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Abstract:   

 This study aims to show the concept of 
creativity and present its most important 
theories, then highlight the role that can be 
played in the institution at all levels. To 
reach this goal, the descriptive approach 
was used that provided the most important 
tools of study, analysis and presentation, 
which enabled access to some results, the 
most important of which are: The existence 
of a close relationship between 
organizational creativity and organizational 
knowledge assets, as it became clear that 
the  ability  to  manage  human  thought  is  a  
critical skill, which reinforced the 
importance of knowledge for organizations, 
and obliged them to refine this knowledge, 
and update it constantly, in a way that 
secures its use to enhance levels of 
organizational creativity. Which has a very 

important impact on all the activities of the 
institution as well as its results. 

Key words :organization, organizational 
creativity, knowledge assets 

:   

1.  

  

 

 .  

1- :   

 - :   

 

 

 .  



       .............ISSN 2602-6155 
 

  /2020                                                                                                255  

 ..  

" VandeVen "  "
2    

)Amabil"  (

3.  

  Peter Drucker 

"

".4   

  " 

  

) 

".5   

"  Drucker  "

" 

".6   

:   

-  :

 

 ( )

7 .  

-  : 

 
8  .

 

    .

 

9  

-  :  

10  .  

-  : 

11.  

 



       .............ISSN 2602-6155 
 

  /2020                                                                                                256  

 

 

) 

 

 .  

- :   

  

 

 12 .

 

13

) 

)  (

 (

.  

 
14:  

- 

  

- 

..   

-  

  

- 

 

..  

)   

 

)  .(..   

-  :   

) March & Simon, 1958 (

)

 

)   Burns 

& Stallker , 1961 (

)  :

 ) 

.(  

) Harvey & Mills, 1970 (

) 

 .(...

Hage & Aiken (



       .............ISSN 2602-6155 
 

  /2020                                                                                                257  

  

   ..

 : 

 

15 . 

   

 

.16  

2- :  :  

 ..

 

  

 

  

 

.  

)  Kotelnikov (

Business Concept Innovation

 

 

17:  

1-

  

2-

 

3-  

 

  

  

 



       .............ISSN 2602-6155 
 

  /2020                                                                                                258  

.  

  

 

   )

(.  

 

  

  

  

 ( ) 

 :  

1-

  

2-  

18.  

  

3- :   

 .

 .

 .

 

  

 )Kotelinikov  (

  

1-

  

2-

  

3-

) 

.(  

 



       .............ISSN 2602-6155 
 

  /2020                                                                                                259  

) 

 (

  

 

 

19.  

 20.  

 

)  21(

 

 .

 

21.  

) Allee (

 ( ) 

 
22.  

 

  

1-

  

2-  

3-   

4-

  

5-

 .  

)  Drucker (

 "  : "

  

 

  

 

 23.  



       .............ISSN 2602-6155 
 

  /2020                                                                                                260  

 

24.  

 

 

  

 .

25.  

  

:  

) 

   (

  

  

  

 

 
 
 
 
 
  



       .............ISSN 2602-6155 
 

  /2020                                                                                                261  

 :  

  
                                                             

1- 

2007

203  
2 - Scott, S.G., & Bruce, R.D., 

Determinants of Innovative Behavior, 

Academy of Management Journal,  June 

1994, p.560 
3 - Amabile, T.M., How To Kill Creativity?, 

Harvard Business Review, September – 

October 1998, p.77 
4 - Hitt, M.R., Strategic Management: 

Competitiveness & Globalization, South–

Western College Publisher, USA,  2001, 

p.524 
5- – 

200027  
6-  

199929  
7 - Zammuto, R.F., & Bedelam, A.G., 

Organization, The Dryden Press, 

USA,2000, p.5 
8- 

:  :

19894  
9 - Crawford, C., Merle & Benedetto, C., 

New Products Management, McGraw - 

Hall, USA, 2000, p.16 
10 - 205  
11 -  

205  
12- Amabil, op.cit, p.78  

                                                                                            
13- Wheelen, T.L., & Hanger, J.D., 

Strategic Management & Business Policy, 

Addison Wesley Langman, 1995, p.340 
14- Glifford, D. & Cavanagh R., The 

Winning Performance, New York: Bantam 

Books,1985, p.89 
15- Kotler, P., & Armstrong, G., Principles 

of Marketing, Prentice – Hall International, 

USA,1999, p.286 
16- 

200296  
17 - Kotelnikov, V., New Economy, 1000 

Ventures Com, USA, 2003, p.5  
18 - Kotelnikov, V., op.cit, p.3 
19 -Wheelen & Hunger, op cit, p.340 

20-   

282001157  
21-  : 

 

252001

131  
22 - Allee, V., 12 Principles of Knowledge 

Management, Training & Development 

Review, Issue 11,USA, 1997, p.71 
23 - Thomke, S., & Hippel, E.V., Customers 

As innovators, Harvard Business Review, 

USA, April 2002, p.75 
24- 

3

1986-78-81  
25-  

158  


