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Retraction from the contract: between unlimited and restricted 
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Abstract:  

The consumer may conclude a contract with a consent free of the traditional defects of will, but 

this consent does not express his true will because of his haste and lack of time to reflect on the 

contract to be concluded, so that his consent is vitiated by another defect, which is the lack of 

haste. In order to protect him as a weak party in the contractual relationship, consumer law has 

departed from the principle of the binding force of the contract and allows him to retract free of 
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charge, of his sole will and discretion. Given the harm that this right can cause to the intervener, 

consumer law has attempted to balance both parts of the contractual relationship, so it has 

restricted this right and tied its exercise to a specific period and conditions, and since it is a 

specific provision that cannot be generalise. It was enshrined in specific contracts and banned in 

other contracts to protect the intervener. 

Keywords: the right of retraction, principle of brinding force of contract, consumer protection. 
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