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Résumé

In this paper, we aim to highlight the
digital economy, which is one of the most
modern  and  fast-growing  economic /
commercial fields. We will try to analyze how
technology and the Internet affect the pattern of
consumption and to determine its current and
future trends. The convergence between the
consumer and the organization is more than
ever, thanks to the electronic spaces that allow
it to benefit from the benefits of access,
interaction and use at home. The practices of
these institutions, which may harm their
commercial rights, create several obstacles and
problems facing this type of consumption.

The study found a significant shift in
consumer behavior over the past two decades,
partly due to the rise and development of
technology and the spread of the Internet. This
shift opens the door to trademarks to better
target end users and introduce new ways of
trading. At the same time, there are many
obstacles to the abandonment of consumption
and purchase over the Internet, the most
important of which are unexpected delivery
costs, lack of information about the product or
service in the digital space, and lack of
consumer confidence.
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