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This research aims to highlight the role played by the tourism sector in Morocco in the
process of economic development, this sector is among the most active sectors in terms of
income, through management policies that helped to develop and codify this sector.

We also do not forget the tourism qualities that abound in Morocco and its geographical
location which overlooks two interfaces: the Mediterranean Sea and the Atlantic Ocean,
which helped in the first place to promote the Moroccan tourism product and make it one
of the development resources on which to contribute to the economic growth.

In this article we will try to address the definition of the concept of the arena, and the
extent of its contribution to the economic development in Morocco.
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