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Abstract:

This research paper aims to examine the extent to which the elements
of the electronic marketing mix influence the increase in international sales
volume for the western branches affiliated with the Industrial Cement
Group GICA. These branches rely on modern marketing techniques to
expand into international markets.

The study focuses on indicators measuring the escalation of
international sales volume like the quantity sold internationally, the number
of international customers, and annual branch revenue. The findings
highlight a positive link between electronic marketing mix and increased
sales in international markets.

Keywords: E-marketing, Elements of the e-marketing mix, Sales volume,
International markets.
Jel Classification Codes: F23, L25, L81, M16, M31.
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