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Abstract:

The purpose of this paper is to identify Innovation as a tool for
addressing the changes and developments that occur in the knowledge
economy. It also aimed to explore the relationship between the two
variables of knowledge management and innovation.

A study concluded that Innovation is the result of effort and
collective action which results from the work of the founders of the
organization and organizational units at different levels.

The study also confirmed the need to take care of Dbusiness
organizations, and knowledge management to improve Organizational
levels of innovation in order to create innovative knowledge
organizations.
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'—David Parlby, "Knowledge Management', Research Report, KPMG Consulting, 2000, p. 5.
http://www.providersedge.com/docs/km_articless KPMG KM Research Report 2000.pdf

* ~ Ibid.
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Companies Create The Dynamics of Innovation, (New York: Oxford University
Press, 1995), p. 67.
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Source: Ikujiro Nonaka & Naboru Konno, "The Concept of "'Ba" : Building A Foundation
For Knowledge Creation’, California Management Review, (Spring 1998), p. 43.
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— David De Long, Building the Knowledge- Based Organization: How Culture

Drives Knowledge Behaviors (Boston : Ernst & Young’s Center for Business
Innovation, 1997), p. p. 93-95.
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