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Abstract:  

This study aimed to highlight the importance of human resources marketing practices of 

the Enterprise by clarifying the concept of marketing human resources; it’s most important 

characteristics, the degree of homogeneity between it and marketing ideas (where there is a 

lot of similarities between them), reference to the most important advantages offered by the 

marketing of human resources to institutions, Without forgetting to talk about its dimensions 

of; Empowerment, training, incentives and rewards, internal communication, where these 

dimensions help the institution to maintain its skilled and efficient staff for the longest 

possible period. 
On the practical side, a case study tool was used, where the Groupama institution, the 

leading French insurance company was selected, because it was one of the first companies in 

the worldwide, which owned the human resources marketing department, and practiced this 

function in various stages. Where the marketing of human resources enabled the Groupama 

to achieve many positive results that benefited it, like; the pride of its employees to belonging 

to this institution, their sense of responsibility towards it, their trust in it and its future, which  

increases their level of satisfaction, loyalty and performance .This is the best thing an 

organization wants. 

Therefore, the study recommended encouraging institutions to activate human resources 

marketing practices at their level to achieve its objectives, And encourage it’s too to learn 

about locally and internationally successful practices to benefit from it in the future.  
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