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Reégles de publication

Economic and Managerial Research is a journal that
focuses on academic studies in the fields of economics,
management, business and financial sciences, written in
Arabic, English or French. To publish in the journal, the
following rules are required:

- The article presented must be original, within the scope of
the journal and is not published or pending publication
elsewhere.

- Articles must be presented in Word format and sent by E-
mail to the address of the journal.

- Use the "Simplified Arabic normal” font size 14 with single
line spacing for articles in Arabic and the "Times New
roman" font size 12 with single line spacing for articles in
French or English.

- The article should not exceed 20 pages including the
appendices and the bibliography.

- The insertion of diagrams, tables and references must be
carried out by the automatic tools of Word

- References should be presented at the end of the article and
listed in alphabetical order. In the body of the text, only the
name of the author and the year of publication and the page
are cited, if necessary. Ex: (Drucker, 1998, p20)

- The first page contains:

* the researcher's personal information (surname, first name,
rank, telephone, fax, email, home institution)

* two abstracts, one in the language of the article and the
other in one of the other two languages.

- The published articles express only the opinions of their
authors.

- The editorial committee reserves the right to make changes
to the form of presentation of the article when necessar
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ZDITORIAL

The main purpose of research is to inform action, to prove a theory,
and contribute to developing knowledge in a field or study. Knowledge
pertains to facts and reality based on study findings processed by the
human brain through precise methodology justification. But the
recognition of this knowledge based on access to others. For this target
writing the research in English has a very importance due to English is
the world language. The written language has an important social and
educational function.

The researchers in general and especially who are within Arabic
area must write more research in English language to publish their
ideas to the world. For this target the journal of researches economic
and management issues this special issue in English, it covering various
economic and management topics, and their vision is to reach the

required quality in scientific research.

Dr/Djouhara Agti
Editor associate



