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Abstract:

Although the number of researches addressed tg studi
analyze the dimensions of human personality inclpspgy, but
their applications and their projections in theldieof consumer
behavior and branding theories remain limited, e as most if nof
all of these studies had studied the multinatiom@nds through
Aaker model (1995) using her BPS: Brand Person8litgle. Which
was not tested using local or national brands saslthe Algerian
brands. Thus this study attempts to measure theeiped brang
personality of the Algerian brand ENIE from the rmtoof view of
consumers and managers using Aaker's BPS to eeatoatvhich
extent this enterprise has succeed to communitsatetended brand
personality to its target market as the first otiyjecand it studied th
impact of demographics on the perception of thrscept.

Key Words: Brand, Brand Personality, Brand Personality Scale
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*exxx Method 1 (space saver) will be used for thanalysis ******
RELIABILITYANALYSIS-SCALE
(ALPHA)

1. SINdde 1

2. SIN4&La 2

3. SIN52ie 3

4. SINiLai 4

5. SIN4 il 5

6. EXTau s 1

7. EXTiduii 2

8. EXT3.4% 3

9. EXT4us 4

10. EXTs 8w 5

11. COMPle sic ¥l (Say 1
12. COMP4> 2

13. COMPa~ali 3

14. COMPs e2e 4

15. SOF#, 1

16. SOFua 2

17. SOFL« 3

18. SORaxbaill 32327 4

19. RUGAuw 1

20. RUGL 4 2

21. RUG4» 3

22. RUGA s ) axliai i3 4
Reliability Coefficients

N of Cases =817.0 N of Items = 22
Alpha = .8776
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