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The process of choosing samples in scientific research is an essential step in 

gathering data, and its selection in the digital space is no less important than its 

selection outside it, with some differences between the two types of sampling in terms 

of their logics guiding sampling in online and offline space. Noting that the sampling 

process in online social research presents both advantages and challenges. Advantages 

include quick access to respondents all over the world at low costs and with less effort 

and –sometimes- better response rates. Challenges include a lack of control over both 

the sampling process and research implementation, as well as selection and coverage 

bias. This article describes through a survey of the specialized literature some online 

sampling techniques for social research that allow researchers to reach appropriate 

samples using Internet advantages, and minimizing its risks. 

 Sampling ; Internet ; Social surveys.
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