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Abstract:

Tourism has become an important economic sector in the countries income, which led
to the submission of many developments, most notably the trend towards e-tourism, on the
other hand the environmental consequences left by collective tourism led to the emergence
of eco-tourism as an alternative. Which arises the question about the status of the
ecotourism trend in e-tourism activities. Accordingly this research paper, led to several
results, the most important of which is that most of the current practices for the marketing of
eco-tourism through e-tourism platforms are nothing but green washing, which does not
draw the tourist towards any real ecotourism practices, which would harm the reputation of
eco-tourism.
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