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B\ 2N qﬂ.ua& " Olsdn qﬂ.qa& )
(! 32d1) 1 adas olie Sl 8 daols (5 32d1) 1 cadaw olee Sl 8 danle
mokmok786@yahoo.fr benosman1109@yahoo.co.uk
2022/12/31 : i) fuyls 2022/03/16 : Jguall uyls 2021/09/21 : S fusyls
tuadle

ol Lelblad § dleaiw! Sldaiald oSy Sy labaiall delorml dggwdl goge Comdl s llay
IS 5355 Aaally Blarll Gaguddl Slhsle OF J) Sl Jumgs uBy . daally Glaskl Bogudlly Chya Loy Aien e Audsgudl]
Ll 2Mally (£611 3oL quwlaol el S cloldl o gl 1da Jeny LS Az (o oSl 2l il @lyLall e 1S
631 & 0 Liygao i 8ysleall e ) Aalaiall
sl glaall gigudlt (ploan¥l Grgudlt Lelon¥) Adogudl iz lial | ol
M14 ;M30; M31: JEL cadias
Abstract:

This study addresses corporate social responsibility and how organizations can use it
in their marketing communication activities, represented by what's known as cause related
marketing. The research found that initiatives of cause related marketing have a significant
impact on consumer purchasing decisions on the one hand, and this type of initiative acts as a
primary support for increasing brand awareness of the sponsoring organization and improving
its image on the other hand.
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