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Abstract:

This paper aims to discuss the role of Information and communications technology (ICT) and
its services in promoting e-commerce business in Algeria, and also have an idea on the extent
of its readiness for this by exploiting the opportunities offered by the digital economy in order
to support development goals. Since e-commerce in Algeria is still in its early stages, and in
light of a large digital gap between it and many countries.

So, it is necessary to set up national strategies that lead to reducing this gap, and then
working to build an e-commerce system that allows transforming Algeria into an active and
effective e-commerce market, through the development of infrastructure's (ICT), and working
to establish an effective electronic payment system that is appropriate to the nature and
requirements of electronic commerce in terms of credit cards and other means of electronic
transactions.

Keywords: Information and communications technology (ICT), e-commerce, Logistic

Services, Algeria.
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