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conducted a study of their social responsibilities, as well as the necessity to formulate
the social activities and practices that companies depend on within the concept of social
responsibility and to transform those activities and practices into work methods that are
practiced within the framework of detailed field plans and programs for some economic
companies in the province of Setif
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22\(/;;?c|)|$nqgntal olicies The study found that the lack of sufficient incentives to adopt social and environmental
Incentives P policies is the reason for the delay in the non-adoption of their social responsibilities.
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