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Abstract:

This study tries to explain the importance of approach that deals the relationship between
customer satisfaction and brand, incorporating both variables such as perceived quality, perceived
value, and attitude. Thus, after conducting a short literature review of previous studies, an
Empirical analysis has been carried out on a sample of 100 customer of OOREDOO Brand. To
test our hypotheses, we have used structural equations modeling. The findings have confirmed all
the hypotheses set out in the study, that confirm the positive impact of these variables on
customer satisfaction to the brand

Key Words: Perceived service quality, Perceived Value, Attitude, satisfaction and Structural
equation modeling.
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