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Abstract:

Most of the businesses in the Iragi commercial market were emerging
and did not have large capitals that would help them establish commercial
companies legally capable of implementing effective marketing strategies,
which led to the transformation of their marketing policies into an attempt to
deceive the consumer in multiple ways and ways. Therefore, we will try to

inform the Iraqi consumer of his legal rights in exchange for the false

marketing practices that are spread on social media, which can protect him
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in the future from being a victim of this type of marketing ads. By exposing
the methods of deception and misinformation used in the popular marketing
advertisements on the Metaverse network and the extent of their conflict with
the contents of the Iragi Consumer Protection Law.

Keywords: Viral Marketing, Green Marketing, Guerrilla Marketing,
Marketing Strategies
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