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Abstract : 

The economic environment is witnessing rapid and profound changes at the national and 

international levels, and this is due to the intensity of competition between the huge number 

of brands present in the market offering various products and services. Attention was given to 

the appropriate strategy for it by developing and protecting it and considering it as a means of 

communication between the trademark owner and the consumer. The mark plays a dual role 

by acquainting the consumer with the specifications of the goods and services that he is 

waiting for and considering them as a means of legitimate competition for their owner, 

whether hemerchant, manufacturer or service provider, to improve the quality of products and 

services and distinguish them from similar ones. The legislator intervened by setting up legal 

mechanisms to protect the trademark by setting its own conditions, including registration, in 
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order to avoid trading in counterfeit goods. This creates special protection for both the 

trademark owner and the consumer 

Key words : conditions, registration, trade mark, protection consumer, product. 
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