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Advertising, consumption and the language of symbolic exchange
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Abstract:

In this study, we try to highlight that human life is linked to symbols and communicates
through them, like the advertising mission that tells us that we do not consume the product, but
rather consume its meanings through advertising. Through it, advertising turns into a perceptual
influence, through its secret ability to be convinced of implicit meanings in the investment mission
through a symbolically complex world and through addressing the unconscious of the consumer. It
is the capitalist system that created a new humanity that consumes products and chooses between
them even though they are not differentiated but are only symbolically distinguished.
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