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/Abstract

This paper aims to investigate the
phenomenon of  market saturation
associated with the activity of multi-level
marketing companies (MLM), especially
with the absence of studies that addressed
the optimal sales force size in the MLM
system except for the Taylor's study of
2014 when he proposed a balance value of
20-50 distributors per 10,000 person.

Through a simulation for the percentage
of health sector employees in France, and
at a later stage through a an econometric
simulation of the mechanisms of
distributors 'returns, our study confirms the
results of Taylor's study of 50 distributors
to 10,000 person , as well as to say that
MLM companies endless recruitment
process makes them suffer of this
phenomenon inevitably.

Keywords : MLM, Market saturation,
Turnover, Medical sector..
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