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The world’s information technology development over the last decade has affected the
banking sector as the heart of economic transactions. It helped the emergence of
electronic banking and forced banks in various countries of the world, By improving the
quality of services and modernizing the means of payment, Algeria is experiencing an
economic and financial recession since 2019, beginning the popular movement and then

E_%Vlyno;]gie the coronavirus crisis, such as quarantine, suspension of most business activities and
Electronic Pavment decline in the activity of major enterprises, leading to the liquidity crisis.
Methodsl y This study aims to analyze the reality of Algeria’s electronic monetary system and its
L . development, while assessing its role in the face of the liquidity crisis.
liquidity crisis
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bank cards
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