(2017) 02 ;222 LB o188 4 i jad) Alaal)

—iaod g Adowoll ASEIN e s slyd— i) Blgwll B peradly geziedl Sl rl

Product and pricing strategies in international marketing - A comparative
study between the local and the global company
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Abstract: In this paper, we discussed the strategies applied in international marketing through a comparative study

between “Hamoud Boualem” as a model for local companies and “Pepsi” as a model for global companies.

The aim of the study is to identify,howthese two brands interacts with the international environment, to highlight
the product and pricing strategies that has been embodied, and to enable the local brand to develop by taking

advantage of the experience of the global brand.

Keywords: international product strategies; international pricing strategies; Hamoud Boualem; Pepsi.
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