
 
 :01  )2020(   

  
   

 

41 

 

     

Entrepreneurial Marketing: Adaptation between Marketing and 

Entrepreneurship   

 /               /  

  

1  

:  

                         

                  

                   .   

     

 .  

  .  

Abstract : 

      A new interface between enterprise marketing and entrepreneurship has been born in many studies in 

recent years. Certain elements of marketing orientation can be used to develop business and 

entrepreneurial processes, while leadership and behavior enhance the marketing performance of an 

organization operating in a dynamic environment. This paper presents the concept of entrepreneurship 

marketing to develop innovation in entrepreneurial ideas for adaptation, transformation and commitment 

to risk tolerance in a highly competitive environment. 
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