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Abstract 

Social media recruitment is considered among the most modern techniques of recruitment in our 

recent time. Its implementation has known a significant expansion and interest by economic 

institutions. Accordingly, our purpose through this study was trying to highlight the importance of 

social media in recruitment process from the job seekers perspective and recruiters perspective. To 

achieve these purposes, we have launched an e-questionnaire in a number of specialized groups on 

social media platforms. We have received a 110 full questionnaire . The findings revealed the 

effectiveness of social media recruitment. As well as the ability of these means to attract the most 

important competencies for institutions. 

Key Words: E-recruitment, social media recruitment, social media, web 2.0 

Jel Classification Codes: M150 ،J640. 
 

 

 

 

 

 

 

 

                                                            

k.djallam@cu-relizane.dz   

mailto:k.djallam@cu-relizane.dz
mailto:Laadjal.adala@univ-mosta.dz
mailto:k.djallam@cu-relizane.dz


 0606/جانفي 60العدد   60مجلة الريادة لاقتصاديات الأعمال/  المجلد 

P-ISSN: 2437-0916 / E-ISSN: 2437-0916/ Legal Deposit N°6970-2015 
 61 

 

)– E-

Recruitment)  - Web-based recruitment)   (Online 

recruitment )  

(Smith & Rupp, 2004) 

 

(Sylvia, Moonhee, & Sangwon, 2013)

02060.431.02021   (Clement, 2019)، 



 0606/جانفي 60العدد   60مجلة الريادة لاقتصاديات الأعمال/  المجلد 

P-ISSN: 2437-0916 / E-ISSN: 2437-0916/ Legal Deposit N°6970-2015 
 62 

 

 

 

 

 

 

 

 

 

I 
I

Kaplan  ( 2010) و Haenlein    

(Web 2.0)

 (Furqan Khan & Jan, 2015)، 

(O'Reilly, 2005)

 

(Constantinides 



 0606/جانفي 60العدد   60مجلة الريادة لاقتصاديات الأعمال/  المجلد 

P-ISSN: 2437-0916 / E-ISSN: 2437-0916/ Legal Deposit N°6970-2015 
 63 

& Fountain, 2008)

 .(Constantinides, 2014)  

(Blogs،)

(Social networks،)(Forums.) 

RSS

(WIKI)  . (20)(Haslinda et al, 2016)  

(Tal Ariana, 2018)  

(Lehtimäki, Salo, Hiltula, & Lankine, 2009) و (Sajid, 2016)

 
 
 
 



 0606/جانفي 60العدد   60مجلة الريادة لاقتصاديات الأعمال/  المجلد 

P-ISSN: 2437-0916 / E-ISSN: 2437-0916/ Legal Deposit N°6970-2015 
 64 

Source : Constantinides, E., & Fountain, S. J. (2008). Web 2.0: Conceptual foundations and marketing issues. 

Journal of Direct, Data and Digital Marketing Practice , 9 (3), 231-244. 
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(Social media recrutement) 
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(Clement, 2019)
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Source: Kroeze, R. (2015). Recruitment via Social Media Sites: A critical Review and Research Agenda. 5th 

IBA Bachelor Thesis Conference. University of Twente. 

(Oracle, 2012)
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Source : Kroeze, R. (2015). Recruitment via Social Media Sites: A critical Review and Research Agenda. 5th 

IBA Bachelor Thesis Conference. University of Twente; Broughton, A., Foley, B., & Ledermaier, S. (2013). The 

use of social media in the recruitment process. Acas research publications , 3-81; Anthony, L., Brychan, T., & 

Sophie, J. (2015). A critical analysis of the implementation of social networking as an e-recruitment tool within a 

security enterprise. Cogent Business & Management , 2, 1-21. 
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