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Abstract:  
The aim of this study was to try to identify the 
extent of the effectiveness of e-marketing in the 
modern business environment. 
The study found a set of results which are: The 
organization should have electronic information 
systems, The Consumer culture  has become 
more directed to e-marketing than ever before.  
Keywords: e-commerce, e-marketing, modern 
digital environment, goods, services, the 
contemporary consumer. 
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