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Abstract:

The purpose of this study is to measure the effect of brand trust on
consumer brand loyalty by mediate consumer commitment toward brand
Through the purchase of certain marks from the smart mobile phones in
Algeria, by taking a simple random sample of 100 respondents,

The results of structural equation by using PLS method (Partial Least
Squares) found positive and direct impact between, trust and
commitment, commitment and consumer brand loyalty. It also found a
positive. the indirect effect between, trust and consumer brand loyalty.
Keywords: consumer brand loyalty, brand trust, commitment

Toward brand, consumer brand loyalty.
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