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Abstract:

This study aims to shed light on the various forms of ethical transgressions
used within marketing activities as well as the most important controls to regulate
these works, especially in light of the remarkable and remarkable development of
the spread of such behaviors in the markets to attract the largest possible number of
consumers, which returns the profit interest of the institution at the expense of the
interests of consumers, by employing various methods of deception and deception
through marketing communications. The results of the study concluded that
marketing deception practices and ethical transgressions in it would harm the
institution and the consumer together, so organizations should avoid resorting to
such practices that may achieve goals in the short term, but will negatively affect
their strategic goals in the future.
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