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Abstract :The study aimed to demonstrate the impact of intellectual capital management on the
organizational effectiveness of the Algerian institution.In order to achieve the objectives of the study, the
researcher used a questionnaire covering (74) paragraphs to study "bontis, 2010" to gather preliminary
information from a sample of individuals from 21 Algerian institutions (service and non-service).
In the light of this data collection and analysis of hypotheses, and after the analysis of the study data and
hypotheses, the study reached a number of results, most notably: a considerable level of intellectual
resources (human capital, structural capital, relational capital) The researchers also found that there is a
statistically significant effect of intellectual capital on the organizational effectiveness of the studied
institutions at a level of significance (0.05%), and our record is higher than that for institutions that are
active in the service sector. The study made several recommendations, the most important of which is the
continuation of the university to ensure the commitment and continuous development of the educational
plan and improve the programs shown by the university to increase the quality of its educational processes.
Keywords: intellectual capital, human capital, structural capital, relational capital, organizational
effectiveness.
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