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EDITORIAL 
 

    The main purpose of research is to inform action, to prove a theory, 

and contribute to developing knowledge in a field or study. Knowledge 

pertains to facts and reality based on study findings processed by the 

human brain through precise methodology justification. But the 

recognition of this knowledge based on access to others. For this target 

writing the research in English has a very importance due to English is 

the world language. The written language has an important social and 

educational function.  

      The researchers in general and especially who are within Arabic 

area must write more research in English language to publish their 

ideas to the world. For this target the journal of researches economic 

and management issues this special issue in English, it covering various 

economic and management topics, and their vision is to reach the 

required quality in scientific research. 

 

                                                                     Dr/Djouhara Agti 

                                                                       Editor associate 

 
 

 
 
 


