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Abstract:

The delivery of food products with the help of applications has emerged in the world as one
of the fastest growing developments in e-commerce, today consumer has the privilege of
choosing from a variety of foods anywhere and anytime from a group of food suppliers listed
in the field of E-commerce, we find among the added attractions, payment in cash on
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delivery, which increased the convenience of the consumer and the demand for such
services.

The picture is not much different in our country, Algeria, too, as a modern style of food
delivery has been added after the consumer had to move personally to acquire it, and today
customers are ordering it online through various applications that have facilitated marketing.

Therefore, applications with different services have become very popular and this is
highlighted by the number of downloads that people do daily, and this is not only for users
but also for companies and institutions, and this is by maintaining customers and enhancing
their loyalty and association with them.

In this paper, we will examine in particular the growth and importance of digital
applications that are in the food delivery systems run by food providers, especially snacks in
Algeria, and among the models we will seek to study is the application of 'Gomia' for the
distribution of food products.

Keywords: Marketing. E-marketing . Food products , Digital applicatons . Consumer
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