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=Public Relations Professionalism and
Excellence in the Arab World:
Problems and Drawbacks.

=Mohamed Kirat

=The development of competitive advantage in
SMEs through (CRM) paradigm, Case study: a
sample of agencies of Telecommunication Sector in
Algeria.

=|lyes BOUDIAF

=Analysis of organisational cultures, A survey
about managers’ view at Algerian electricity

production companies.
=Raouf KAOUACHE
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