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surplus to and from the African coast. In this paper we will try to highlight the role of
border trade between Algeria and the two financial states Mali and Niger in the
marketing of some products that are classified as tourist (wood check, traditional
musical instruments, handmade products of palm leaves, woolen mattresses, etc.). The
following problem is: How can trade exchange border enhance the presence of tourism
product and marketing of local tourism products?
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La source : Gérard TOQUER, Michel ZINS, Marketing du tourisme, 2éme édition, Gaétanmorin éditeur,
France, 1999, P15.
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