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— Abstract:

Most enterprises knowledge management based on the content, However, recently
they have began to focus their efforts of collaboration, and as a result the enterpris-
es changed their knowledge management strategies to collaborate using the enterprise
social networking, which is one of the outputs of Web 2.0 and the relational capital
.Through the case study method, the researchers high light the enterprise Airbus which
is considered a leader in the field of aircraft industry in the world and therefore seeks
to engage enterprise social networking in the development of knowledge management
methods through innovative e-strategy aimed at encouraging collaboration and interac-
tion among employees.

Key words: Web 2.0, Enterprise Social Networking (ESN),relational capital,
Knowledge Management (KM), collaboration and interaction among employees..
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1- GillesBalmisse.G ,DenisMeingan., Déployer un réseau social d’entreprise , Mettre en place et
faire vivre un RSE , Dunod, Paris, 2015,P 08.

2- http://www.boursorama.com/bourse/profil/profil finance.phtml?symbole=1rPAIR, Consulté le
19/05/2015 a 2:32.
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1- Sascha Mayer, Airbus versus Boeing. Strategic Management Report, GRIN Verlag, 2008,P03.
2- Ibid.
3- http://www.airbusgroup.com/int/en/group-vision/strategy-mission.html, Consulté le 14/09/2015 a 15:56.
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1- Sascha Mayer, Op-cit, P 04.
2- Tbid.
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A -Les livres

1. Balmisse.G ,Meingan.D , Déployer un réseau social d’entreprise , Mettre en place et
faire vivre un RSE , Dunod, Paris, 2015.

2. Lungu.V, Réseau social d’entreprise : Partage des connaissances, apprentissage par
I’échange, innovation et valorisation, 1ére édition, Gereso Edition, Le Mans Cedex 2,
France, 2014.

B- Les articles:.

1. Chauvet.V, Chollet.B, managementet réseauxsociaux: Bilan et perspectives de re-
cherche, Revue frangaise de gestion, Vol 202, N 03, 2010, PP 79-96.

C- Les Sites web:

1. Dictionnaire du Web, Disponible en ligne sur: «http://www.dictionnaireduweb.com/
reseau-social-entreprise/>», Consulté le: 12/03/2015 a 15:13.

2. Journal Du Net , Disponible en ligne sur: «http://www.journaldunet.com/solutions/
reseau-social-d-entreprise/matrice-lecko-des-reseaux-sociaux-d-entreprise.shtml»,
Consulté le 18/08/2015 a 12:57.

3. Lafourcade.S, instaurer le knowledge management a I’heure des réseaux sociaux
d’entreprise, Disponible en ligne sur:« http://www.techniques-ingenieur.fr/fiche-pra-
tique/genie-industriel-th6/maitriser-la-veille-pour-1-intelligence-scientifique-dt63/in-
staurer-le-knowledge-management-a-1-heure-des-reseaux-sociaux-d-entreprise-1023/#-
pub», Consulté 1€20/09/2015 a 22:31.

4. Les réseaux sociaux d’entreprise : un gain d’efficacité, Disponible en ligne sur:
«?,http://siecledigital.fr/2014/11/les-reseaux-sociaux-dentreprise-gain-defficacite/»»,
Consulté le: 28/08/2015 a 10:41.
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A-The books:

1. Maier. R, Knowledge Management Systems: Information and Communication Tech-
nologies for Knowledge Management, Springer Science & Business Media, 2013.

2. Mayer.S, Airbus versus Boeing. Strategic Management Report, GRIN Verlag, 2008.

3. Razmerita.L et al, Innovations in Knowledge Management: The Impact of Social
Media, Semantic Web and Cloud Computing, Springer Verlag Berlin Heidelberg, 2015.

B-The articles:

1. Bi-kun Chen, Rong-ying Zhao, Study on enterprise knowledge sharing in ESN per-
spective: A Chinese case study, Journal of Knowledge Management, Vol 17, N 03,2013,
PP 416-434.

2. Martin-Rios.C, Why do firms seek to share human resource management knowledge?
The importance of inter-firm networks, Journal of Business Research, Vol 67,2014, PP
190-199.
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3. Standing .C, Kiniti. S, How can organizations use wikis for innovation, Technovation,
Vol31,2011, PP 287-295.

4. Wing S. Chow, Lai Sheung Chan, Social network, social trust and shared goals in or-
ganizational knowledge sharing, Information & Management, Vol 45, 2008, PP 458-465.

C-The websites:
1. The impact of social media on knowledge managementAvailableon lineat:

http://knowledgebird.com/the-impact-of-social-media-on-knowledge-management/,
Consulted the 07/08/2015 on 18:50.

2. Reichental.J,Knowledge management in the age of social media, Disponible on line:
http://radar.oreilly.com/2011/03/knowledge-management-social-media.html,
Consulted the 07/08/2015 at 18:53.

3. Tim Eisenhauer , How enterprise social networks help buildcompany culture, Avail-
ableon lineat: https://hr.blr.com/HR-news/HR-Administration/Communication/Enter-
prise-social-networks-build-company-culture#,Consulted the 07/08/2015 at 18:59.

4. Kathleen M. Eisenhardt, Jeffrey A. Martin, DynamicCapabilities: What are they?
Strategic Management Journal ,21, USA, Availableon line at:«http//:www.cua.uam.
mxbiblioarticulostodosDynamicCapitalities.pdf>», consulted the: 07/06/2013 at 13:26.

5. http//:www.airbusgroup.comdamassetsairbusgroupinteninvestor-relationsdocument-
s2015Annual-ReportsAirbus-AR-2014-eaccessibility FRAirbus-AR%202014-eacces-
sibility FR.pdf, Consulted the 12/09/2015 on 16:22.

6. http://www.airbusgroup.com/dam/assets/airbusgroup/int/en/investor-relations/docu-
ments/2014/AGM-Annual-Report--BV/Annual-Report-French/Airbus-Group-en-bref-
2013-accessible/Airbus%20Group%20en%20bref%202013%

20accessible.pdf, Consulted the 12/09/2015 at 16:02.

7. http://www.airbusgroup.comdamassetsairbusgroupinteninvestor-relationsdocument-
s2016Annual-ReportsAirbus-RA2015-EN_03.pdf, Consulted the 12/10/2016at22:32.

8. http://www.airbusgroup.com/int/en/news-media/press-releases/Airbus-Group/
Financial Communication/2015/02/20150227 airbus group FY results 2014/
fr 20150227 airbus_group FY results 2014.html, Consulted the 13/09/2015 at 13:21.

9. https://www.coyoapp.com/en/home/main, Consulted the 14/09/2015 at 15:24.

10. http://www.airbusgroup.com/int/en/group-vision/strategy-mission.html, Consulted
the 14/09/2015 at 15:56.
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Airbus develops its product family in response to market needs and in close consultation with airines and operators,
suppliers and aviation authorities. This approach ensures the company's products remain competitive through
continuous upgrades.

)
s 0 Araus VALUING CUSTOMER INPUT

The company's philosophy is ahways tolisten to ts customers and to maintain its vision — the forward thinking which
ORDERS& DELIVERIES - has placed Airbus at the forefront of the industry, where it strives o initiate the breakthrough developments that will
lead to the aircraft of tomorrow.

Airbus. August 2015
Airbus develops a clear empathy with its customers, encouraging a two-way flow of views, ideas and technical
EEERED | s | feedback on its aircraft in service around the world.
Totaldotiveries [
In operation Airlines and their passengers know that an Airbus aircraft is the product of a high-performance company which builds
o the safest, most reliable and best performing aircraft possible.

- Customers & operators ist i
DOWNLOADABLE ASSETS
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Aitbus stars sssemby of the
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Quality and safety first Ahuman adventure and How s an aircraft built?
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AIRBUS GROUP: WORLDWIDE PRESENCE
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Coyo is more than just a modern intranet. The digital connection of all employees in a single
plattform allow for a lot of use-cases. You decide how you want to use Coyo in your business.

Social Intranet
With Coyo you get a complete social intranet with active users and up-

Project Platform to-date content Knowledge Management
Create project workspaces, save Make the communicated
information and invite external knowledge availeble to
people everybody else in your company.
Expert Finder Innovation Platform

Find your company's expert for
certain topics quick and easily.

Increase the potential for
innovations by leveraging the
exchange of information and

Community ldeas

Create a custom community with
the features of a social network. Sales Platform

Al customer-related information

o T
(Mindsmash) 25091 st s Judl (e (COY0) Aunauiall e Lain W1 a0l :(05) (<) =L

You can try Coyo 30 days free either in the cloud or on your own
server.

Compare editions & pricing

Start now

B Coyois a mindsmash product

Switch to German
© mindsmash GrbH

£ crat

(Coyo) ¢yibs3 Jumdl (o AdrbUS) (ol ol Fuwie :(06) @3 3Ll
What customers say about Coyo

aLTRan BMG

Coyois a very intuitive platform that allows our employees to AtBMG we use Coyo as an integrated Intranet 2.0 solution. Coyo
collaborate quickly and easy. mindsmashs team and its refreshing combines th i f anintranet the
mindset is the right partner at our side - with the same high focus advantages of a moden social workplace and therefore is ideal for
on data security. hosting content and discussions here at BMG.

Vice President, IS&T / BMG

@ AIRBUS OnNRrAD

With Coyo we found a solution that has a great usability and that is As one of the strategic projects in 2013, the quick and

still qualified for a corporation like Airbus in terms of adaptability, unproblematic implementation of Conrad INSIDE (Coyo) has
quality and security. drastically improved the ways and speed of communication of the
Jan Balcke - Ausbilcungsleiter / Aitbus Germany entire Conrad group.

Jorn Werner - CEO / Conrad Electronic:
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