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This study aims at highlighting and analyzing the Patterns of shop signs and how § Received
they are written and sometimes translated from Arabic to English and vice versa. It 25/02/2021
. . . . . . Accepted

is an analytical study in the way language is used and its effect. This study also 22/05/2021

focuses on the reflexion of “Borrowing”, which is clear and noticed in Jordanian

streets. In addition to the patterns of shop signs supported with different examples. & eptoords:

v’ Intertextuality, call-
up images

' ' ' - ' ' v’ @oetry, traditional

Jordanians, especially shop owners, since that it is used in most of the Jordanian§ v quxs condensation of

Related literature was first reviewed. The data collection process involved collecting
names of shop signs.The results showed that English has a great influence on

shop signs. In addition, we have monolingual and bilingual signs, and it was experience
noticed that Classical and colloquial Arabic were also used. Translation and
transliteration were two strategies obtained.
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1. Introduction

Speech and translation are concerned mainly witli&inlanguage, and the influence of English

can be noticed. According to (Miller, J, Tresold@i, Zartiquiey, R , Castanon, C , Morozova, N ,

and Mattis, J 2020) Borrowing, the transfer of weofibm one language to another, is one of the
most frequent processes in language evolution. prbeess can be easily observed in real time.
Lexical borrowing is a very precise process thainoa be directly compared with other processes
of language change. Borrowing is useful and we riefmt specific purposes, we borrow words to

fulfill a missing part, but not depend completely b and borrow unnecessary words, Although
Arabic from its beginning borrowed from Persian éwtiac, but only what's necessary. On the
other hand, Arabic was a lending language in aipdime.

People and linguists are divided into two partiegh and against borrowing and depending on
foreign terms. According to (Alkharabsheh,A , AlZsm,B and Obeidat,M 2008) , we live in the
era of modernity and globalization, shop sign laggiis loaded and challenging, they added that
shop signs in Jordan show specific aspects of d@daulture, they also mentioned that translators
have the responsibility of identifying and interfing information in shop sign discourse.
Moreover, English is one of the most prestigiougleages.

In one of the papers about shop signs, (Mansol®0Q¥3) stated that shop signs are divided intio
monolingual and bilingual signs. He mentioned tBaglish plays an important role as language of
communication in business, technology, Science diptbmacy. As a result of European Britich
mandate, Jordan was affected by English.

According to ( AlHyari, D&Hamdan,J 2019), The uskdifferent languages in the sign reflects
power, status and economic importance. They alsoudsed the two functions of linguistic
landscape, the informative function,which conveysrmation about the product, and the symbolic
function, which refers to the status of language.

As a matter of fact, the importance of the use n§liEh in shop signs can be clear. (Amer, F
&Obeidat,R 2014) in a case study of shop signhecladed that English is one of the major
languages that have an effect on every persoritsdstof daily life.

On the other hand, Dr. MuhammedRajiZughoul was @hthe people who objected the use of
foreign elements in signs and describes it as ‘@spef cultural alienation”. According to him,
When we borrow a word from another language to namew invention in the world of industry
and technology, it is acceptable. But to borrow@dvfrom another foreign language to name a
supermarket or a hotel or a company, this somethingcceptable and considered as an
irresponsible bahaviour toward our national languddoreover, adding too much borrowed terms
and lexical items can affect Arabic (Zughoul, M 898

Translating shop signs is not an easy task, stngeses many problems for the translators. One of
the problems a translator can face is word demstathey may be so specific to the cultures that
produced them and they have no equivalence inattgeet culture (TC) because they are unknown
or they are not codified in the target language)(TL

is one of the most beautiful countries that atttaatists from different countries all over the \dor
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It has Petra, one of the wonders of the world, #ifgn visitor, or a tourist visiting Jordan will e

an impression that Jordan is a bilingual countnglih is used side to side with Arabic, and what
makes it clear is because most of the shop signsvatten or translated into English, especially
stores, supermarkets, companies, agencies, rastsucafé’s and other service places.

Any person who visits Jordan for the first timedahrough walking in some places in the capital
Amman can have the impression that Jordan is agidil country, and English is used side to side
with Arabic, from the way signs of shops, companisiks, agencies, and restaurants.

A lot of researchers on the idea that Jordan igirggbal country, from the field linguistic survey
that was done in 1972, by a team from the Amerentre for Applied Linguistics ( Harrison, W,
Prator, C and Tucker, G 1975) concluded that Endéisalmost a second language and it is closely |
related with careers. Another study which was ceoteth by (Zughoul, M 1986) showed that A
Jordanian student considers English the maun féataetting a high paying job, and that speaking
English indicates a high social level and a préstig one.

2. Methodology .
Shop signs were collected from different chosergdaand cities in Jordan such as: The capital !
Amman, irbid, Jerash and Ajloun, and the shop siggre divided into six patterns !

a) The original pattern of shop signs which is tentin Arabic by Arabic letters, these are the
original and expected patterns, especially in aliusountry like Jordan, the use of this type of
shop signs is concentrated in the country sidal mneas and villages. But for the case of cultural |

known and famous Jordanian dish, which is “Mansafid the restaurant’s sign is written as
“ ssie, For foreign visitors, “Mansaf’ doesn’t have ataudl equivalence, so it will only be
known for Jordanians or some Arabs in, so it depéitlis known in other cultures.

b) Shop signs that are written in Arabic dependingthe borrowed pronunciation from a foreign
language. | should stop here and explain a verpitapt issue.The reader shouldn’t be deceived in
the written form in Arabic, so he assumes it's wigdly Arabic, the situation is totally different.
Although these signs were written in Arabic lettevhich are not similar to English letters, a |t o
words from foreign roots are commonly used in a et they are familiar to Arabic. In many
cases, a foreign word intruded for no reason, adlibe explained later . A very good example for
this is the word “supermarket”, which is recenttyesad and became familiar in Jordan. For almost |
ten years, it has been widely spread in the citytae country side. This word is commonly spread |
and used although Arabic is rich in many words taate the same denotation liket, — o5 — ¢lew

oo — 3w — .What is interesting is that a lot of words becdamiliar to indicate places where
people buy and get used of their services unbktame necessary to every citizen likgL. — clss,
Joigl— 5 — Guudly — oS (s — uSL - 8158 — Leiwe — Smgl -5k — LuaS — ssmw — It should be also
mentioned that a lot of Arabic shop signs are almpation of Arabic and English, but written in

Arabic. A very important thing that should be mengd is that some Arabic shop signs follow the
English sentence structure and not the Arabic stracExampleclss, 1> -wsé 350>, but what is

amazing is that some shop signs have English poisiion but written in Arabic letters, example:
A S5 - esln — el ol

i equivalence, a shop sign attracts the attentiodrahic sign for a restaurant that makes a very wel :
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c) Arabic shop signs translated into English, butten in English letters. These are called biliagu
shop signs, and this is the most common type wisigpread in main commercial places in cities.
Most of these signs are translated into Englishentban other foreign languages.

This kind of shop signs includes most shops, hotelstaurants, companies, firms , doctors and i
lawyers advertisements, and engineer consultanfpani®s. In this type of signs , the name is
Arabic, and translated into English.

For the names of people, usually including nameslazftors, engineers, and lawyers, they are !
written in Arabic then in English, followed by tlialifications in Arabic and its abbreviation in |
English. If the name was Arabic that has a mearing,sometimes translated. In other cases, the |
Arabic name is written in English letters. A lotiaces are included in this type. They choose the

supermarketis, the name of the place is unique and in Englistitem in Arabic and English
letters. The names of a lot of hotels in Amman Agdba are examples for this type. — Palm Beach |

— Agquamarina- Intercontinental Hotel — Regency &aldn addition to names of cinemas and
restaurants, especially those which concern taurist

There are a lot of places that sell brands likelrands are included in this type of shop signs. !
Moreover, electronics like fridges, stoves, dryers] washing machines follow this type. This type
also includes watch brands, Televisions, calcusatand places that sell cigarettes and food with !
their different brands, like: Kentucky Fried ChickgL:s ;L--— Best Tours: Travel and Tourisiw., |

sdadly doLiadd 5595,

d) Shop signs that are originally English but werittin Arabic letters then in English or vice
versa.The name is English or French, but writteAiabic letters without translation, the use of

name of the place which indicates a job, but thetemt is in Arabic like restauranta.. |

shop signs are increasing, and most of these naraasmfamiliar to the Jordanian citizen and hard
to be pronounced and understood. '

e) Arabic signs written in English letters. In thige, the shop sign is written with the original
Arabic pronunciation but in English letters withdogting translated .These signs are very few.

f) Signs that are written only in English. This &mvas limited in the past, but now it is spread
especially in some neighborhoods in Amman, whereitdwats there are known for their high
income, like: Shmesani, Um Othaina, Sweifieh and@mn.

2.1 Distribution of Shop Signs |
If we suppose that the linguistic usage goes fouvitaom A to B, we can say that Arabic shop signs l
that have Arabic pronunciation and written in Acalstters are on the A side.On the other hand, |
signs that are written in English letters are la other side B . From the distribution, we can |
conclude that signs that were written only in Acalvere distributed in Jordanian villages and rural |
areas, which have low income and beneath the edoraomd social level in general. i

Whereas, shop signs that were written in Frenckrglish are mostly distributed and commonly
spread in classy neibourhoods in which peoplehaye imcome and high economical and social
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level. The existence of some diplomatic scholasiplayed a very important role in the spread of
English shop signs.

Between both sides A and B, bilingual and trandlatkop signs are distributed and spread, and i
they can be found in lively places where medical &aw services are available, in addition to
consultant companies and tourism agencies. Thaseghre found in the middle of downtown, on
main streets, and on the sides of malls.

According to (AlKharabsheh, A 2008), Jordanian slksigns have different characteristics that
make them motivating in the process of translation.

First, they represent authentic material, more thdext that should be discussed and translated.
Second, Jordanian shop signs represent an atgyaadimponent to any person living or visiting
Jordan. Third, each shop sign represents an icckangpiration of thoughts in itself in consideratio

makes them different.

In all types of shop signs, there are two main pin@ma that can be recognized.

a) Most of them were written in English letters ewle ones which were Arabic names but written |
in English or translated into a foreign languagecsically English.

b) A lot of foreign pronunciations which we don&ed were involved in Jordanian shop signs, just !
to pretend that we love and imitate western cudtues if we can by this solve our cultural and !
psychological problems. One of the most seriouseissand linguistic phenomena is involving
foreign speech in our language, because this kadisnecessary borrowings from other languages,
which affects our language.

A lot of people think that it is prestigious es@lyi if it was compared to Arabic a native language
These days, we need to fight these thoughts, Hieadame time, we need to know how and when
to borrow words. As a matter of fact, borrowing @®from English and using them in our shop

of its social and cultural contexts. Finally, th®p signs are unique in being varied, and thishatw i

that a lot of people learn these words by heart.

2.2 Borrowing in relation to shop signs .
It was previously mentioned and discussed thatowang is related to shop signs, but as noticed, |
English is involved in most shop signs, which adbfordanians are supposed to know and learn.

Relating specifically to borrowing, (Hussein, R &ghoul, M 1993) found that the process of E
borrowing foreign terms and lexical items is a gheenon that many languages use and discuss.g
Due to globalization and technology, since that ynemmmunities and cultures need to exchange |
information about their languages, and in many €akey need to fulfill a missing part in the :
process of translation. |

Dr. MuhammedZughoul is one of the most importasseagchers who studied “Borrowing” and |
analyzed shop signs; his researches influencedhapded a lot of people because he always called |
for respecting our national Arabic language. Hsesech about shop signs in Jordan was inspiring i
and lead to many other researches about the sanee By. Zughoul was against the use of foreign
elements in signs.
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Another Linguists who studied “Borrowing” is Bloomld, the American linguist, who
differentiated between what he calls dialecticairdaing,” It is when we borrow words from the
same language and its culture and dialect. Anaalteral borrowing “it is when we take linguistic
patterns which differ from the origin, in other wisr borrowing words from foreign languages.
Cultural borrowing indicates what he calls spreadrdwing of a certain language, and what a
language teaches to another one, it is usually ahutus from one side only —as the case in Arabic
now.When a nation feels that it has a lot to givether nations. Then, Bloomfield differentiates
between what he calls the original cultural bormyvand intimate borrowing, which happens when
one country occupies another one, so the differappears between the language of the occupying
country, and the language of the occupied coumthych the defeated uses.

A good example of this is Lebanon, Which was ocedy France, Most Lebanese speak French !
fluently or code switch French with Arabic, so vamaotice how language has an effect on people.

In this case, borrowing goes in one direction aasd different linguistic forms with no relation to
modernity, as it is now happening in many wordsluseJordanian shop signs.

One of the famous and well known studies that dised this phenomenon in this research, is the
study of UrielWeinreich , which he published in@ok in 1953 , and its title was “ Communication
of Languages”: results and recommendations, Weihrsiudied the factors of lexical borrowing ,
and this can appear with learners of languages.

| Uriel continued discussing “borrowing” until he oé@d unnecessary borrowing, which is noticed |
| and spread in Jordanian shop signs, he justifiedréfationship between The original (lending |
| language), an social values. When a person thimkisthe original language, mother tongue, is a |
| symbol of social leverage, speakers of the otheguage insist on borrowing words or expressions :
i that can be distinguished as foreign ones, to igbhthe social status, to which the knowledge of

this language refer to.

Borrowing words from English is a process that nsigh designers use. It became necessary to useﬁ
English in the process of designing shop signseeith attract the attention or to show prestige.

3. Data Analysis

To achieve the aims of this study, related literatwas first reviewed, and shop signs were
collected and analyzed, these shop signs wereif@ddssto six categories and patterns, several
examples of shop signs will be mentioned for egpb.t

a) For the first pattern, signs written in Arabittérs are introduced in the following examplai:
Loxlo =309 ZL_sK:-)Laj _)_Q.EJ‘JlJ.-JLQj;" - .;»quj).é.o.u Q\}Q.fa o2yre — M\ B Qw\ B QLQI.:.H ZL‘LE_s - L_,aLm
Sloall Ke Hlyul 32— clAdl Ahge -Goliuall @lgl> — Aagall clsl> — Goanll dambe — 5Ll Zoxle — Zualadl 21,1l
okl oldi-lid ¢ — wyall oLl — 481 all ey — Gude sol oLl — et clizeas — &y — Lwai -

b) For the second pattern of signs, that are writie Arabic depending on a borrowed
pronunciation from a foreign language, the examates

-Gusadl SBLN — Analaedl e -GLddl LpiaS — ol gan90m — usy elisy — Ggae Ollie — Lol Osllio — adsll =Slaygus

SR Ollio il eS)laygu
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c) For the third pattern of shop signs, the biliagsigns, Arabic shop signs translated and written !
in English and Arabic, Examples are as follow:

Elegant Man 5% )0

Green Branchas¥ sl

Engineering Consortium i) ezl
Red Rose :luxll sl

The second part of this type in which the Arabieneais written in English letters. Example:
Alhayat pharmacy sLxl atuws

Al -DBABI PHARMACY L)l aduge
Lucy Pharmacysus! aduus

d) The fourth pattern of shop signs which are aagEnglish or French names, transliterated, can '
be clear through the following examples: '

Shoes Garden s> 3o

Sun Lords,s! ;e

Crazy HOrs€. sa ¢3S
Photo Paramountssll,b sss
Mr. Baker < s

La Dame i:¥

Young Shoes;,s x5
Sweet Home Storegw »sa cugw
New StyleJts g

Mother Care,s ,.is

Happy Land ¥ s
Golden SpooRsew ¢uls>

Concorde,ssss

: Look and s cls) :
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e) The fifth and rare pattern of shop signs, whake written in English with the Arabic
pronunciation without being translated can berdleeough these examples:

Hadayanail.a - Souk el-Hamidiah...x)! 35.. Bank al Mashriks, sl el
Wahsheh Centeto. aix

f) The sixth and the last pattern of shop signsiclviare only written in English letters can be
shown through the following examples:

Moments — Smart Sell — 356 solutions — Crepellohelt®r- Mango — Vogo —Story — Season —
Banana — Cotton — Max- Parfois — Pandora — Ice ®hkolpet’'s Go — On the Run — Hola Mexico —
The Cake Shop — Alta Moda — EmanShaaban BeautyefXeSpa - Moon Bride — Chimney House
— Hashtag — M&B Cuisine — Candy Market — August &he Amman Balloons - .

4. Discussion and conclusion

shop signs are divided into monolingual and bilmigeigns. Different strategies were used to write
shop signs such as translation and transliteratdnat was recognized is that Jordanians have
better attitudes towards bilingual signs more te@ms written only in Arabic. In addition, both
colloquial and classical Arabic were used in shgps

Every nation must respesct its national language e proud of it and have it in the first

place.Because anyone who travels to any countrly mat understand any shop sign without
understanding the language of this country.Aloefbrts were done in Jordan by the Academy of
Arabic language to protect Arabic, so some reconai@aBons were presented.

The process of borrowing affected the way in whidny shop signs were written. Opinions were
from both sides, people who were with borrowing amgroving the way of making shop signs,
and people who were against the idea of havingitander as a foreign language.

We all should be proud of our Arabic language awdas possible to protect it and never let any
other language affect it except for necessity actse of borrowing.
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