aedllg 2331 ppetall Adine

152-135 o (2022)02 :3.all /06 ozl

& i ) Ao e S S Litd) Lpls (ol (Sl (g | o) 9o
st D
The impact of the content marketing strategy on the interaction
behavior of Facebook page users of Mobilis Company
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Abstract:

This article aims to identify the
types of marketing posts that are most
effective in promoting the interaction
behaviors of users (potential or actual
consumers) of the Mobilis Foundation
Facebook page. Where a set of content
types were tested: informative, relational,
incentive, entertaining and its impact on
enhancing consumer participation
behavior, which we highlighted in the
number of likes, number of shares,
number of comments. The study found
that posts with informative and incentive
content received the largest number of
likes in When posts with incentive content
received the largest number of comments,
posts with informative content received
the largest number of shares by the fans of
the Mobilis Foundation page.

Keywords: content marketing; Facebook;
Facebook  Engagement  behaviours;
Mobilis.

JEL Classification : M31 ; L14.
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