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Abstract:  
This study aimed at analyzing the parallel trade 
with a presentation of the most important reasons 
that led to its spread and expansion in the 
economies of the countries of the world, with 
determining the repercussions of the expansion 
of this type of trade on the macroeconomic 
indicators and the social effects. This is with 
exposure to the most important measures to be 
taken to limit the practice of this type of trade. 
The study used a set of international experiences 
in addressing the problem of informal trade and 
how to integrate it into the formal economy. 
The study concluded that more measures should 
be taken to reduce the negative effects of 
informal trade, while trying to integrate it into 
the official economy of the country. 
Keywords: informal trade, formal economy, 
informal economy, international experiences 
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