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Abstract: 
The objective of this study is show importance 

and role of new communication environment In 
support of the partnership between Media and 
civil society institutions to advance the tourism 
sector in Algeria, this environment facilitated 
the marketing of tourism services for the 
development of the sector. 

The research concluded that there is a great 
importance for the partnership between media 
and civil society institutions in the development 
of the tourism sector if they invest in the new 
environment of communication with its 
characteristics, and its investment in marketing 
of tourism in Algeria. 
Keywords: Tourism sector, Civil society, 
media, New communication environment. 
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1:   

    

1992 29.000 500 30.000 

1996 44.322 678 45.000 

2000 49.200 800 50.000 

2004 73.000 800 73.800 

2006 74.000 1.000 75.000 

2010 90.496 1.112 91 608 

2014 100.021 1.131 101.152 

4201 283 284  .3  
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1995 519.600 

2000 866.000 
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