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Abstract:  
This research paper aims to clarify the role of the 
media image in the value fragmentation, "the 
fragmentation of values" in the Arab media 
imagination within the new virtual environment, as 
this imagery represents a fabric consisting of a system 
of values embedded in the emotional or 
subconscious memory of the Arab and Muslim 
human with all the fluctuations, weaknesses and 
distortions Due to the ages of decadence and the 
colonial phenomenon, and what this individual 
receives from a modernist value system that tries to  
leapfrog over history and separate it from any stable 
association with its social reality, and the result of this 
fragmentation is the creation of one community with 
different values embodied by a set of behavior Rasa, 
which is present on the ground. By reviewing the 
transformations created by the media image in the 
value system through which the Arab media 
imagination represents the phenomenon of the 
body. 
Keywords : media image, Arab media imagination, 
fragmentation (values), new media. 
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