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Abstract

In the light of the third millennium, the customer is no longer targets for easy access, and
with the growing interest of organizations to focus on earning customer loyalty, the concept
of marketing with relations has become one of the key elements of the overall strategy of the
organization, due to its positive effect on each of customer loyalty and retention, and
profitability achieved because of it . Not only this, but Relationship Marketing become an
important necessity to deal with customers. It is noted that Relationship Marketing is neither
a quick solution is nor a simple marketing tool, but it is a well-studied strategy based on
attending customers contact to deal with the organization, and give them advantages in order
develop personal bond between them and the organization.
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