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Article history: Based on some notable experiences in the area of Start-ups, economic analysts
Received:25/06/2022 confirm that the latter are considered a magnetic field that attracts and mobilizes the
Accepted: 21/08/2022 capabilities of young people for joint work and exchange of experiences, as well as
Online:27/09/2022 urging innovation and development of all technological tools and means that have
Keywords: become one of the pillars of modern economies. Therefore, all countries of the world

attempted to provide, firstly, a legal framework to regulate and protect these firms, and
secondly, to promote their development through supportive organizations, most notably
business incubators.

For Algeria, startups are a valuable opportunity that enables it to diversify its
economy and promote local development without relying on the hydrocarbons sector.
Startups, in turn, have become one of the strategic sectors that are no less important than
oil and gas. They form the backbone of sound economic recovery, and they are now part
of One of the outlets on which the government relies significantly to foster
competitiveness, innovation, and especially equal opportunities for all members of

society.
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