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Abstract:The role of the promotional mix on consumer behavior has become one of the top priorities of
market leaders.
The target of this research gives a clear idea of the promotional mix s element and their impact on the
consumer behaviour through mobilis carte and it confirme the result of the filed stady wich included a part
represented by wilaya of saida amount 70 people the trouth principal epotaireses which represent the
algerien consumer behaviour throut mobilis cart influlaace on the element of mix promotion more than

sales promotion .
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