and  allows  them  to  post  photos,  

videos,  and  links.  Its membership encompasses more  than 500 

million active users and more  than 18 million young people  between  
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the  ages  of  18  and  29.(8) Additionally,  Facebook  has  facilitated  

political mobilization by  including a  link  to Rock  the Vote, which 

provides voter  registration and other election  information  targeted  

at  the  youth(9). 

As  Political  Scientists  Julia  Woolley  and  Anthony  

Limperos  remark,  “Even  though  there  has  been  little  empirical  

work  published  thus  far  that  assesses  if  this widespread  use  of  

Facebook  was  effective,  anecdotal  evidence  seems  to  suggest  that  

using Facbeook is beneficial in the campaign process.”(10) In other 

words, campaigning on Facebook can add to or give a boost to one’s 

electoral success. 

A blog  is  a  type  of website  that  is  usually maintained  by  

an  individual who  uses  this   outlet to publish editorials, 

commentary,or descriptions of events.(11) They also are  interactive  in  

that  they allow visitors to leave comments on the postings and often 

the author of the blog will respond. In recent years, blogging has been 

used for political purposes, broken news stories, and shaped the news 

cycle. They can enter new issues into discussion and amplify news 

stories. Specifically, political  blogs  have  helped  to  shape  the  

media  agenda  and  have  therefore  affected  political campaigns. 

 The rise of political sites such as blogs with their ‘supersonic 

speed’ has tested many traditional news outlets, “which must grapple 

with whether  to pursue  this kind of micro-scoops and quick-hit 

articles that political sites specialize in, or ignore this and risk losing 
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readers.”(12) The political blog has  the ability  to  impact  the news 

cycle by publicizing a story  that may  then get picked up by the 

mainstream media. As Professor Richard Davis points out, “the blog’s 

attention to  the  issue offers some  form of  legitimacy  for  the press  

that might move  the story beyond  the blogosphere and out into the 

mainstream media and the public sphere.”(13) 

Another  social  network  site  that  has  been  used  as  a  tool  

for  political  campaigns  is YouTube. Founded  in 2005, YouTube 

now attracts over 190 million visitors a month.(14) It  is a leader  in 

online video and also  in  the sharing of original videos worldwide via  

the Web.  It has played major  roles  in political  elections by  serving  

as  a platform  for political videos. Political Scientist Vassia 

Gueorguieva identifies how it can impact the election cycle, 

“YouTube impacts several  critical  areas  in  the  planning  and  

execution  of  election  campaigns:  access  to  voters, advertising,  

fund-raising,  and  budget.  The  ability  of  campaigns  to  access  

voters  through YouTube is potentially unlimited.”(15) 

  Twitter is a  free website  that  also has been used  for political  and  

electoral purposes.  It blends social networking with the ability to post 

short messages – also known as micro-blogs or ‘tweets.’(16)    

Reporter  Kali  Schmuitz  remarks,  “whenever  someone  ‘likes’  a 

candidate on Facebook, follows him or her on Twitter or signs up for 

an e-mail newsletter, that gives a campaign more opportunities  to  

turn a voter  into a donor or volunteer,  local campaign staffers  say.  It  
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also makes  it  easier  for  supporters  to  voice  their  support  of  a  

candidate with friends.”(17) 

In  this  way,  online  political  participation  through  this  new media  

can  translate  to offline political participation.(18) 

II. The Role of Internet in Politics 

There are three schools of thought emerging from the literature 

regarding the role of the Internet  in  politics.  These  are  the  

‘optimism  or  mobilization  theorists’,  the  ‘pessimism  or 

reinforcement  theorists’,  and  the  ‘skepticism  theorists’1. Optimism 

or Mobilization Theorists  as defined by Political Scientists Hun Park  

and  James Perry  (2009)  are  theorists who believe  the role of the 

Internet is positive. They hold a “utopian view” that the Internet will 

get people more involved  in  public  life,  reduce  the  cost  of  

information  and  communication,  and  increase  voter turnout.(19)  

The opposing school of thought is the pessimism or 

reinforcement theorists. As defined by Park and Perry (2009) the 

pessimism or reinforcement theorists are those who believe that  the  

role  of  the  Internet  is  negative  in  that  the  Internet  reinforces  the  

existing  power relationships and patterns of political participation. 

 Finally, a third school of thought, skepticism is identified by 

Park and Perry. Skepticism is the belief that the role of the Internet is 

reflective and socially constructed.1 The Internet does not  facilitate  

or  destroy  civic  engagement  but  instead  reflects  ‘politics  as  

usual.(20) 
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III. The political communication structure have changed through 

the new media  

Different scholars and experts defined political communication in 

different ways. For example, Robert E. Denton and Gary C. 

Woodward describe political communication in the form of intentions 

of its senders to influence the political environment(21) In their words 

"the crucial factor that makes communication 'political' is not the 

source of a message, but its content and purpose"(22).  

Brian McNair provides a similar definition by saying that 

political communication is "purposeful communication about 

politics"(23). This means that this not only covers verbal or written 

statements, but also visual representations such as dress, make-up, 

hairstyle or logo design. In other words, it also includes all those 

aspects that develop a "political identity" or "image". 

The traditional political communication is made by three 

players in a triangular structure as shown in figure 2.  

The political parties (headed by the governing ones) 

 

 

 

The media 

 

 Citizens 
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Figure 2: The triangular structure of the traditional political 

communication 

The political parties are in one corner and it is mostly headed 

by the governing  parties. The media  represent the  second  

cornerstone  in  the  political communication  triangle. They act as  

intermediaries between  the parties and  their message on the one 

hand, and the electorate as the recipients on the other.(24) 

In addition to this mediating role, they also communicate in 

their own right, either through active communication, e.g. in the  form 

of political  commentary or editorials, or through targeted questioning 

in interviews with representatives of political parties and 

representatives of the government, with whose help they control the 

quality of  the  communication . 

The citizens themselves complete the triangle of political 

communication, in the first instance merely as passive recipients. 

Their communication occurs only  on  the  micro-level,  when  

discussing  politics  and attempting  to  convincingly  convey  specifc 

opinions. 

The introduction of the New Media has significantly altered 

this communication structure.  The  original  structures  have shifted  

from  a  “top-down  approach”  to  a  polycentric communications 

system. Thus, it can be said that political communication by the 

population is greater today that the mere expression of will in polls. 
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The new technologies have promoted citizens’ position to that of 

equal partners in the communications structure (25). 

IV. Internet users in Algeria 

Table 2: ALGERIA 2014 POPULATION AND INTERNET USERS 

STATISTICS FOR 2013  (26) 

Population 

(2014 Est) 

Internet 

Users 

31-

Dec-

2000 

Internet 

Users 

31-Dec-

2013 

Penetration 

(% of 

population) 

Internet 

(% 

Africa) 

Facebook 

31-Dec-

2012 

38,813,722 50,000 6,404,264 16,5% 2.7% 4,111,320 

This table 2 indicates the huge number of internet users and 

Facebookers in Algeria (may be more than 4.5 millions of users). 

Hence Facebook can be regarded as "the Republic of Facebook." 

which makes an important platform for many types political 

communications.   

V. Algerian political parties 

Algeria has a multi-party system with numerous political 

parties, in which no one party often has a chance of gaining power 

alone, and parties must work with each other to form coalition 

government. The Algerian Constitution (as of 1996) allows the 

formation of any party not "founded on a religious, linguistic, racial, 

sex, corporatist or regional basis" or violating "the fundamental 
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liberties, the fundamental values and components of the national 

identity, the national unity, the security and integrity of the national 

territory, the independence of the country and the People’s 

sovereignty as well as the democratic and republican nature of the 

State." 

Short 

name 

English 

name 

Arabic 

name 

French 

name 

Leader Site 

FLN National 

Liberati

on Front  

جبھة 

التحریر 

 الوطني

Front de 

Libération 

Nationale 

Amar 

Saâdani 

http://www.

pfln.dz/  

PT Workers

' Party 

 Parti des حزب العمّال

Travailleur

s 

Louisa 

Hanoune 

http://www.ptal

gerie.com/  

RND National 

Rally 

for 

Democr

acy 

التجمع 

الوطني 

 الدیمقراطي

Rassemble

ment 

National 

Démocratiq

ue 

Abdelkader 

Bensalh 

http://rnd-

dz.com/ind

ex_ar.php 

RCD Rally 

for 

Culture 

and 

Democr

acy 

التجمع من 

أجل الثقافة 

 والدیمقراطیة

Rassemble

ment pour 

la Culture 

et la 

Démocratie 

Said Sadi http://

www.

rcd-

algeri

e.org/  

El 

Islah/

Movem

ent for 

حركة 

الإصلاح 

Mouvemen

t El 

Abdallah 

Djaballah 

http://www.

elislah.net/  
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MRN/

MI 

National 

Reform 

Islah/Mouv الوطني

ement du 

Rénouveau 

National 

Hamas

/HMS/

MSP 

Movem

ent of 

Society 

for 

Peace 

حركة مجتمع 

 السلم

Mouvemen

t de la 

Societé 

pour la 

Paix 

Bouguerra 

Soltani  

http://www.

hmsalgeria.

net/  

FNA Algerian 

National 

Front  

الجبھة 

الوطنیة 

 الجزائریة

Front 

National 

Algérien 

Moussa 

Touati 

http://www.

fna.dz/  

Ennah

da 

(MN) 

Islamic 

Renaiss

ance 

Movem

ent  

حركة 

 النھضة

Mouvemen

t 

Ennahda/M

ouvement 

de la 

Renaissanc

e Islamique 

Lahbib 

Adami  

 

PRA Party of 

Algerian 

Renewal  

حزب التجدید 

 الجزائري

Parti du 

Rénouveau 

Algérien 

Yacine 

Terkmane  

 

MEN Movem

ent of 

National 

Underst

حركة الوفاق 

 الوطني

Mouvemen

t de 

l'Entente 

Nationale 

Ali 

Boukhazna  
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anding 

MNJA El-

Infitah 

Movem

ent  

_ _ Naima Farhi  

MPA Algerian 

Popular 

Movem

ent  

الحركة 

الشعبیة 

 الجزائریة

Mouvemen

t Populaire 

Algérien 

Amara 

Benyounes  

http://www.

mpa-

dz.org/  

Parties that boycotted the last elections  
Short name English 

name 

Arabic 

name 

French 

name 

Leader Site 

FFS Front of 

Socialist 

Forces  

جبھة القوى 

 الاشتراكیة

Front des 

Forces 

Socialistes 

Hocine Aït 

Ahmed 

http://ww

w.ffs-

dz.com/ 

 

Other parties  

Ahd 54 

Algerian Party for Democracy and Socialism (Parti Algérien pour la 

Démocratie et le Socialisme) 

The Cause (Essabil) 

National Republican Alliance (ANR) 

Natural Law Party (Parti de la Loi Naturelle) 

Socialist Workers' Party (Algeria) 

National Party for Solidarity and Development, PNSD. 

 According to the given table, we notice that only some Algerian political 

parties have official websites.    
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Some examples for Political parties youtube channels: 
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VI. Algerian presidential elections campaign April 2014 

Presidential elections were held in Algeria on 17 April 2014 and the 

candidates for elections are presented in the following table: 

Candidate Party 

1 Abdelaziz Bouteflika  National Liberation Front  

2 Ali Benflis  Independent 

3 Abdelaziz Belaid  Front for the Future 

4 Louisa Hanoune  Workers' Party 

5 Ali Fawzi Rebaine  Ahd 54  

6 Moussa Touati Algerian National Front 

 

Newspapers can be banned, radio and TV can be banned, but 

internet cannot be banned, blogs, youtube, twitter and Facebook 

cannot be abandoned, mobile phone messages cannot be stopped by 

the governments. 

The new media have Lived the rhythm of the election 

campaign since around two months before the elections. Algerian 

internet users continued following the progress of the campaign and 

shared the most significant events and statements.  

Algerian internet users played a remarkable role in the events 

of the presidential elections compaign, where they were taking photos, 

vedeos...etc. Regardless of the means used: laptops, cameras, smart 

phones and some other internet users do not miss anything happened. 

In all events (marches, clashes), there is always one or more users to 
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take a photo or a video to share them on Facebook and Twitter. The 

images are usually posted online.  Some other Facebookers and 

Twittors do not take photos by themselves, but they used to cut 

passages newscasts and programs broadcasted on Algerian and foreign 

channels. The selected passages are often taken from the statements of 

politicians and their supporters, or the testimony of ordinary citizens. 

In the majority of Facebook pages, Algerians were so 

interested in the election on April 17 (there were some pages focus 

fully on the campaign from its beginning and they followed closely all 

the events that characterize it). 

Candidates furnish blogosphere: Social Networks especially 

facebook are a great hunting ground for the presidential elections 

condidates, where they play their last cards before the big (27).day, and  

also a good way to test their popularity and have a the maximum 

number of voters. The presidential election Compaign was between 

traditional communication based and the new media political 

communication based. 

While traditional meetings, public meetings and distributing 

leaflets and posters in the streets are far from over, the Facebook 

posts, youtube vedeos were added to the range available to the 

candidates.  

For candidates, facebook was kind of Virtual Kalashnikov 

because of the strong advantages in creating Facebook campaign: 

First, it can increase the visibility of a candidate and the project in just 
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a few moments and at a low cost. Also the show on Facebook 

guarantees access of candidates to the millennial generation: in 

Algeria, the age group that uses the most of this social network is 

usually less than 30 years. Many experts said "Facebook is a strategic 

and essential tool for an election campaign, if you take it seriously." 

 In addition to that "Facebook can also manage his campaign: 

the number of users page, photos and videos of meetings. "It's also an 

occasion to know about other candidates programs and loopholes." an 

example: the problem of unemployment: a candidate can see what the 

others propose to solve the problem, then he improves to his 

supporters to avoid this candidate. 

The two "majors" candidates, namely Abdelaziz Bouteflika 

and Ali Benflis, have understood the influence of the social networks 

to attract voters.In terms of activities and the dynamic generated by 

each candidate, a ride on the official Facebook pages of the six 

candidates enough to measure their "facebookian" activity. 

 In this sense, we have seen only about one hundred jobs 

during the period from April 1 to 7, the candidate Ali Benflis remains 

the most active on the network, while Abdelaziz Bouteflika has posted 

a Just over fifty in the same period. However, in terms "like" and 

"followers", Abdelaziz Bouteflika is far ahead with 327,763 fans, 

about Ali Benflis, it reached 179,717 fans. The "youngest" of the 

candidates, Abdelaziz Belaid, also did not miss this deal, creating her 

Facebook page well fed, which includes 17,281 fans. These three 
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candidates are most active on the social network. Photos, videos, press 

releases, information is instantly posted.(28) The three other candidates 

campaigns were based on the  "old school," their pages seem deserted 

and less attractive. The page of the PT candidate, Louisa Hanoune, has 

no relation to the presidential .election. Her page is "undernourished" 

and the little that is shared was processed. Even finding the candidate 

with the FNA, Moussa Touati, his page is empty and no activity since 

October 2012, except for the posts of some of his fans who are just 

258, meanwhile, no publication. For his part, Ali Fawzi Rebaine, no 

trace of a Facebook page. The profile name of Ali Fawzi Rebaine is 

sometimes fed. 
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 Conclusion and Further research 

This paper has addressed the role of New media in the 

apolitical communication (Algeria). Hence, we conclude the 

following: 

 Most of the Algerian youth are digitally connected generation.  

 The New Media are playing an important role in promoting the 

structure of the political communicarion in Algeria from a  

“top-down  approach” old communication where the citizen 

plays only a micro-level role to  a  polycentric communications 

system where the citizen’s position to that of equal partners in 

the communications structure. So citizens are given more 

opportunity to communicate, deliver their feedbacks, share 

photos, vedeos…etc.  

 The  new  media  technologies  have  given  a  new  dimension  

to  the  political  campaign in algeria. Many Algerian political 

parties have created their own websites, blogs and 

Facebook/twitter accounts.  They are regularly watching and 

reading their new media content where they will be able to 

deliver their political projects, meetings, post their last news 

far from some manipulated mass media. Hence, the new media 

indeed is changing the political attitudes and behaviors in 

Algeria. 

 Studies on the role of new media in the Algerian political 

communication should definitely continue considering more 
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results. Hence In the future, we plan to address how to 

improve the positive impact of the new media in the political 

communication. 
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New Media Investment In Teaching And  Learning:    
Opportunities And Challenges 

Sabah  FARH ; University of M’sila, Algeria 
Abstract: 

 Technological advances in America and Western Europe, primarily the 
development of satellites, computers and digitalization of space bands are fueling 
globalization thus raising fresh challenges for public and private sector managers 
who include mass media in their communication strategies. Therefore, New Media 
or Internet-based social media such as Twitter, Facebook, and YouTube play a 
visible role in many of Learning and Teaching manners, especially for foreign 
audiences experiencing the global digital wave vicariously through real-time Twitter 
feeds or YouTube videos posted to Facebook pages.. Some major questions may rise 
from that issue like: How could we surpass the digital divide separating the two-
sides of the world? What impact could new media have on our tutors and learners? 
What about knowledge electronic safety and hacking? What opportunities or 
challenges may tutors and learners face to transpose and acquire knowledge through 
New Media? Are they promoting or harming scientific research investment? 

  :ملخصال
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Introduction : 

In the new millennium, new media must be understood as part 

of a wider information arena in which new and old media form 

complex interrelationships. For both Arab youth and globalization, the 

mass media is a major force that deserves deeper analysis because it 

plays two simultaneous and profound roles: it, at once, is an 

instrument of change and a reflection of realities. 

 It also significantly influences the values, aspirations and 

lifestyles of some young Arabs. While some Arabs see media as an 

uncontrollable monster that bombards their society with foreign ideas 

and values; others view it as the best opportunity the Arab world has 

had in centuries to interact on an equal footing with the rest of the 

world.                                             

The world is therefore experiencing monumental changes in 

information and communications technologies (ICTs). Mobile 

communications networks are creating a new platform for the 

exchange of information and knowledge in both developed and 

developing countries. If leveraged across education and throughout 

sectors, ICTs, including Internet, wireless networks, mobile phones, 

and other communication media, can catalyze development and 

educational and social change, improve wellbeing and expand 

knowledge and science. In other words, promoting extensive and 

intensive use of ICTs is a high-powered multiplier and accelerator of 

development.                                                                                            
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Hence, the educational field is not far away from these 

changes as teachers, trainers, educators and students are moving 

gradually towards the use of new media in their environment. From 

middle schools to universities, the use of new media such as Facebook 

Twitter, YouTube and so forth constitutes an important factor for 

improving teaching and learning activities so as delivering the 

information from educators to students and even among students 

themselves, and many other activities. Meanwhile, as they can be 

supporting development instruments; they may also constitute 

daunting ones for the preservation of information and the safety of 

that transmission via internet.                                                                   

Internet is used by millions to check emails, to get news and 

weather information, to look up movie times, to check flight 

schedules, to update online profiles, and to perform thousands of other 

activities. In the world of academia, scientists, researchers and 

students alike all turn to the Internet to solve their educational 

inquiries.                                                                                                   

I. NEW MEDIA, KNOWLEDGE AND THE DIGITAL DIVIDE:                                                                                             

I. 1. New Media and Knowledge Transmission: 

Since its creation over forty years ago, Internet has 

revolutionized the way information is accessed. Communications that 

seemed impossible not so long ago are now occurring every second 

with just the touch of a button. One can access websites posted by 

education institutes around the world or talk with someone from 
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another country simply by entering a chat room. The amazing 

possibilities unleashed by this technology seem endless. At the same 

time, it is not surprising that with the exponential spread of this 

revolutionary technology in the last twenty years, the world has not 

had the time or the capability to fully comprehend the many ethical 

dilemmas that arise with such advancement. 

In terms of communication, new media has been recognized as 

having deeply altered “the information landscape”.(1) Studies have 

revealed that new technology has granted the inhabitants of the Arab 

world access to novel sources of information.(2) The modern world is 

undergoing a fundamental transformation as the industrial society of 

the twentieth century rapidly gives way to the information society of 

the twenty-first century. This dynamic process promises a 

fundamental change in all aspects of our lives, including knowledge 

dissemination, social interaction, political engagement, education, 

health, leisure, …etc.                                                                                

The speed of global technological and economic 

transformation demands urgent action to turn the present digital divide 

into digital opportunities for all. New information Technology (IT) is 

almost everywhere and has dramatically altered the way we live. 

Consequently, the role of IT in our daily life is growing rapidly to the 

degree that many of us, especially youngsters, have become dependent 

on, if not addicted to, our mobile phones and personal computers 

(PCs), which now constitute the principal tools for our interaction, 
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research, and learning. Although these tools and the related programs 

they provide have had a rather late start in the Arab region, almost 

Arab States allow public access to them.                                                 

Historically the humanity depends on the information, and new 

technologies, only change the means and ways of its circulation. It’s 

still very early in the dawn of the digital age in the Arab world. Just as 

Arab satellite channels helped revolutionize broadcast news; new 

media is arguably changing the nature of news and community 

engagement, which continues to evolve with increased convergence of 

new media and satellite broadcasts, as seen in Tunisia, Egypt, and 

other countries of the region. Social networking has changed 

expectations of freedom of expression and association to the degree 

that individual and collective capacities to communicate, mobilize, 

and gain technical knowledge are expected to lead to even greater 

voice, political influence, and participation over the next 10 to 20 

years.  

The impact of new media technologies will likely be best 

measured in terms of the emergence of such new kinds of citizens and 

networks over the next decades, not in terms of institutional political 

changes over months or years(3) .”   

I. 2. Globalization and the Digital Divide: 

Globalization is therefore considered to be the movement of 

people, information, goods and service from one country to another, 

which has led to the spread of cultures around the world and has 
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greatly influenced them. Through globalization, “selected people, 

groups, nations and regions of the world get more and better products 

and services while others receive fewer and poorer ones. Changes 

within the basic arrangements of relationships between nations 

typically mean that the privileged become more privileged, while the 

underprivileged become less so”(4).  

Because of this, wealthier countries continue to advance in 

their technological capabilities, telecommunicative services and 

digital products, while poorer countries continue without these 

advantages.                                          

The distinction between the predominantly industrialized, rich 

North and the traditionally less developed, poor South is gradually 

fading as more developing countries are joining the ranks of 

developed countries, and globalization is blurring the boundaries. 

Needless to say, this unevenness of globalization has important 

implications for social power relations. People with connections to 

supra-territorial spaces have access to important resources and 

influence that are denied to those who are left outside. In this regard, 

some commentators have deployed “global apartheid”, as manifested 

in the so-called ‘digital divide’ and other inequalities. It is the 

Industrial Revolution that created the Industrial Divide, which is 

translated into Rich and Poor Nations, and the Information Revolution 

without any fear of contradiction created the ‘Digital Divide’. 

 



Revue des sciences de l’homme et de la société……………………Sabah FARH  
 

  35  
  

I. 2. 1. The Globalization of Media: 

The globalized media is ultimately a mirror of our own 

societies, the world at large, and the many ways in which Arab youth 

engage their own societies and the wider world around them. Like all 

mirrors, it reflects and can distort reality, and shows us things we like 

and things we do not like about ourselves and our societies. The 

impact of the globalized mass media on Arab youth is already 

significant and promises to expand in the coming yearsIt covers 

almost all dimensions of life: news, culture, the global economy, 

politics, entertainment, education, professional life, training, religion, 

and radical militancy and terrorism, to mention only the most obvious. 

According to the United Nations, “the world’s core countries, which 

contain about five percent of the world’s population, make up ninety 

percent of the Internet users” (5). 

 An important aspect of media globalization is the ‘digital 

divide’ which occurs between the developed and developing 

countries.                                                       

Because of this, wealthy countries such as the United States 

and those in Europe and Asia are more connected and have by far 

more technological communication services and products. On the 

global scale, the globalization of media has made the gap between the 

plugged in and the shut out larger through reinforcing technological 

inequalities rather than reducing them. 
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 “The millions who struggle daily for enough food, clothing, 

housing and transportation are unable to afford the hardware, software 

and service charges associated with information (6) and 

communications technology. Ironically, in most developing countries 

there are the privileged wealthy ones who have even more technology 

than the average American” (7). Because the wealthy are few in 

developing countries, the difference between the haves and the have- 

nots is actually a larger gap than those in developed, industrialized 

countries.  

I.2.2. The Significance of the Digital Divide: 

In the modern world, humans are increasingly reliant on 

technology which widens the already existing social, economic, 

financial and educational gaps between those who have access to it 

and those who do not; this gap is called the Digital Divide. Thus, 

“Digital divide” is a term increasingly used to describe the social 

implications of unequal access by some sectors of the community to 

information and communications technology and to the acquisition of 

necessary skills. The ‘digital divide’ is the “inequality of access to 

information and telecommunications technology, particularly the 

Internet”(8). 

 The ‘digital divide’ is pushing the wealthier, developed 

countries farther along the technology path, while leaving the poorer, 

developing countries in the dust. “The larger the economic gap 

between nations, the larger the distance between their abilities to 
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access telecommunications products and services, and in consequence, 

participate in the worldwide whirlwind of communication(9)”.                

Although there is a general consensus that some divide exists 

across nations, scholars have differing views with respect to the 

significance of that divide which is an important issue. In the words of 

one scholar, “As the networks and the equipment attached to them 

become the preferred mode of political participation, lifelong learning, 

employment and commerce, as well as personal expression, non-

access and non-connection could become tantamount to 

‘nonexistence.’” (10) . 

These scholars have suggested that the Internet has the 

potential to level the playing field between nations and post-industrial 

societies for various reasons. For instance, the introduction of Internet 

led to dramatic improvements in education because it “allows a 

teacher . . . in Ghana or Calcutta access to the same database 

information as one in London or New York,” (11) and “distance 

learning can widen access to training and education, via open 

universities in India, Africa, and Thailand, and language websites for 

schools.” (12) The digital divide in higher education refers to the 

division of society into haves and have-nots in terms of access to ICTs 

and information resources(13) 1. A commonsense approach to 

overcoming this gap is to develop sustaining partnerships among 
                                                             

1 Baumeister H (2006). Networked Learning in the Knowledge Economy - A 
Systemic Challenge for Universities. European Journal of Open, Distance and E-
Learning, Retrieved March 12, 2011, from http://www.eurodl.org/. 



Novembre / 2014/ n°12 
 

  38  
  

students, faculty, academic computing staff, and administrators. Users 

with positive perceptions quickly learn to command new technologies 

but those who dislike it stay away and thus increase digital divide(14)2. 

Hereafter, a chart below mentions the international contraflow of 

information. 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. The imbalance of Information flow and contraflows 

are shown in this example. Information from developed countries flow 

into lesser developed countries like a tsunami, while contraflows 
                                                             

2 Nawaz A, Kundi GM (2011). Users of e-learning in higher education institutions 
(HEIs): Perceptions, styles and attitudes. Int. J. Teach. Case Stud. (IJTCS), 

3(2/3/4):161-174. 
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trickles like a brook stream from LDC’s to developed countries. This 

model, however, is gradually changing as more and more global 

media from Less Developed Countries reach the developed countries 

over Internet and through satellite distribution systems.                          

I. 3. Challenges Facing the Digital Divide Overcoming: 

However, there is still a big digital divide between developed 

and developing countries. In the African region, penetration rates of 

mobile networks were only estimated at 41% at the end of 2010(15) 

compared to 90% worldwide. Also, in Internet technology, developed 

countries are a decade ahead of the rest of the world, with developing 

countries reaching an Internet user penetration rate in 2011 that 

developed countries reached in 2001. In 2012, internet penetration in 

Africa only reached 16%, far behind the world average (34%) and 

Asia’s average (27%) (16). In other words, developing countries are 

lacking or underutilizing a potential enabler for development.  

In many cases, developing countries do not have the 

infrastructure needed to support the technological advances and 

globalization of media and information. Several remote, small villages 

are not located close enough to larger metropolises to be able to 

connect to media and technology. In many instances, these small 

villages do not even have electricity in their homes, and in this case 

having access to technology is virtually impossible.                               

Not only does the location impact the accessibility of 

information, but "illiteracy, the lack of awareness and need for 
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information, poverty and underdevelopment” are other obstacles that 

need to be conquered(17).  

These are not problems in developed countries because those 

nations have the capacities and the infrastructure to handle 

information and make it accessible. Poor communication and 

transportation facilities in developing countries constrain the transfer 

of information on both a local and global scale. By having “poor 

infrastructure, transportation and postal systems, and 

telecommunication services greatly impede the free flow of 

information” (18) Many of the South Algerian population live in 

numerous towns scattered all over the countryside with great distances 

between them.  

Because of this, the free flow of information among these 

communities requires stable infrastructures such as regular electricity 

supply, good roads, vehicles, trains, airplanes, and steady postal and 

telecommunications services. While some of these facilities are 

present in developing countries, the quality and quantity of these 

facilities are typically poor.                                                                      

If there is no prior use of technology and media services in a 

developing country, the general level of technological literacy tends to 

be very low. It becomes a problem to find people with the knowledge 

required to set up the machines, repair the machines when problems 

occur and that have the knowledge as to how to operate the system to 

access information via the Internet. Without the knowledge of how to 
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work the equipment or how to integrate the information into the 

curriculum, the technology is useless. While the use of technology can 

greatly improve the educational opportunities in a developing country, 

it is important that “the efforts be carefully planned, realistically 

targeted to the appropriate clientele and managed in a cost effective 

manner(19)”. 

Providing the ability to have access to online media is still 

quite costly in the developing world. While in some locations it is 

possible, the costs are just way too high for it to be practical. In an 

effort to end this problem, many organizations have developed “tele-

centers” where people in the community can come and be connected 

to the Internet, use telephones, access to a fax machine, printer and a 

copier. These “Multi-purpose Community Tele-centers” are available 

to anybody in the community and are used by local professionals to 

“share expertise in addressing local problems, communicate with 

colleagues, and help with research in a variety of fields including 

health, agriculture, manufacturing, and education(20)”. 

Since the tele-centers want to be accessible by the most 

number of people, the fees they charge are minimal. This is a problem 

because most tele-centers are not self supporting and require outside 

financial assistance to operate. Typically when funding runs out, these 

tele-centers are forced to shut down, leaving the people of the area cut 

off from information and media. Because of funding problems, the 

‘digital divide’ has a ‘catch-22’ associated with it. 
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 “How do you provide technology for poor people to help them 

catch up with the developed world when information and 

communication technology is so expensive?”(21). If the problem of 

funding was solved for the tele-centers, they could easily close the 

large gap between the haves and have-nots. To end the problems with 

the ‘digital divide’ and access to media, “the worst possible approach 

would be to completely ignore the situation because it is likely to just 

get worse(22)”. 

II. IMPLEMENTING NEW MEDIA TOOLS IN EDUCATION 

AND TEACHING: 

II.1. Technology in the Classroom: 

New communication technologies, particularly Internet, appear 

to offer exciting possibilities for overcoming geographical access and 

cost barriers to learning. Yet it is hard to imagine that these 

technologies can have a positive influence on the education of 

children and adults who lack basic living resources and live with an 

underdeveloped educational infrastructure in an environment of social 

and political instability. Given the realities of globalization, 

knowledge work, and accelerating societal change, it’s obvious that 

what students learn as well as how and when they learn is changing.  

Access to information is especially important for educational 

institutions, not only in developed countries but all around the world. 

Due to the high costs of hardware and software and since this cost is 

usually burdened on limited school budgets, many educational 
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institutions in developing countries will not have any computers for 

teachers or students to use. 

 Before an institution can begin to look for inexpensive 

machines or build a partnership with a corporation, they are required 

to have an established and permanent infrastructure for information 

and communications technology. In remote areas, which are still 

lacking the electrification and telecommunications services, this 

presents the biggest problem for the institution. 

 Meanwhile, in areas where an infrastructure is in existence, 

typically it is not as secure and reliable as those in developed 

countries. These infrastructures are usually prone to serious problems 

such as “surges in electrical lines that can damage hardware, slow 

telecommunications rates that make Internet access extremely time 

consuming, or the cost may be prohibitively expensive for users(23)”. 

If there is access to the Internet and some of the newest media 

technologies, they can greatly impact the educational process. With 

the use of videos on programs such as Windows Media Player and 

Real Player, students that might not have even ventured outside of 

their own villages can be exposed to real footage from around the 

world. The use of encyclopedia CD ROMs can “hold more 

information on a few discs than can be found in the small school 

libraries in developing countries and its multimedia materials can help 

arouse interest in topics(24)”.  
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II. 2. Teaching Via New Media Implementation: 

Technology provides a platform for more informed educators 

using timely, meaningful data to shape learning opportunities. This 

situation would be translated into more personalized learning based on 

continuous feedback available to students, teachers, and parents. The 

challenge lies in building such accountability systems on the 

foundation of the right indicators that lead to high academic standards 

and 21st century skills. It is only this foundation that will enable true 

Digital Age readiness. Hence, new media – YouTube, Twitter, 

Facebook – along with online bloggers and mobile telephony, all play 

an important role in communicating, coordinating and channeling this 

rising tide of development in teaching and learning strategies to 

bypass the multiple challenges to learn and teach effectively. 

Expository teaching is the most frequently used method, 

particularly where the primary objective in the curriculum is the 

mastery of standardized facts, concepts and procedures. Computers 

are being used to support such expository teaching especially in large 

classes. Educators often have a shortage of learning and teaching 

resources, and use ICT as a new information delivery tool that 

presents information in vivid attractive ways. They would also like it 

to deliver drill and practice with immediate feedback. This expectation 

leads to a tendency towards software that can aid their expositive 

teaching. Teachers prefer content-bound and curriculum-compliant 

courseware and resources, including tutorials, drills-and-practices, 
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computer-assisted tests, and Web gateways that sort learning 

resources in line with the national curriculum. 

There is a strong need of digital projectors or LCD(25) display 

boards to help deliver lectures in large classes without requiring 

significant changes in the teacher’s role. When it comes to using new 

media specifically for skill-building and education, new media has 

repeatedly shown the advantage of creating a collaborative and 

creative learning environment that is conducive to fostering 

innovation and educational skills. Therefore, almost young people are 

‘digital natives’ and are equally comfortable using new media and 

other communication technologies, or have ready access to it. 

 This is not always the case, especially in developing countries, 

and can require additional training, which should be taken into 

consideration in educational reform, as well as the provision of 

hardware/ infrastructure/ web services. Educators have no choice as 

the times require that schools change or become obsolete. They must 

stay current with practices that optimize student learning. While this 

practice may be happening in some schools and districts, almost 

schools need to become organizations that formally and systematically 

use research results to drive system-wide change.  

Thus, teachers and administrators themselves need to become 

knowledge workers with 21st century skill sets. School leaders need to 

drive change, taking on new, collaborative roles and using inventive 

thinking to integrate the emerging “science of learning” into their 



Novembre / 2014/ n°12 
 

  46  
  

school systems. All students should have the opportunity to attend 

dynamic, high-quality schools designed to meet the challenges of the 

Digital Age. The implications for pedagogy, teacher and student roles, 

curriculum, assessment, infrastructure, and the community are 

significant. In short, the 21st century skills should form a major part of 

the foundation of improvement processes in educational institutions. 

Mobile or internet-based networks provide a critical impetus 

for teachers and mentors to use computers in a creative and thoughtful 

mode, to try new approaches, and to communicate their successes and 

challenges. These networks have the dual advantage of: 

1) Promoting information exchange among teachers and 

mentors that is interactive and tailored to individuals' needs, and 

 2) Stimulating the use of ICT by teachers for purposes that go 

beyond simple cookbook applications.  

Nevertheless, teacher networking increases significantly the 

interest in and use of new technology and other pedagogical 

approaches. To foster learning through the use of technology, it is 

useful to examine the pedagogical principles behind teaching and 

learning with ICT. Technology is a powerful and effective tool, but if 

teachers use it only as a delivery vehicle, the outcomes will be less 

than its potential. The challenge is to make full use of technology so 

that it doesn’t become simply a substitute teacher. Indeed, 

instructional content can be embedded in the technology and then 

delivered. 
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II. 3. An Introduction to Distance Learning:  

Distance Learning has existed in the United States for more 

than 120 years. It is not surprising that many in the profession 

considered it as a new phenomenon due largely to the emergence of 

the Internet. The resulting explosion in online learning was quickly 

embraced throughout the education and training communities 

encompassing K-12, higher education, and the corporate and 

government sectors(26). Just as new technologies have given rise to 

new distance learning applications and environments, they have given 

rise to new terms that basically refer to the same thing such as: e-

learning, online learning, and web-based training. Even in the higher 

education community, where distance education was born, there have 

been revisions to the definition, to include the science of distance 

teaching and the resultant product, distance learning.  

The definition of distance education in the academic 

community, however, has gained general consensus through its 

presence in leading course texts and peer-reviewed journals. As 

defined by American Journal of Distance Education (1987), distance 

education is “institutionally based formal education where the 

learning group is separated and where interactive communications 

systems are used to connect instructors, learners, and resources”(27).  

Alternatively, the United States Distance Learning 

Association, has adopted the term distance learning, and defined it as 

the acquisition of knowledge and skills through mediated information 
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and instruction. The definition that emerged from the First Annual 

Conference on Distance Learning in 1989 was more elegant in its 

simplicity; distance learning was defined as “structured learning that 

takes place without the physical presence of the instruction(28)”.  

One can follow the evolution of distance learning in the United 

States from the late 19th century, where it was rooted in 

correspondence, to the adaptation of communication media (radio and 

TV) in the mid-20th Century, and the application of computer-

mediated instruction, and the emergence of the Internet in the latter 

part of the century.  

In the early years of distance learning in the United States, the 

choice of instruction media to deliver education was limited. 

However, as the country grew and evolved from an agrarian society 

into an industrialized nation, the demand for education increased 

significantly. With the ensuing emergence of radio and TV, education 

community quickly realized the potential of these new media and 

adopted them to distribute educational programs to a geographically 

dispersed workforce. Then, as the technology evolved, more delivery 

tools emerged to where the instructional designer now has a plethora 

of choices of media that can be used singularly or integrated to create 

a blended learning solution. 

 With the introduction of computer, learning communities 

quickly realized the potential of this powerful new technology and 

adopted it as another delivery tool. As the computer continued to 
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evolve, a new generation of the computer-mediated instruction 

arrived, and with the emergence of the Internet, new collaborative 

tools and delivery media also appeared.  

Through distance learning, people in developing countries 

have access to educational resources and materials that would not 

exist without the help of “mega-universities” modeled after the British 

Open University(29).  

These universities connect with their students through “mailed 

materials, broadcasts, and now over the Internet to hundreds of 

thousands, thereby significantly expanding the higher education 

systems of many developing countries(30)”. Unfortunately, even 

though this technology exists, it tends to benefit the wealthy few in the 

Third World because they have access to the technology to take the 

classes. Because of this, the average person in the Third World is 

more likely to take online courses from local companies, which in 

many instances have no accreditation and no guarantee on the quality 

of the education. 

Countries in both developed and developing worlds have 

expressed visions of participating in and shaping the global 

information society. Education is therefore the primary way for 

Information and Communications Technologies (ICTs) to produce 

competent, suitably qualified and skilled learners to contribute in the 

development process. Moreover, ICTs are a fact, a way of life and 

societies, countries and individuals need to be familiar and work with, 
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in order to avoid being left out. This means that in education, it is 

translated into a call for all learners to be familiar with ICTs, and the 

failure to achieve this is understood as leaving learners ill-equipped in 

a modern world of technological advancement. 

ICT plays a prominent role in the education developmental 

role as it holds the promise of transforming learning in new and 

powerful ways with the internet playing a very prominent role. Also, 

ICT is the infrastructure that brings people together in different places 

and time zones, with multimedia tools for data, information, 

communication and knowledge management in order to expand the 

range of human capabilities. Various studies have shown that there is 

a global trend towards quality education for all. The growth of ICTs in 

education is a global phenomenon. 

II. 4. Analysis of E-Learning: 

 It is important to note that the advent of information and 

communication technologies (ICTs) has indeed led to technological 

revolution across the globe and it continues to change the global 

milieu of countries. Developed countries have become knowledge 

societies because of this technological revolution; while most 

developing countries are still putting strategies in place to bridge the 

digital divide by encouraging the use of ICTs. Interestingly, most 

people in these developing and most especially under-developed 

countries still do not have access to ICTs. This is probably due to the 
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fact that ICT facilities are not available in the area where they reside 

or because they cannot afford the use of such ICTs. 

There will be changes in what students learn, but it’s just as 

important to recognize the ongoing shifts in how and when they learn. 

So, the differentiation between traditional learning methods and new-

media based education lead us to prepare the following chart, The 

degree to which these potential benefits can be realised depends on 

how effectively barriers can be bridged or removed. The Chart below 

summarizes the barriers identified most commonly by researchers 

within the framework of Connectivity, Content and Capability. As can 

be seen the most frequently identified barriers relate to capability, 

which of course, influences content. 
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Table 1. Traditional and New Learning Environments. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Traditional Learning Environments  New Learning Environments  

• Teacher centered instruction  

• Single sense stimulation  

• Single path progression  

• Single media  

 

• Student centered instruction  

• Multisensory stimulation  

• Multipath progression  

• Multimedia  

 

 

• Isolated work  

• Information delivery  

• Passive learning  

• Factual, knowledge-based  

• Reactive response  

• Isolated, artificial context  

 

 

• Collaborative work  

• Information Exchange  

• Active/exploratory/inquiry 

based learning  

• Critical thinking and 

informed decisions  

• Proactive / planned action  

• Authentic, real-world 
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The relationship between technology and pedagogy leads to an  

understanding of how teaching can change as a result of using a 

particular technology. As such, new technologies encourage teachers 

to confront basic educational issues in new ways. Therefore, 

technology influences learning in three significant ways. A synthesis 

of recent research and national skill sets show that technology can be a 

driver of change, a bridge to academic excellence, and a platform for 

informed decision making and accountability: 

Figure 2: Distance Learning Instructional Media Selection 

Matrix 
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Note: The level of required interactivity will lead the designer 

to choose a medium or set of media with appropriate symmetry to 

effectively and efficiently deliver instructions. 

III. NEW MEDIA AND SCIENTIFIC RESEARCH 

DEVELOPMENT: 

New media serves as a bridge to more engaged, relevant, 

meaningful, and personalized scientific research, all of which can lead 

to higher academic achievement. When technology is used 

appropriately in scientific research, students learn more, even as 

measured by conventional tests. It is important to encourage tutors to 

incorporate technology into the mainstream of student research 

methodology learning. New media can also be a strong motivator for 

students to learn other languages, by providing learning material such 

as textbooks for students, which could be available on hand-held 

devices such as e-readers or mobile phones or smart-tabs. As well, 

interactive features such as quizzes or games could improve the level 

of learning and understanding. 

In addition, it improves the quality of research by providing 

improved informational research content and approaches. Interactive, 

communicative e-learning may promote the development of skills in 

students (so called “21st Century Skills”) such as critical thinking and 

problem solving, communication, collaboration and creativity. It also 

provides students information and communications technology skills. 

Therefore, the more our students use new media to find information 
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about an issue that they want to tackle, the more general and specific 

knowledge they get. Consequently, they widen their intellectual skills 

and master the domain they are searching in, which leads to the 

emergence of new creative solutions to the main problematic of their 

research. Whenever our students use new media to look for 

information, they save their time and effort from being wasted when 

they, in vain, try hard to find information from written data-bases that 

are not always available especially when dealing with developing 

countries, and if available how and where they may find the written 

data bases cannot always be found easily. 

Henceforth, the impact of new media on student achievement 

is complex and mediated by the effectiveness of the research that is 

closely related to how the technology is used as fruitful research 

informational tool. Students learn best with new media when 

interactively engaged in the content, which will motivate students, 

particularly under-achieving students, to learn new information and to 

master the domain they are searching in, as well to use the acquired 

information in their research in an essay to find solutions to the 

problematic of their research. Thus, our students, thanks to new 

media, are not obliged to move across the globe to find the 

information they are looking for, saving their time, effort and money. 

IV. NEW MEDIA AND ELECTRONIC SAFETY 

As its history indicates, “hacking” refers to multiple activities. 

It includes, for instance, breaking passwords, creating “logic bombs,” 
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e-mail bombs, denial of service attacks, writing and releasing viruses 

and worms, copying/adulterating/stealing software or program files 

owned by others, viewing restricted, electronically-stored information 

owned by others, URL(31) redirection, adulterating Web sites, or any 

other behavior that involves accessing a computing system without 

appropriate authorization. 

Furthermore, although for the most parts hacking is restricted 

to computers, it need not be and may be extended to fraudulent 

activities relating to telephones (e.g., tricking phones into authorizing 

free long distance calls, so-called “phreaking”), credit cards (for 

instance, creating gadgets to “steal” the magnetic code stored on credit 

cards and copy it on to others), subway passes (for example, 

adulterating passes or pass readers to enable unlimited free rides), 

parking meters (rigging parking meters to allow unlimited free 

parking) or virtually any other item with electronic components.  

Education, training and awareness, although important, are not 

sufficient conditions for managing information security. A focus on 

developing a security culture goes a long way in developing and 

sustaining a secure environment. Although education, training and 

awareness are important in managing the security of enterprises, 

unless or until an effort to inculcate a security culture exists, complete 

organizational integrity will be a far-fetched idea. 

A mismatch between the needs and goals of the organization 

could potentially be detrimental to the health of an organization and to 



Revue des sciences de l’homme et de la société……………………Sabah FARH  
 

  57  
  

the information systems in place…. organizational processes such as 

communications, decision making, change and power are culturally 

ingrained and failure to comprehend these could lead to problems in 

the security of information systems. While discussing issues in 

disaster recovery planning, although managers are aware of the 

potential problems related with a disaster, they tend to be rather 

complacent in taking any proactive steps. Such an attitude could be a 

consequence of the relative degree of importance placed on revenue 

generation. As a consequence, while automating business processes 

and in a quest for optimal solutions, back-up and recovery issues are 

often over looked. 

Responsibility, integrity, trust and ethicality are the 

cornerstones for maintaining a secure environment. Earlier on, we 

noted that given the nature of organizations has evolved from a 

predominantly hierarchical organization to a more networked form, 

traditional security models and approaches fall short of developing 

secure environments. Dhillon, G., and Backhouse, J.(32) have argued 

that traditional “information security principles of Confidentiality, 

Integrity and Availability are fine as far as they go, but they are very 

restricted”. 

 In response to the changing organizational contexts they 

suggest the RITE (responsibility, integrity, trust and ethicality) 

principles. The RITE principles hark back to an earlier time period 

when extensive reliance on technology for close supervision and 
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control of dispersed activities was virtually non-existent. The 

extensive reliance on information technologies today questions the 

nature and scope of individual responsibilities and many times 

challenges the integrity of individuals. Trust is also broken especially 

when technology is considered as an alternative supervisor, that is 

why We Should Never Trust Media! 

CONCLUSION: 

Developing countries must develop mechanisms and 

instructional arrangement for creating awareness and understanding of 

the nature, pace, consequences and implications of the changes 

resulting from globalization. Special focused teams involving 

representatives of the government, academia and the private sector 

must be formed to monitor, analyze and disseminate information on 

the trends, structure, consequences, and implications of globalization 

and recommend policy actions to all concerned. The diffusion of ICT 

into Africa has been at a snail speed, such that the gap between the 

information-rich developed countries and Africa continues to increase 

every day. It is disheartening to note that Africa has 13% of the world 

population, but only 2% of world telephone lines and 1% of Internet 

connectivity measured in terms of number of Internet hosts and 

Internet users. 

It is necessary for the developing countries to raise their level 

of preparedness in order to minimize the risks and take advantage of 

the vast opportunities that the globalized environment confers. They 
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should use all sources of information, especially the Internet to 

educate the youths and children to ensure that they do not miss the 

train of this global trend. Also governments must make the 

management of information a central focus of their policy. In addition, 

they must put in place policies that enable their people to get on-line, 

both in terms of infrastructure and individual devices for access. 

Computer access for all levels of the education system must be pivotal 

if Algeria and other developing countries are not to be left out of the 

knowledge revolution that drives competiveness in globalization.  
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