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Abstract :  

we deal in this study with one of the fields of modern media 

which is the electronic networking sites, and one of the areas of 

marketing namely the social marketing, this latter seeks to make a 

change in the society by exploiting all the opportunities and means 

available; furthermore, the means of electronic media, including this 

latter which plays a great role in the reinforcement of social marketing 

campaigns with their various subjects , and by that attempting to 

deliver it to the various community layers to bring about an effective 

social change . 

Kay words: Social marketing, social marketing campaigns, the Social media, social 

change. 
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