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The Strategic Importance of Sponsoring to the 

Economic Company 



Abstract : This research paper aims to identify the mechanisms of adopting the sponsoring 

by the economic companies in order to achieve their objectives. To this end, we have 

followed the analytical descriptive approach by reviewing the conceptual framework for 

Sponsoring. On the other hand, this study was exposed to the concept of the care market, 

the development of the sponsoring  market in Algeria, as well as the international market 

for sponsoring. The study found that economic companies can adopt different forms of care 

that differ among sponsors. The study concluded with a set of conclusions and 

recommendations. 
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(Bouchet, Sobry, 2005, p.47)

Source : (OUADIA, 2012, p3). 
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Source : (Dubé, 2018) 
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Source: ( Dubé, 2018) 

 https://www fiches-pratiques.chefdentreprise.com 
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Source: https://www.statista.com 
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Source  https://www.statista.com 
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