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Abstract:  

Consumer protection is particularly important for modern countries, given the vulnerability of 

consumers in a rapidly evolving and complex economic world, so that it is no longer possible to 

be satisfied with classical legal texts in order to avoid the knowledge gap between the consumer 
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on the one hand and economic aid on the other, not to mention the stark economic disparity 

between them. 

Accordingly, the recognition of the consumer's right to withdraw from the contract came to 

achieve an end that the classical rules could not achieve, since the latter, although aimed at 

ensuring the integrity of the consumer's will, did not guarantee his revision or enlightenment, 

which necessitated the adoption of this right in order to achieve this end. 
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