275 —249 5 (2020, 01 ;3401 | 04 dowal sl SBLs s

"y el " et bl Bl g
" b o) Al Dty
The tourist demand attitudes " Measurement and Impact™
Case Study:""Tourism Establishments"

2ol ol s 1! gl o S s ol s
nasir.gazawani@omu.edu.lyld — jusll s dasls — polally Y1 8JS —aslows Sl 1

merhaiam@yahoo.com L — sl os tals — ,U¥ls aold) 2JS — 52 aslos >

2020/03/14 : 2z 2020/02/15 :Jsdh ) 2019/11/29 oY s

L Rk
el gl ko) 2o L) Slnsll ehs e JLSYly Szl g L) A1 0]

Sme a1 (39 Sy b (3L tin o)lzel ] il o V! ol e 1l
B EAS B ] ) IS8 Sl G L U I UINEES FOCVE TRV PRGN
Jsamdd Lg) Lede R 2485 2o Lol Sl ey 20l adlsil) Ll ol e Juladl
Ay Lot Ll C«)’LU S gl < u.’ﬂj'am\ sda Mgl dilnte s CEL’:) ul.&
Bpas Ailal) 3Ll G5 ool Ll 2 aty Slignally ailad Bme Eom e Sllgaad) sl
gty ol e e 3t b CILAg G aly Ll G oSy 5l
eg aislias Jo ST 06K Ogo iiall Slygtans ooty gidl aal) dabs a5 OF 2l )
Sledd| Mgty bl c:w.U Vol gl Sllgndl sls)) gl axL) CU@S ERUATINY
sl mn 221 Joladh) G Of ) Slalys e It e iyl e LS i L)
L) gl el iy Ll T S L)

f ) Sl gl —lgzad) Sl = >Lodl Gl —is Ll — 51 died) OledS)

Abstract:

Tourist demand means the consumption and process of the purchase of
various tourism products, " example: a tourist destination™. it is not only
considered as a physical product, but rather as a moral product that meets
certain motivations of the consumer"” tourist." The research focuses on
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measuring and dealing with those different attitudes regarding the demand
for tourism products and how to affect them positively to obtain good
results related to the consumption of these products. Firstly, It reviews the
general features of consumer behavior study in terms of knowledge of
characteristics and difficulties, it also reviews the most important ways of
identifying, forecasting and measuring the demand. The study concludes
that the changing nature of the modern era and the development of living
standards will have an effect on redoubling the efforts of the officials in the
tourism industry to try to satisfy the consumer and create the brand loyalty
associated with the consumption of tourism services, it also concludes
.through the case studies, that the positive attitudes in dealing with the
tourist consumer would leave a good impression which stimulates him to
buy the tourist product.

Keywords: The Influence-Tourism-Tourist Demand- Costumer Behavior-
Tourist Establishments.
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